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Art and Graphics zip up walls 


Why dealers/designers “love” each other 
Designer’s Saturday lures professionals 
NOPA show emphasizes industry growth 
New slant on import furniture 

Designers lose their marbles over marble 
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Philadelphia is one of the few mills in the country 
that both weaves and tufts contract carpets . . . 
custom and running lines. This wide scope of pro- 
duction assures full objectivity in recommending 
for specific applications. We have no axe to grind 
for one type over another. 
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Could any carpet 


take more of a 
beating _.. than Glencove carpet 


in the Bethel, CT High School? In the 
library, boys' exercise room (shown.) In 
the clas srooms, corridors, auditorium, 
offices. The report from William 
MacDonald, Bethel Superintendent of 
Schools: "After several terms of heavy- 
duty use, no wear signs are visible, the 
original fresh look is preserved, and 
spills have not created staining prob- 
lems.” 


My An 


GENERAL OFFICES: Carter », GA 30120 (Phone 404-382-5200) 
SHOWROOMS: Chicago, New York, Dallas, Los Angeles, San Francisco. 
Also Crawford & Thompson in Atlanta, High Point, St. Petersburg. 


criar Plus 


| You don't needa 
^ school to lear 
the less SOIL ‚ „that Glencove 


has enough stamina and easy cleana- 
bility for any non-residential use. Offices, 
stores, lobbies, banks, restaurants, 
hotels/motels, institutions, health care 
units. In addition, the nubby level-loop 
Acrilan" acrylic pile has decorative 
appeal. It's bouncy underfoot. Eleven 
multi-color moresques. Cost? Easily fit 
this public sc dget. Passes Hill- 
Burton flame-re ance requirements. 


Circle No. 1 on reader 


hehe Ж 
s 77 ah tj — Rm 
poa _ 


Yr 
RES 


. STILE NOVECENTO U.S. PATENT PENDING 
Puccio uses his new technique, of structurally strengthening onyx, to create the ultimate in luxurious эор, See the Puccio collection of tables 
and chairs at our Manhattan showroom (D&D Building. 979 Third Avenue) or write our main office for catalog (enclose $1 for postage and handling). 


European Marble Works 661 Driggs Avenue, Brooklyn, New York 11211, (212) 387-9778. America's leading producer of marble interiors, floors, 
fireplaces, bathrooms and furniture tops. All pieces in the Puccio collection are available in standard sizes, or custom-made to your specifications. 


LA MODERNA ТЕЛҮҮ MASSELLO 


Living/study/dining/sleeping environment. 
... and you can take it with you. 


Because they are free standing, interlibke 
storage units formed the divider-wall without even 
one nail required. 

Because of their infinite flexibility, the interlübke 
components were arranged to hold, hide or display 
things precisely as the occupant wished them to be. 

And because of their functional efficiency, the 
interlübke units allow the desk/table, and the bed 
to fold up and whisk completely out of sight when 
not in use. 

Uniauely designed, superbly crafted, interlübke 
is the quintessence of excellence in cabinet wall 
systems. Designed to go with any decor. Pure white 
polyester finish to give free rein to your color urge. 


To learn what has made interlübke the world 
leader in wall systems write — 


interlübke # 


Exclusive United States Distributor: 

ICF International Contract 
Furnishings Inc. 

145 East 57th St. New York, N.Y. 10022 

Telephone: (212) PLaza 2-5870 

Cable: Confurn NY / Telex 236073 

Chicago: 1010 Merchandise Mart 

San Francisco: The Icehouse 

Boston: 27 Stanhope Street 
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COVER—For those who like to read between the walls, this special cover design 
by Graphic Designers Appelbaum & Curtis spells out where its art —on the walls, 
of course, with more GRAPHIC details in ARTicle starting on page 97. 


11 Contract World: Late Breaking News 
48 Contract World: People/News 
60 Coming Events 


66 Dealer-Designer Dialogue: The Love-Hate Syndrome. 
Nine professionals—four interior designers, four dealers, one manufac- 
turers’ representative—explore what the dealer expects from the designer 
and vice versa in a taping session by CONTRACT. 


72 МОРА Show Puts Emphasis on Industry Growth. 
National Office Products Association's 1974 annual convention and exhibit, 
October 19-22, Chicago, is geared toward helping dealers and designers 
keep ahead of a booming industry. 


76 Showrooms in Seventh Designer's Saturday Promise Innovative Fare. 
Twenty-four contemporary furniture showrooms prepare to welcome over 
4,000 contract designers and specifiers from throughout the Eastern 
Seaboard to New York's East Side showroom concentration, October 
18-19. 


86 New Slant on Imports. 
Italy, Brazil, Taiwan, Phillippines—these are but some of the countries pro- 
ducing products that are being imported by U.S. firms to broaden the de- 
signer's scope of specifications. 


90 Marble: Great Look and Wearability, If Specification is Right. 
One of the most elegant and durable materials available to the designer, 
marble requires detailed product knowledge for the best performance. 


97 Artin Interiors Has Graduated from Amenity to Necessity. 
Art is being considered early in interior planning, and a pictorial coverage 
presents examples by designers and sources to consider. 


102 Marketplace is Educational Forum for Manufacturing Processes. 

Scheduled for October 14-18, New York City, Fourth Annual Come to the 
Marketplace combines educational workshops, product design awards, 
furniture introductions, and wallcovering, lighting, and flooring exhibits. 

108 Contract Products and Services 

142 Manufacturers' Literature 

146 Classified Advertisements 

148 Advertisers’ Directory 


When your 
storage concept 
includes drawers, 
save everyone 
a ton of headaches 
and a pile of money... 


specify interchangeable 
Amos molded plastic drawers 


The Amos drawer interchangeability factor means 
that any drawer of any given size will immediately 
fit and work perfectly in any opening designed and 
built for that size. Fitting and refitting can cost 
thousands of dollars. Amos drawers never require 
individual fitting. 

This interchangeability factor can save hotels, 
motels, hospitals, apartments and institutions 
thousands of dollars and you thousands of head- 
aches. One-piece construction . . . strong enough to 
stand on...and easy-to-clean cove corners are 
just some of the user benefits. For decor effect 
you can attach any kind of drawer front you want 
with either adhesives or screws. And they come 
complete with guides and suspension systems. 

Send for Bulletin 300 and learn all about the 
drawers with no warp... no swell . . . no splinters 
... по snag...no sag...no shrink...no rack 
and absolutely no stick. No complaints, ever, from 
architects, builders, designers or users. 


Amos Molded Plastics 

Division N L Industries, Inc. 

638 S. Kyle Street, Edinburg, Indiana 46124 
812-526-5551 


$9. 


Amos Molded Plastics 


EAS 


INDUSTRIES 
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COMING IN CONTRACT 


OCTOBER— Double Show Preview: International 
Hotel & Motel Exposition, New York Coliseum, 
Nov. 11-14, and Canadian Interior Design Show, 
Toronto, Canada, November 5-7, 1974. Canadian 
Furniture Designs—the latest products from our 
neighbors in the north. Fabrics and 
Wallcoverings—a review of new designs, 
products, developments. Florida Market—where 
the specification function is at in the decentralized 
Florida marketplace. Stained glass—everything 
you've wanted to know about stained glass 
specification after you've asked. 


NOVEMBER—CONTRACT'S second Designer 
Profile Inventory, a cross-section of the contract 
design industry, detailing size of companies, 
volume, areas worked in, associations, and other 
information about design organizations and the 
people who serve in them. Also, Banks and 
Savings & Loan Design—some of the latest 
developments in bank desian, with a product 
review of bank furniture and furnishings. Plus, 
Institute of Business Designers' Product Design 
Competition winners. Carpet Scope: 
Underlayments—comprehensive article on the 
why, how, and where of under-the-carpet 
materials. 


Advertising Representatives 
New York: 


Frank A. Rizzo, Arthur A. Hyman, 

William Dahdah, Wallace J. Kluberdanz, 

Gralla Publications, 1501 Broadway, 

New York, N. Y. 10036. Phone: (212) 868-0700. 


Chicago: 


Charles W. Chudek, Gralla Publications, Suite G-1, 
3601 W. Devon Ave., Chicago, 11. 60645. Phone: 
(312) 588-7622. 


West Coast: 


Neil Silverstein, Gralla Publications, 16200 
Ventura Blvd., Encino, Calif. 91316. 
Phone: (213) 788-0271. 


Gralla Publications 


President: Lawrence Gralla. 

Executive Vice President: Milton Gralla. 

Vice Presidents: Frank A. Rizzo, Peggy |. Sholtz, 
Marshall D. Siegel, Morton Silverman. 


Other Gralla Publications: Apartment 
Construction News, Bank Systems & Equipment, 
Catalog Showroom Business, Contract Direct 
Reply Cards, Homebuilding Business, Kitchen 
Business, National Jeweler, Premium/Incentive 
Business, Professional Furniture Merchant, 
Sporting Goods Business, Supermarketing. 


CONTRACT is published monthly by Gralla Publications, 1501 
Broadway. New York, М.Ү. 10036. Phone (212) 868-0700 
Subscription price one year $5.00, two years $8.00, three years 
$12.00, for firms and individuals who specify, design. buy or 
replace contract furnishings in the U.S. All other U.S. subscriptions 
$18.00 per year. All Canadian subscriptions $18.00 per year. All 
foreign subscriptions $24.00 per year. Single copy, $2.00. The 
publisher assumes no responsibility for opinions expressed by 
editorial contributions to CONTRACT. The publisher reserves the 
right to reject eny ERA in keeping with the publisher's 
standards. SUBSCRIBER ADDRESS CHANGES: Please send old 
and new addresses to our New York office at least four weeks in 
advance. Controlled circulation postage paid at Washington, D.C. 
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OFFERS GREATEST FLEXIBILITY! ALLOWS LOWEST MINIMUMS! PROVIDES LOWEST PRICES! ASSURES FASTEST DELIVERY! 
Couristan custom carpeting adds the warmth of gracious dining-at-home to the elegance of hotel decor. 


TOTAL FLEXIBILITY — an 
color so right for American trends 


Contract 21 offers 
SKEIN-DYED COLOR- 
QUALITIES —all power-loomed in Ireland —all of pure, 
ANY PATTERN can be in this superb Axmins 
SQUARE YARDS, as many as EIGHT CUSTOM COLORS 
at NO ADDITIONAL PREMIUM. TWELVE WEEKS DELIVERY 
with peg-board sample and check paper approval! — every 
project receives > HIGHEST QUALITY OF SERVICE 
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Home ce: NEW YORK, The Carpet Centar, 
SAN FRANCISCO, Western Merchandise Mart 


unusually ENDLESS COLOR SPECTRUM — 


virgin wool 
ter 


individual 
selection of TWENTY-ONE CUSTOM 
with twenty percent nylon 
SEVENT Y-FIVE 


carpet. As few as 


OURI STAN 


KNOWN FOR QUALITY RUGS AND BROADLOOM SINCE 1926 
LDING MATERIALS 
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To Copy Is Human. 
To Create Is Thonet. 


If there is one category of contract furniture 
which, at its very mention, identifies a source 
—its bentwood. And Thonet. 


Small wonder. History documents the reason. 


Michael Thonet created the first bentwood 
chair in 1840. He also perfected the process 
by which bentwood furniture could be 
produced in volume. And we've been using 
the same techniques ever since. In fact, 

no other company has been bending wood 
for furniture for so long. 


Ever since the World's Fair in London in 1851, 
Thonet's been receiving prizes for its bentwood 
designs. And you can see many bentwood 
classics by Thonet in museums around the world 
Or at Thonet Centers of Design in New York, 
Chicago, Los Angeles and Dallas. Is it any wonder 
that we say---to copy is human. To create 

is Thonet. 

Thonet Industries, Inc., 491 East Princess Street, 
York, Pa. 17405 Telephone: (717) 845-6666. 


THONET $ 


CENTER OF DESIGN 
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INTREX FIREBRAKE™ —— 
WOOD FURNITURE 15 
MORE THAN JUST 
CIGARETTE-PROOF. 
it is also engineered for exceptional flame resistance, and strength, and is more difficult to mar, chip or stain 
than any other wood furniture available in the industry. For laboratory test results 


and details (including unique e saving shipping concept) please write on your letterhead to: 
intrex, Inc., 343 East 62nd Street, Мел . NY. 10021. In Canada: Intrex Ltd., 300 King Street East, Toronto 229. E 


airborn 


U.S.A. Contacts Designer Products Limited Richard L. Hatt Associates F M Incorporated Lear Melick Associates 
25B - 26th Street 8899 Beverly Blvd. 103 Broad Street 1 Cherry Hill Drive 
Atlanta, Georgia Los Angeles, California Boston, Mass Cherry Hill, New Jersey 
LaVerne Galleries S. & J. Marketing Associates Vern Associates Edmund Kirk Associates 
3925 North Miami Avenue 331 North Wells Street 2990 West Grand Blvd. Oak Lawn Plaza 
Miami, Florida Chicago, Illinois Detroit, Michigan Dallas, Texas 

Sold in Canada Thru Paul Arno Limited Paul Arno Limited c/o Airborne, Head office 
165 Duke Street Newsome Agencies 14 Goldthorne Avenue 
Montréal, Québec 1102 Homer Street Toronto, Canada 


Vancouver, B.C. 


New York Showroom now open 


The long awaited New York Airborne Showroom is now open in the 
A & D Building — 150 E, 58th Street — under the direction of 
George Tanier. We invite you to view this extensive display of fine 
contemporary furniture by Airborne. 


toumbotone 


The newest edition in modern classics from Airborne of France. 

One of many world renowned designs now produced in Canada under 
licence from Airborne. 

See Toumbolone and others at showrooms listed. 
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This handsome 
credenza 

just happens to be 
an insulated file. 


Records protection should begin at the top, with your 
company's executive memories of the past and plans 
for the future. The Victor Fire Master? insulated lateral 
file protects your vital information in a piece of 
quality furniture you'll be proud to have close at hand. 
Choose from a variety of colors and tops to reflect 
the personality of your office. Also available in a 
3-drawer unit. 
For information, contact your Victor Dealer today, or write: 


SI ERVJA-REMINGTON 


| VICTOR SYSTEMS & EQUIPMENT 
| Р. О. Box 1000, (Dept. 100), С 
Blue Bell, Pa. 19422 
SPERRY REMINGTON IS A DIVISION OF SPERRY RAND CORPORATION 
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Introducing pure wool knit fabrics...an exclusive on TCI furniture. 
Built for comfort, beauty, and long wear under the most exacting 
conditions...these natural finish, solid oak seating pieces are covered in 


100% virgin wool. The natural, undyed wool yarns are knitted by a unique 


process and are selected by TCI to provide the ultimate in luxurious texture 
and superb durability. TCI contract furniture designed by Milo Baughman 
can be seen at Space 1173 Merchandise Mart, Chicago 


THAYER COGGIN INSTITUTIONAL, INC. 
South Road, High Point, North Carolina 27262, (919) 883-0111 


Chicago 828 


$ 659-5050 


PURE WOOL 


The nark labe 
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Oppenhuizen predicts quarter billion 
dollar open plan market at Dallas show 


Projections of a quarter billion dollar mar- 
ket in open plan furniture and furnishings 
were voiced by Sy Oppenhuizen, General 
Manager, Architectural Systems  Div., 
Westinghouse Electric Corp. at a press 
luncheon held during the recent Dallas 
Market Center Contract Market. Together 
with other panel members consisting of 
Jules Whitman, Executive Vice President, 
Laurel Lamps, and John Helm, Vice Presi- 
dent Operations, Knoll International, Op- 
penhuizen agreed that the state of the con- 
tract industry was good. "We find that our 
results have been most gratifying. 
particularly in High Point and here in 
Dallas," he said, pointing out that contract 
industry reports show that for the first five 
months of 1974 business orders entered 
were up about 20 percent. Profit margins 
also were substantially up. he said, in spite 
of increased backlogs and inventories. 

"The forecast for the balance of 1974 is 
excellent, and those involved in the con- 
tract industry anticipate that it will con- 
tinue. Insofar as open plan is concerned, 
the business has grown from $5 million a 
year, in the total market five years ago, to 
close to $120 million today." 

John Helm, VP/Operations, Knoll In- 
ternational agreed: "That facet of the con- 
tract market is going to continue to grow. 
And the reason is that it is economical. Re- 
quirements for office space change con- 
stantly. Companies need the mobility and 
economies involved with the open office 
plan." 

Reinforcing this general optimism was 
the success of the First Annual Dallas/Con- 
tract Show, held during the Dallas Summer 
Homefurnishings Market. A three-day con- 
tract seminar, held in the Contract Design 


"Regarding bidding 
situations outside of 
ment, the client 
would be better off if the 
designer didn't insist on 
a bidding situation at 
the outset, but instead, a 
positive attitude of 
getting the job done. 
Bidding destroys 
that.” — John Helm, 
VP/Operations, Knoll 
International 
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"The design of the 
product should be 
appropriate to the 
individual hospital 

and the clinical 
programming involved. 
It is a waste of money to 
take a listed product 
and force it into uses it 
was not hade to 

have. — Sherwood 
Robertson, VP/Product 
Management, Thonet 


"The forecast for 1974 
is excellent, and those 
in the industry 
anticipate that it will 


RI continue.” — Sy 
Oppenhuizen, General 

A Manager, 

" Architectural Systems 


Div., Westinghouse 
Electric Corp. 


"The behavioral sciences 
will play a more 
important part in space 
design in the future. 
Also, the ‘or equal’ 
clause is quickly 
disappearing from 
specifications.” — 
William L. Pulgram, 
President, Associated 
Space Design, Inc. 
Center of the new World Trade Center 
building, encompassed contract exhibitors 
in the Trade Mart, Homefurnishings Mart, 
and Decorative Center. 


Theme for the contract show was 
"Energy/Economy/Industry: A Timely 
Study in Contract Interrelations, Ac- 


complishments, and Direction.” Panels, 
speakers, and topics were: “Institutions,” 
moderated by Len Corlin, Editor/Co- 
Publisher. CONTRACT Magazine; with 
speakers Max Lubar. VP/Hospital Equip- 
ment & Services; Albert Tung of Wong & 
Tung Associates; Sherwood Robertson, 
VP/Product Management, Thonet; and 
Eugene Zorn. Economist, Republic Na- 
tional Bank. 

The seminar on offices was moderated 
by Olga Gueft. Editor of Interiors 
Magazine. Speakers were: John Helm, 
VP/Operations, Knoll International; 
Homer B. Lay, President, Commercial Of- 
fice Furniture Co.; William L. Pulgram. 
President, Associated Space Design. Inc. 


Lester Dundes, Publisher of Interior 
Design. Magazine, moderated the seminar 
on hotels, motels, apartments. and con- 
dominiums. Speakers were Willard Baker. 
Baker-Crow Со; Jim Hazel, 
Head Interior Designer, Marriott. Motor 
Hotel Chain; Pat Jampolsky, NSID. In- 
terior Designer. 

Walter Brown, Publishing Director of 
Designers West Magazine moderated the 
unscheduled special interview with the 
architects of the World Trade Center, 
Beran & Shelmire of Dallas. 


President, 


New York market event 
to showcase Canadian 
contract industry 


The Canadian Government has signed for a 
large block of exhibit spaces at the upcom- 
ing 1975 Contract Marketplace —New 
York, to be presented February 11-13 at 
the Americana Hotel in New York City. 
Part of a continuing long-range effort on 
the part of the Canadian Government to as- 
sist Canadian industry in developing 
markets abroad, the move was initiated to 
promote the industry in selected key 
markets, using central marketplaces. 

As is customary, officials from Ottawa 
first personally audited the premiere edi- 
tion of Contract Marketplace —New York 
in February of 1974, basing their decision 
to purchase a sizeable block of exhibits on 
their findings. James P. Hughes, Com- 
mercial Officer with the New York City Of- 
fice of the Canadian Consulate General, 
will act as liaison between the Canadian ex- 
hibitors and the event's producers. 


Samuel L. Greenspan, President, Contract 
Marketplace, Ltd. (I.); A. Stewart Riddell, Fairs 
& Missions branch of the Canadian Government, 
Ottawa; and James P. Hughes, Commercial Of- 
ficer, Canadian Consulate General, New York 
City (r.), finalize plans for major Canadian 
Furnishings exhibit, titled Furniture Canada, part 
of 1975's Contract Marketplace — New York. 
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Otto Zapf designs for Knoll 


Knoll International == 


745 Fifth Avenue, New York 10022 Knoll International designs for the way you work 
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The G line by [Tle src 
Body Support Seating 


Metalstand Company, 11200 Roosevelt Blvd., Phila., Pa. 19115 -5300 


New York Showroom, 964 Third Avenue, New York, N.Y. 10038 71-5959 
Atlanta Area Showroom, 230 Kennesaw Avenue, Marietta, Ga. 30060 (404) 424-8966 
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Send for your new catalog. 


CONTRACT 


The great office 
rollback 


Robert Daniel Larkey — Designer 


SALES REPRESENTATIVES 


LOS ANGELES: FLORIDA DALLAS FACTORY: 

Frank Richards Joseph Schmidt Co Ernest Low & Associates Modular Designs, Inc 
25512 Classic Drive 4470 Ponce De Leon Blvd 224 World Trade Center 1935 E. Occidental St. 
Mission Viejo, Ca. 92675 Coral Gables, Fla, 33146 — Dallas, Texas 73207 Santa Ana, Ca. 92705 
(213) 273-3057 (305) 446-1648 (214) 747-8839 


§ mmopuiLar DESIGNS, INC. 
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Introducing 
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A winning combination of stimulating 
stripes and tantalizing textures. 1 


Our new Fashon collection offers an impressive array-ot c ginal, 
harmonized striped and textured patter contr изе 11 * 


items, 122 colorways, in all. A а rs. 
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of our popular Fashon "Stripes & Textur line. 
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Team-Up stars “Syncopation” (shown). This ver: 
presents a unique spectrum of limitless combinations. Adds- 
refreshing sequential eye appeal to otherwise monotonous 
expanses. Perfect for long hallways, stairs and secondary 
corridors. Particularly effective in blending new additions 
into existing motifs. ; є 

For additional information and samples, write 

The General Tire & Rubber Co., Contract Wall Covering Group, 


979 Third Ave., New York, N.Y. 10022. 

vc EN GENERAL 
faShon and genon’ — 
vinyl fabric wall covering 


O АШИ ve 


CONTRACT WORLD 


McClure’s Metrix couples European 
technology American marketing 


A marriage of European technology with 
American marketing methods is responsi- 
ble for the introduction of a revolutionary 
line of furniture by McClure Furniture In- 
dustries. The firm produces Metrix, an of- 
fice system of particle board coated with 
bonded vinyl chloride. which fastens com- 
ponents via a quick, simple connecting de- 
vice (visible only from the inside of compo- 
nents) using a small lug wrench instead of 
the usual screw assemblage. Consequently, 
changes in structure are accomplished in a 
fraction of the usual time. 

Designed by Herbert Ohl of Germany 
and Gino Valle of Italy. the product is cur- 
rently being manufactured in Europe by a 
partner in McClure Furniture Industries. 
Marco Fantoni. However, first shipments 
from the firm's new manufacturing facility 
in Milton. Pa.. designed around the Euro- 
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pean production technique. are scheduled 
to begin this month. 

Attention to detail in the manufacturing 
process keynotes the line, from bonded 
vinyl chloride finish to fastenings and 
hardware designed specifically for the line. 
Colors are white or beige, highlighted with 
various brighter color accents in limited 
applications, Push-button mechanisms 
operate doors, locks, while hidden hinges 
enhance the system's tailored. modern 
lines. All modules are equipped with 
chrome-plated feet, adjustable from inside 
case or cabinet, for flawless leveling. In ad- 
dition, all positioning holes for adjustable 
shelves are lined with aluminum sleeves. 
Drawer glides are telescopic and equipped 
with nylon wheels for minimum friction. 
Photos on this page illustrate some of the 
diverse Metrix applications. 


If you've got a 
carpet problem, 
Lees has your number 


Whether it's 9:00 Monday morning or 9:00 
Saturday night. designers сап get pro- 
fessional answers to technical commercial 
carpet questions via a new service from 
Lees Carpets. Designed to give immediate 
information on any and all facets of com- 
mercial carpet specification and installa- 
tion. the service is available to all parts of 
the country by merely picking up the 
telephone and dialing toll-free 800-523- 
5647. 

Weekdays. from 8:30 a.m. to 5:00 p.m. 
the service is live. At all other times. ques- 
tions are taped over the phone. to be 
answered the following dav. 

In its first month of operation. the 
service. reserved for the use of architects 
and contract carpet specifiers only, 
handled 413 inquiries from more than 300 
architects and specifiers. Fiber per- 
formance. construction and acoustical 
and flame-spread test data led the list of 
questions asked. followed closely by ques- 
tions on installation and maintenance. 

Architects who have used the service 
vive it high marks. A St. Louis specification 
writer writes. "I still can't believe the 
quickness and clarity of your reply. You 
cut through what I thought would be a 
week of hassle. Many thanks." 


AHA and Tri-State 
Form Convention 
Collaborative 


Next National Convention of 
American Hospital Association will see the 
inclusion of the Tri-State Hospital As- 
sembly for the largest meeting to date. 
Scheduled for August 18-21 1975. in 
Chicago's McCormick Place, the combined 
meeting promises to gather together all 
new and significant ideas and products in 
the health care field, with educational pro- 
grams and commercial exhibits covering 
all areas of hospital facilities. 

"We intend to create a unique educa- 
tional forum for the expression of ad- 
ministrative and operating viewpoints," 
states Eugene W. Arnett, President of Tri- 
State Hospital Assembly, "drawing key 
people from all operating levels in 
hospitals throughout the Midwest." Arnett 
adds that the Tri-State Assembly will not 
conduct an independent meeting in 1975 
and plans to collaborate with the AHA in 
the future. 


year's 
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A wide range of laminated redwood and oak benches are now offered with Bonded Bronze, Bonded Copper 
or colored Formica tops. Part of an extensive system of modular benches, planters, tables and platforms 


for large architectural spaces. 


Forms & Surfaces 


| 


Box 5215 Santa Barbara, California 93108 Tel. (805) 969-4767 
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OPEN OFFICE PLANNING 


NEED NOT BE 
EXPENSIVE 


Haskell 
lateral files 
and modular office stations 


L4 
— 


Write for our solution See our display at 
NOPA 
Booths 743-744 - 745 


HASKELL OF PITTSBURGH, INC. 
P.O. BOX 5273, PITTSBURGH, PA. 15206 
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schools "We had to cut maintenance costs ... now with this museums “4000 visitors in four hours on a 
carpet we run our buildings with fewer typical Sunday. That's. just one reason 
custodial hours...” we selected a carpet of Cresian acrylic..." 


Centerville, Ohio, High School Neil Armstrong Air and Space Museum 
Wapakoneta, Ohio 


= 
Is “Easy to clean as evidenced by a record of stores “Carpet wears well—easy to walk on” 
negative monthly cultures” E. B. Meyrowitz, Opticians, N.Y.C. 


Fish Memorial Hospital, Deland, Fla. 


Creslan, the all-around 
acrylic fiber 

that's performing in 
carpets all around. 


CONTRACT 
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ж 
offices * ..lives up to standards expected.” 
The 580 Building, Western-Southern Life Ins. Co., 


Cincinnati, Ohio 


rtments *. . lasts... is easy to maintain... 
stands up under traffic" 
Zaeco Inc., Property Managers, 
Minneapolis 


hotels ^ best for maintenance...installed in every 
new construction." 


Red Lion Motor Inn, Redding, Cal. 


For 15 years—in every kind of demanding installation— 
carpets of Creslan* acrylic fiber have been delivering 
unequalled performance. 

It's a fact that some carpet fibers excel in one area 
of performance. Some in another. Creslan achieves 
a balanced blend of performance characteristics. 
For example: 

High resilience. Carpets of Creslan "spring back" 
quickly from foot traffic. 

Excellent abrasion resistance. Carpets of Creslan 
stay new and fresh looking. 

Color fastness. The natural affinity of Creslan 
for dyes gives it resistance to fading or color changes 
under normal cleaning conditions. 

Ease of cleaning. The Creslan fiber was developed 
for ease of spot and stain removal. 

For hospitals, schools, offices, apartments... Carpets 


Circle No 


SEPTEMBER 1974 


- 
tra lon cerror, 
clean-ability, wear . . . good." 


Agri Trans Corp., St. Louis, Mo. 


of Creslan are both moth and mildew proof, meet and exceed 
government flame resistance requirements (in approved 
carpet constructions) and are essentially static free. 


To specify all the performance characteristics you need, 


specify a carpet of Creslan acrylic fiber. 


Manager, Contract Carpeting 
Fibers Division 

American Cyanamid Company 
Wayne, New Jersey 07470 


ЖЕРЛЕ THADEMARE FOR ACRYLIC PIBER 
Cresian is the registered trademark of American 
Cyanamid Company for acrylic fiber 


О 1 am interested in 
carpeting for 


Г] Send complete facts about carpets of 
Сгез!ап® acrylic fiber for contract installations 


О Have a representative call on me. 
(square yards) 


NAME TITLE 

—— € ————— 
COMPANY 

CITY STATE ZIP 
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BIFMA to hold 2nd 
annual meeting in NYC 


Business & Institutional Furniture 
Manufacturers Association (BIFMA) will 
culminate a series of three regional meet- 
ings with the Association's 2nd Annual 
Meeting, in New York City, to be held Oc- 
tober 1, the Monday following Designer's 
Saturday. 

The meeting, open to all furniture 
manufacturers not yet members, will take 
place at the University Club, 1 W. 54 St., 
and will start at 11:30 a.m., proceeding 


through lunch. 

Executives of manufacturing firms who 
would like to attend should contact 
Eugene Eppinger, Executive Director, 
BIFMA, 2335 Burton S.E., Grand Rapids, 
Mich. 49506, 616/452-9292. 


ABC's complex combines 
business with entertainment 


The new ABC Entertainment Center, car- 
rying a price tag of over $14 million, is de- 
signed to be a total business environment, 


Va. 24055. 


6011-664 oval mirror, 19x37, 
classic frame, bronze-gold gilded, 
!4 -in. float glass center 


8600-702 chrome-plated table, 36 x 36 x 29, gray plate glass top, matching 8333-870 chairs. 


Three reasons why 
theres no plate like chrome! 


Bright Beauty! Sparkling chrome-plated steel, sleek styling by Bassett 
Mirror Co. Takes Tough Treatment! Chrome plate shrugs off dents, 
scratches, stains, burns, and wipes clean with damp cloth. Rugged 
all-welded construction. Practically Pilfer-Proof! Chrome plate can be 
electronically engraved with inconspicuous code number for proof of 
ownership. Magnificent Mirrors, Too. In addition, Bassett offers mirrors 
with superb frame design in enduring plastic, gleaming ormolu finish, 
flawless glass. Can be securely fastened to walls. For long-life crafts- 
manship and realistic pricing, contact Bassett Mirror Co., Inc., Bassett, 


6011-661 rectangular mirror, 23x35 
Swirl design frame, bronze-gold gilded, 
in. float glass center 
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providing 190,000 sq. ft. of office space, 
180,000 sq. ft. of retail space. It is situated 
above the world's largest underground 
parking facility. 

Outstanding building features include: 
up to 37,000 sq. ft. per floor; unusual of- 
fice layouts which make use of high ceil- 
ings and mezzanines; electronic, high- 
speed elevators; refrigerated and filtered 
air conditioning system with zone controls; 
acoustical ceilings with recessed fluores- 
cent lighting. 

Environmental Research & Develop- 
ment, Inc. of California, will supervise 
ABC's office space planning program. as- 
sisting ABC in its leasing program by in- 
corporating many features of the Enter- 


| tainment Center into an interesting and 


stimulating office environment. In explain- 
ing the firm's approach to the project. 
Mitchell Leit, President of E.R.D., says. 
"The ABC Center is unique because it 
combines the best features of the entertain- 
ment industry with a total business en- 
vironment." 


ABC Entertainment Center, located at Century 
City, is dominated by the still-incomplete 35- 
story Theme Towers in the background. E.R.D. 
Inc. will supervise all office space planning for the 
Center. 


Dr. Brothers and Baughman 
to speak at NHFL/Resources 
Council luncheon 

A luncheon, co-hosted by Resources Coun- 


cil and National Home Fashions League, 
will be held October 15 at New York City's 


| Hotel Pierre. Milo Baughman, Environ- 


mental Designer, and Dr. Joyce Brothers, 
Psychologist, will speak on the "Emotion 
Quotient: How Will Our Environment 


| Score?" Special features will be a slide pre- 


sentation by Baughman, and a 
psychological quiz by Brothers. 

In addition, 150 product design entries 
for the Resources Council Product Design 
Competition will be on display at the 
luncheon, and attendees will be offered the 
opportunity to vote for the entry of their 


choice. A popular award will be presented 


| asaresult of the luncheon vote. 
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FRITZ HANSEN 


THE NEW CHAIR SYSTEM’ BY VERNER PANTON 
PROVIDES UNLIMITED COMFORT AND FUNCTION 


Embraces 4 different seat heights 
each with a low and high back 
...4 different upholstery treatments: 
canvas, stretch fabric, tufted 
fabric or tufted leather 
... And 4 tables for dining, 
cocktail, and conference. 
Write for brochure. 


K d 
FRITZ HANSEN, INC. 
979 Third Avenue, D&D Building 


New York, New York 10022 
Telephone: (212) 838-3225 


1011 Merchandise Mart, 
Chicago, Illinois 60654 
Telephone: (312) 329-0444 


*PAT PENDING 


наннан = 


Forming space for optimal utilization is the ultimate criterian of design. Gregson sofas. A good place to be all day. 


Gregson Manufacturing Company/Liberty, North Carolina 


J 


" 


S 


*"*99999999589999999999999299520499299*9*9929295*9**9* 


If your specs match these s 
check into Majestic/Meridon's $eton Hall 


P999999998999999999949999999999990999999999942599909990999999995909999999992*9*9* 


high traffic capability 


ease of maintenance 


wear life 


9999999990999 999999999909900999999999999099999929999999999999*9* 


good looks 


pecs, 


and СХ 420 carpets of Creslan 


Store, office, school, hospital .. . 
whatever the installation, these 
Majestic/Meridon dense, level-loop 
carpets deliver the performance you 
need for your specific traffic 
requirements. Whether you choose 
medium-weight Seton Hall or heavy- 
weight CX 420, ten heather tone 
shades give you the good looks 
you're after too. 


Because they're 10096 Creslan* 
acrylic fiber, you know they're easy 
to clean, moth and mildew proof, 


with low static level, and abrasion 
resistance. And the natural dye 
affinity of Creslan means lifetime 
resistance to fading or color changes 
under normal cleaning conditions. 


If your specs call for something 
spectacular, write us for more facts. 
Majestic/Meridon Carpets, P.O. 

Box 160, Chatsworth, Georgia 30705. 


€ resa 


"ҮТҮЕ? ADEMARX FOR ACRYLIC FIBER 
Creslan is the registered trademark of 
American Cyanamid Company for acrylic fiber 
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> Charge totally 


Ог supply fabric. 
complete job, 
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The option play. 


Tecno Collection Inc., introduces a beautiful way to meet the challenge 
of open office planning. 


¬ 


Graphis open office planning system 


Modus seating system 


m = 


The capacity of a system to solve any number of open office plan- For product information on Graphis, Modus and the complete 
ning problems in an infinite number of ways is not only clever, it's — Tecno collection, write: Tecno Collection Inc., Dept. T, 595 
beautiful as well. And that's the idea behind the Tecno Collec- Madison Ave. New York, New York 10022 or phone (212) 
tion option play. The Graphis and Modus systems work beauti- rN 421-4840. Additional showrooms: Boston, Dallas and Miami. 
fully together in hundreds of configuration options affording Sales offices: Atlanta, Dayton, Denver, Houston, Philadel- 
you a combination of great new designs and ultimate flexibility. А phia, San Juan, St. Paul, Seattle and Washington, D.C. 


Tecno Collection... 


A Subsidiary of ai Atelier International. Ltd 
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Office furniture 
made of solid wastes 
aids energy crisis 


A business office suite made from recycled 
solid wastes, designed by Bruce Monical of 
Evans-Monical Inc.. Houston. and spon- 
sored by Browning-Ferris Industries, Inc.. 
ВЕГ5 


Center for Environmental Technology. 


Houston. was recently unveiled at 


"The technology is available today to re- 
all our 
wastes," said John Vanderveld. Jr.. Senior 


cover reusable resources from 


Furniture for 
Reception Rooms, 
Lounge Areas 


Companion Pieces 
to Eck-Adams 
Desks and Chairs 


MODEL 136 SETTEE 
Solid Walnut Arms 
Walnut Laminated Plastic Table 
L67"* Н 32" * р 25" 


QUALITY OFFICE 
AND INSTITUTIONAL 
FURNITURE 


EcK-ADAMS CORP. 
P.O. Box 103 First and Benton Sts 
PERU, INDIANA 46970 


NOPA Booth No. 212-213-214 


VP/Chairman of 
onmental 


BFI's Center for Envir- 
Technology, "and as the eco- 
nomics of and demand for reclaiming and 
transporting secondary material achieve 
parity with virgin materials, we expect the 
demand for resources recovered from our 
nation's wastes to increase." 

Measuring 15 by 40 feet, the office suite 
was constructed primarily for use as a con- 
vention and trade show exhibit and con- 
tains desk and desk chair, three side chairs. 
a sofa, two lounge chairs, a coffee table. 


two end tables with lamps. and several ash 


Eck-Adams makes it easy for you 
to sell all or any part of the 
complete office installation... 
meets institutional needs, too. 
Offer real value and style 

at moderate cost. Request 
complete catalog today. 


MODEL 130 SETTEE 
L 47” • Н 32” • D 25” 


Please send catalog and price list on complete 
Eck-Adams line. 


Zip 
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trays, planters, and other miscellaneous 
decorative pieces. Walls consist of 16 four- 
by-eight-ft. panels composed of paper, glass, 
and cloth. 
Products used in the setting include 
waste paper Upson Board in the frames of 
all the furniture; chair 


frames, reclaimed from melted-down auto 


aluminum for 


pistons; and waste glass, used to make En 
virite, and Thixite. These two products 


formed table tops, planters, wall panels. 


Desk base is made of laminated fiber board, top 
of a ceramic type of material that is primarily old 


beer bottles. 


R2M> Enters Contract Market 


An important supplier of contemporary 
home furnishings. Raymor Richards. 
Morganthau & Moreddi has announced its 
entrance into the contract field with a com- 
plete collection of decorative accessories, 
lighting fixtures, furniture. wall systems, 
artificial plants. A separate sales force of 
independent representatives is being as- 
sembled to market lines from Avanti Wall 
Systems, Howard Miller. David Morgan 


Ltd.. Tom Tru. and Simmons Ltd. of 
Canada. Headquarters for the contract 
division will be at 734 Grand Ave.. 


Ridgefield, N.J. 07657 


Atlanta Mart reorganizes 
management team 


Atlanta Merchandise Mart has revamped 
its management team, naming Don Mac- 
Conaugha, of Portman Properties, Presi- 
dent. replacing John C. Portman, Jr.. who 
has become Chairman of the Board of the 
Atlanta Mart. Other changes include the 
promotion of William C. Conway. former 
Executive of Marketing. 
General Manager. and the appointment of 
Charles L. Windham to the 
Consultant to Management. 


Director to 


position. ol 


This administrative realignment is the 
first step in preparation for a more active 
participation in the promotion and market 
affairs of the industries represented in the 
Atlanta Mart: Home Furnishings, Floor 
Covering. Gift & Decorative Accessories. 
and Apparel. 
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Jute fills tal orders 


All tufted carpets in World 
Trade Center public areas have 
Jute-on-Jute backing. Carpets 
meet stringent safety codes. 


The strict fire safety codes of both the City of New York 
and the Port Authority were met. The Port Authority of New 
York and New Jersey also conducted its own tests for the 
World Trade Center installation, probably the most rigid for 
carpets on record. The tufted carpets which passed these 
tests, including flammability and smoke results, have jute pri- 
mary and secondary backings. These carpets were installed 
in the public areas throughout the 110-story towers, con- 
courses and satellite buildings . . . one of the most demanding 
assignments possible. 

Jute does not form dangerous synthetic "hot melt" parti- 
cles under intense heat. It offers carpets many other advan- 
tages such as superior installability, tighter seaming through 
affinity to hot-melt tapes, additional strength and "body," and 
more secure bond when glued to subflooring. 

For the safety, performance and quality you want in tufted 
carpets, make it Jute for both primary and secondary backings. 


WRITE FOR ARCHITECTURAL GUIDE SPECIFICATION AND CASE 
HISTORIES ON DIRECT GLUE-DOWN OF JUTE-BACKED CARPETS. 


— CARPET BACKING COUNCIL, INC. 30 Rockefeller Plaza, New Ven "Y — 


an Жы» me S len - T Co., Inc dro p ymmo — Corp. * C аф Ше ing jc rp. * Cosmi Int nal, Inc * Di edere mE Inc. • Delca 
pr n p. * Dennard & Pritchard C t A nc Ё pie & Co. of N. Y I . С fiie In dus tri es, Inc. * Hanson " Orth, Inc. * 
О G Inn les : Cc orp - Mu рт erage Trading and nos facturing in 1с. • В, I Pri tchard & Co. * Sidlaw Industries Ltd. * , Hall & Co., Inc. * White Lamb 


Finlay Inc. * Willcox Enterprises, Inc. « WLF Inc 
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We've liberated laminates and let them shine all 
over our quality-crafted line of distinctive 
office furniture. Each series reflects a TECTURA 
custom creation. And our standard models may 
be ordered in hundreds of versatile, durable 
laminated finishes to highlight any office decor. 
Get to know TECTURA. We mean business. Visit 
our permanent showroom in the EXHIBITORS 
BUILDING, across from the MERCHANDISE 
MART, in Chicago. Or write TECTURA, INC., 
2929 Mobile Drive, Elkhart, Indiana 46514. 


тестига INC. 
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2000 Series 


Read our book. 


In times past American With a notable array to the imaginative blending 
Seating was known for its of designer originals for the of function and high style, 
well built, dependable all office, waiting room and featuring the creative in- 
purpose seating and tables. conference environment. put of some of the world's 

But times change. With a totally integrated, foremost independent 

And so have we. comprehensive new fabrics designers. 

For 1974 American program of custom nylons, For a closer look at the 
Seating brings together the leathers and vinyls. shape of things to come, 
results of several years With a corporate — read our book. Allow your- 
commitment to fashioning eye self one pleasant surprise 
a new profile in the con- in a handsome 
tract furnishings binder. 
field. 


- Write American Seating, Dept. C-942A, Grand Rapids, Michigan 49504 or visit Space 1698, Merchandise Mart, Chicago 
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Laurels from IBD 


for industry leaders 
Institute of Business Designers has an- 
nounced the following 1974 industry 


awards: James Bidwill, Executive Director 
of Contract Furnishings Council, Program 
Coordinator of NEOCON, has received the 
1974 IBD Outstanding Achievement 
Award, "in recognition of his continuous 
efforts in connection with the development 


of a national contract market in Chicago." 


Len Corlin. Editor/Co-publisher of CON- 


TRACT Magazine. was named recipient of 
the Institute's 1974 Professional Recogni- 
tion Award, for "outstanding contribution 
to the development of the contract in- 
dustry." 

In addition, IBD has elevated three of its 
members to Fellowship status, the first to 
be so honored. They are Jeanne Baldwin, 
Topeka, Chairman of the National Board 
of Trustees; Charles S. Gelber, New York. 
President Emeritus of the organization; 
and Leon Gordon Miller, Cleveland, active 
in the organization since 1963. 


„flexible screen systems 


Totally adaptable for today's 
office landscape concept. Pan- 
els are 68” high and feature a 
flexible hinge joinery system. 
These flexible, free-standing 
panels are offered in a wide 
choice of surface coverings in- 
cluding carpeting, plastic lam- 
inated wood grains, and en- 
ameled colors. Other heights 
are available . . . all COM 
furniture components can be 
adopted to the system. 


Write for complete information and specifications. 


ADANLOCK - JAMESTOWN CORPORATION 


A Subsidiary of BLaSIUS Industries Inc. 


55 JONES-GIFFORD АМЕ. JAMESTOWN, М.Ү. 14701 
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| stitutional dual-purpose furniture, 


Charles S. Gelber (r.), President Emeritus of IBD, 
presents the Institute's Outstanding Achievement 
Award to James Bidwill of the Merchandise Mart, 
in honor of Bidwill's performance as NEOCON 
coordinator. 


Mergers: Employees 
buy Canadian firm 


€ Stephen-Black Co., manufacturer of res- 
idential dual-purpose furniture, and Duo- 
Bed. manufacturer of commercial and in- 
both 
subsidiaries of Coronet Industries, have 
been merged into a new company, Duo- 
Bed. Inc. National headquarters will be 


| located in Cerritos, Calif. 


e Cumberland Furniture Corp. has ac- 
quired the assets of Orsenigo Furniture 
Co., Inc.. manufacturer of an extensive 
desk and cabinet line. Eugene Orsenigo. 
Jr.. former President of Orsenigo. will 
serve as Vice President of Cumberland. 
responsible for the marketing functions of 
both companies. 

€ The employees of Curtis Products Ltd.. 
Coburg. Ontario. successfully purchased 
100 percent of the shares from Steelcase 


| Canada Ltd.. a subsidiary of Steelcase. 


Inc., Grand Rapids. Mich. 


Expansions: 
Inn Keepers-Dohrmann 
sweeps West Coast 


€ Inn Keepers-Dohrmann. expanding 
rapidly on the West Coast, has opened 
three new sales offices and relocated com- 
pany headquarters to Hollywood, Calif. A 
major new showroom-warehouse at 2501 
E. Vernon Ave.. near Los Angeles, will 
serve as Los Angeles headquarters for the 
firm's distribution sales division. The new 
San Francisco site, to be located in the 


| Gibralter Business Center, 2150 Army St., 


will open late this fall. The firm's new re- 
gional sales office. located at 2030 S.E. 7 
Ave. in Portland Ore.. will serve the institu- 
tional supply market in Oregon, Idaho, and 
southern Washington. 
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American Seatings 
solar Table Group 


Round, rectangular or square tables in 
luxurious top patterns and colors. Supported by 
gracefully curved triangular steel columns 
of polished chrome or bronze. 

The Solar Table Group. An innovative blend 
of sculptured design and quiet strength to enhance 
any dining or conference environment. 


—————— 


Write American Seating, Dept. C- 1065, Grand Rapids, Michigan 49504 for literature or visit Space 1698, Merchandise Mart, Chicago 
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SAFECREST 


Safecrest Superfoam is the product 
of totally new high resilient foam 
technology. It is designed to meet 
the ever-increasing demands placed 
on cushioning materials by both the 
consumer and legislative agencies. 
Safecrest combines the luxurious 
comfort of latex, with flammability 
properties closely reaching neo- 
prene, plus the added advantage of 
smoke generation (1/30 that of neo- 
prene) and the toughness and dura- 
bility of conventional urethanes. This 
unique combination of properties 
makes Safecrest an unbeatable cush- 
ioning foam. 


Comfort 

The established industry leader in 
comfort has long been Latex foam. 
In testing Safecrest against latex al- 
most identical Instron comfort curves 
are drawn. The best way to translate 
comfort features of foam is to try it. 
Safecrest possesses the initial soft 
or delicate feel that is preferred yet 
it will not bottom out. This enables 
Safecrest to be used with comfort by 
lightweight and heavyweight alike. 


Flammability characteristics 


The flammability of cellular materials 
is much in the news today. We are 


*Safecrest is a trademark of Crest-Foam Corp. 
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SUPERFOAM 


the foam that 
росте where 
= e leaves 


not making extravagant non-burning 
claims for  Safecrest. Safecrest 
Superfoam will burn under the right 
conditions (as most organic mate- 
rials will), but it’s properties in this 
important safety category closely 
reach cellular neoprene the recog- 
nized leader in this field, with smoke 
generation properties 1/30 that of 
neoprene. 


Other important properties of 
Safecrest include 


Tensile strength — Instron readings 
of 18 psi, and elongation of 180%. 


Compression set — 5096 deflection 
readings of — 5 and 75% readings 
of « 10. 


Tear strength — Instron reading of 
2.0 pli. 


Availability — the Safecrest line is 
available in a wide range of com- 
pressions from 10 to 150. The new 
Crest manufacturing facility is geared 
to handle your most 
demanding needs. 
Call us at 201-641-9030 

for further information p 
and price quotations. 


Crest-Foam Corp. 


100 CRROL PLACE. MOONACHIE n.J. 07074 


(201)641-9030 


ө, Coral of Chicago 
“М, gives you 
color unlimited 
&. for Show Places, 
м with Verel. 
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With Coral of 
Chicago casement 
fabrics, one show place 
leads to another. Let your 
imagination run wild with their 
exciting range of colors, textures and 
styles. In blends of 7096 Verel modacrylic, 
3096 rayon. Verel provides flame resistance, 
dimensional stability and draping ease. Specify 
casement fabrics with Verel from Coral of Chicago at 
these locations: 


Chicago (312) 225-5800 Boston (617) 266-5612 
Minneapolis (612) 332-0401 New Orleans (504) 522-4333 
Denver (303) 388-0953 Memphis (901) 365-1260 
Detroit (313) 435-6635 Philadelphia (215) 725-9009 
Washington, D.C. (301) 881-1188 Montgomery (205) 272-6011 


EASTMAN CHEMICAL PRODUCTS, INC., a subsidiary of Eastman Kodak Company, | 
1133 AVENUE OF THE AMERICAS, NEW YORK, N.Y. 10036. | 
Verel is Eastman's trademark for its modacrylic fiber. Eastman does not make fabrics 


and therefore makes no warranties with respect to such products 
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With Wilson Art... 
design control and cost ratios 
work beautifully together. 


When you specify Wilson Art, 
you specify more than a product. 
You give yourself the latitude of 
a total approach to design. With 
Wilson Art you control the whole 
design: walls, doors and case- 
work coordinate, contrast or 
match—just as you want them 
to. 

With more than 150 wood- 
grains, solids and patterns to 
select from, you can achieve 
exactly the effects that you de- 
sign. And at a ratio of initial-to- 
ultimate cost that is its own 
attraction! 


Walls 


WILSONWALL 
PANELING SYSTEMS 

You can specify any of four 
Wilsonwall systems. Each comes 
in the full range of Wilson Art 
woodgrains and solids for coordi- 
nation with furniture and fixtures 
surfaced with Wilson Art lami- 
nated plastic, and with Dor-Surf 
door facing. You maintain design 
control. 

System 110 accents the 
panels with laminated-plastic re- 
veal strips. System 210 has a 
standard V-groove joint system. 
System 310 uses concealed 
aluminum mounting hardware 
that simplifies installation їп 
new construction and remodel- 
ling, and gives the appearance 
of a continuous surface. System 
610 has a Class-lA fire-hazard 
classification. And all Wilson- 
wall systems include a full line of 
coordinated moldings. 

With Wilsonwall systems from 
Wilson Art, design control and 
cost ratios work beautifully to- 
gether. 


Doors 


DOR-SURF® 
DOOR FACING 

Doors are an integral part of 
your design. Allow them to work 
beautifully with your Wilsonwall 
systems by specifying Dor-Surf 
— impact-resistant extra - thick 
Wilson Art laminated plastic sur- 
faces for doors. Dor-Surf helps 
you maintain design control in 
economical, durable, mainten- 
ance-free doors that never 
need kick- or push-plates. 
Match, contrast or coordinate 
with your Wilsonwall systems for 
complete design integrity. 

With Dor-Surf from Wilson Art, 
design control and cost ratios 
work completely together. 


Casework 


WILSON ART 
LAMINATED PLASTIC 

Preserve complete design 
control by specifying Wilson Art 
laminated plastic for all case- 
work, furniture and fixtures. 
Spill-, stain- and scratch-resist- 
ant Wilson Art gives you the 
functional quality you need and 
the aesthetic effect you desire. 
Select from over 150 solids, 
woodgrains and patterns in a 
variety of surfaces; realize the 
totality of your design with ideal 
cost ratios. 

With casework surfaced with 
Wilson Art, design control and 
cost ratios work practically to- 
gether. 

Specifying Wilson Art brings 
you famous Wilson Art service — 
when you need it, where you 
need it. Check us out: contact 
your Wilson Art Architectural 
Design Representative today. 


ATLANTA NEW JERSEY 

(404) 377-0731 (609) 662-4747 
OSTON or (215) 923-5542 

B 

(617) 662-9700 NEW YORK 

or (617) 664-5230 (914) 268-6892 


or (212) 933-1035 


CHICAGO 

(312) 437-1500 SAN FRANCISCO 
or (312) 625-7590 (415) 782-6055 
DENVER SEATTLE 

(303) 388-3686 (206) 228-1300 
LOS ANGELES TEMPLE, TEXAS 
(213) 771-8141 (817) 778-2711 

or (213) 921-7426 

MIAMI 

(305) 822-5140 


When the chips are down, 
you can depend on Wilson Art. 


Доп 


h Oi PLASTICS 


WILSON АЯТ. . . TEMPLE. TEXAS. . . 76501 
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CONTRACT WORLD 


AID-designed rooms Designer Sally Wynn joined six other de- New assignments: 

1 H Signers S '* home urnishings es : 
spotlight American As us M rem: ems Б pem Western Contract Furnishers 
Mart products moderately priced range. to create the gets $100,000 job 


sixth-floor arrangement of rooms 
Gart Urban Associates, Inc., head- 


One of seven rooms designed for the The project's main objectives were to 

American Mart by AID designers. this con- point out that. one: "Good taste needn't be Quartered in Coral Gables, Fla., will design 
7 5 — е тч x 

ference lounge provides designers. overwhelmingly expensive," and two: to Sales pavilions and community graphics for 


architects. specifiers. contractors, and show the nation's furniture retailers how WO new Gulfstream Land & Development 


clients with a comfortable area in which to such furniture can look if it is properly dis Corp. projects, Jacaranda. located in Ft 


Lauderdale, and Tuscawilla, northwest of 


confer. study blueprints. relax plaved 


Orlando. Western Contract Furnishers, 
San Francisco-based firm, has been 
awarded the design and furnishings. con 
tract for total refurbishment of the cor 
porate offices of Baldwin & Howell Inc 
Helen Noakes. AID, has been appointed 
account executive for the 8.000-sq.-ft. proj- 
ect. Total furnishings budget is $100,000. 

Hendrick & Mock Architects, San 
Francisco, will design the new 12-story 
Atlas Galleria Hotel in Newport Beach. In 
addition to guestroom and atrium lobby, 
the complex will house meeting facilities, 
restaurant, and extensive recreational 
spacé. Completion of the project is 
scheduled for late 1975. Scope. 
Philadelphia-based space design firm, will 
design new offices for Cardiology As 


sociates, Inc. 


If you buy or specify interiors, 
you should know about 
The Chrome Dimension. 


> it for furniture, framing, shelving, and 
mbination of durability, beauty, and 
unique des 

The Chrome Dimension is the versatile system that includes three 
И rugged 16 gauge chrome-finished steel tubing (3/4", 1" and 2” 
square). Y assemble it quickly and easily with the amazingly simple 
Rocker-lok®* and Wedge-lock** fittings that are part of the system 
No more worries about bolting, welding, special supports, or expen- 

sive tooling! 


Want some ideas on how The Chrome Dimension can help 
you create exciting interiors? Write on your company 
letterhead for your free copy of our colorful 32-page idea 
book. You'll see just a few of the many structures you can 

ate with chrome. Supply is limited. Better mail your re- 


st today! 
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NM N Fixture-Ware Division 
VN N WI Dept. C, Binghamton, New York 1390 
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If your business requires seating, think of La-Z-Boy 


office. Or the motel. Or the hotel. Or... 
See your La-Z-Boy” dealer now. For 

free color brochure and the name of 

the dealer nearest you, write: La-Z-Boy 

Chair Company, Contract Division, 

Dept. C11, Monroe, Michigan 48161. 


No matter what business you're in, 
take it from Don Shula, you could use a 
La-Z-Boy around the place. Or a lot of 
them. Because La-Z-Boy makes chairs so 
comfortable, people almost never want to 
get up. From the desk set executive 


La-Z-Boy to our Rockers, Recliners and 
Hi-Los, sitting is a pleasure. It's so nice to 
have a La-Z-Boy around the house. Or the 


La-Z- 
THE CHAIR PEOPLE" 
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A bold step 
forward 
into the past. 


An art form from a 
bygone era, restored 
to its original charm 
and elegance. 


American Parlor Art 
presents a series of 
turn-of-the-century 
female portraitures. 
Extraordinary framed 
reproductions of the 
most splendidly 
endowed specimens of 
perfect womanhood. 


Their ripe, alluring 
presence comes alive 
on large Collotype 
prints. This costly 
process employs no 
screen dots, thus 
assuring perfect 
reproductions dis- 
tinguished by gradu- 
ation of tones and 
subtle blending of 
colors. 


The frames and 
borders are them 
selves extraordinary 
works of art. Rich 
woods and mirrored 
inlays, individually 
designed to comple- 
ment the spirit and 
personality of each 
delightful damsel. 


An elegant color port- 
folio with further 
information about 
these and other of our 
fetching damsels is 
available at a nomi- 
nal cost of $2.00. 
Please write or call 
American Parlor Art 
Portfolio 
2911 Main Street 
Santa Monica, Calif. 
90405 
(213) 392-4858 


AMERICAN 
PARLOR 
ART COMPANY 


A Golden Movement 
Emporium Company 
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A single source for 


the Total Office! 


FROM master craftsmen at Boling Chair now comes a vital new concept: 


the total office from a single reliable source. . everything 
needed for today's office environment from a skillful company 
with a reputation for superior quality since soon after the tum 


of the century. Bookcases, desks, seating. . whatever is needed for the 


secretarial cubicle 
or the high-rise 
office complex, you 


get it all from... BOLING CHAIR COMPANY, SILER CITY. NORTH CAROLINA 27344 


PERMANENT SHOWROOMS: Siler City, North Carolina; 

325 North Wells Street, Chicago, Illinois. 

WAREHOUSES: San Francisco, Seattle, Los Angeles, Denver, 
Dallas, Chicago, Philadelphia, New York City, Siler City. 


n ГТК 
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SCHUMACHER 


F. Schumacher & Co. Co vision, 939 Third Avenue, New York, N.Y. 1002 


VISIT NOPA SPACE 331-334 


Visit Permanent Showroom at: [ге ШОЛ; T 


Alfred E. Siegel and Associates 
333 North Wells Street 


owensboro 
kentucky 


L] 
Chicago, Illinois 60610 HUT h = miller 
Across from Merchandise Mart J 
( 
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A Carpet that passes 
our Delamination Performance test 
is ready for service in any restaurant or hotel. 


Carpets that cover hotel or restaurant floors have to stand 
up to a steady onslaught of traffic. To make sure that carpets 
of Dow Badische fibers and yarns can take anything the serv- 
ice personnel — or quests — dish out, we performance-test them 
in our lab first. 


Our Delamination test, for example, employs a rugged 3 м 
stress-strain Instron tester that measures the force required to J 4 
break the latex bond between the primary structure and second- CT 
ary backing of a carpet. A high performance is required to 
assure resistance to separation caused by rolling heavy loads 
over the carpet. Only carpets that get a high rating pass our 
inspection. Dow Badische Company 

This is just one of eight tests we put carpets through be- Create’ Center 
fore they can carry the Dow Badische Performance Certifica- Williamsburg, Va. 23185 
tion label in the marketplace. We also test them for tuft bind (804) 887-6573 
strength, flammability, static generation, light fastness, com- 


pression and abrasion resistance, wearability and appearance 
If a restaurant or hotel is on your carpet specifying list, 
look for carpets that carry the Performance Certification label. PERFORMANCE 
You can be sure they are ready for service. Write for our Contract 
Carpeting Selection and Specifications Guide. CERTIFICATION 


CREATE” is a service mark of Dow Badische Company. 
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Increase 
conference 
room utility 


* Professionally engineered conference center 
wins client praise. 


* Wide choice of modules saves planning, speci- 
fying and purchasing time. 


* Saves space and custom building costs. 


Avail yourself of our 20 years' experience in de- 
signing visual presentation aids. A professional 
installation is synonymous with good architectural 
planning. Volume production guarantees high 
quality at lowest possible fixed costs. Over 86% 
of largest U.S. firms use our products. Make your 
conference room planning more complete — more 
productive. Units contain pad holders, chalkboard, 
movie screen, Velcro panels, roll mapholder. Send 
coupon for idea book. 813/822-4549 


Wide choice of lecterns. 
Table-top portable mod- 
els for easy carrying. 
Floor models with or 
without sound, electric 
height adjustment, clock 
timer. 


Company, Inc. / Subsidiary of Shaw-Barton 


LEN EM — M ee ee 
FREE ipea Book 


44 pages — 175 color pictures 
Mail coupon or с!їр to your business card 


Oravisual Company, Inc. Dept. 44J 


Box 11150, St. Petersburg, Fla. 33733 


Г] Please rush your idea book. Send information on: 

[] Easels [7] Speakers, lecterns [7] Wall mounted confer- 
ence center with pads, movie screen, chalkboard [7 Ruled 
pads for planning, scheduling and control 


Name 
Title 

Company 
Address 
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CONTRACT WORLD: PEOPLE / NEWS 


Larry Stewart, Manager, Florida Div. Inn Keepers Supply 
Co., has been promoted to Vice President, Eastern Div. In his 
new position, which coordinates activities in Lakeland, 
Florida, and Atlanta, Georgia offices, Stewart will oversee 
Inn Keepers Supply sales for Florida, the Carolinas, and 
Georgia. 


The election of Harry Gilbert and Thomas Christoph to Vice 
Presidential positions has been announced by Bigelow- 
Sanford, Inc. Gilbert will now head the Controller Division; 
Christoph will assume responsibility for Corporate Systems. 


William W. McTyeire Ш has been appointed President of 
Birmingham Ornamental Iron Co. following the retirement of 
his father, William W. McTyeire, Jr. 


Jack Bettridge has joined Monticello Carpet Mills as Assistant 
Marketing Manager. In his new position, Bettridge will report 
to Bob Tetrick, Marketing Manager, and be based in New 
York City offices. 


5: 
For 
McTyeire 


Paton 


Cathy Winnan has been advanced to District Sales Manager 
for Isabel Scott Fabrics Corp. Her new duties include total ad- 
ministration of sales in Illinois, Indiana, Wisconsin, with 
special emphasis on the Chicago area. 


J. L. Hudson Co. announces the opening of Western Michigan 
Branch, Hudson Contract Div. Located in Grand Rapids, this 
is the first Hudson branch to be specifically devoted to con- 
tract furnishings. It will operate —under the direction of Clem 
Nicoloff, General Manager. Contract Div.—as a combined 
showroom/administrative office facility. 


William G. Conway has been appointed Executive Director of 
Marketing for Atlanta Merchandise Mart. In this newly creat- 
ed position, Conway will be responsible for promotional ac- 
tivities, public relations, advertising, and leasing for all seg- 
ments of the industry represented in the Atlanta mart 
facilities. 


E. T. Barwick Industries announces the election of A. J. 
Paton as President. Paton, former Executive Vice President. 
succeeds E. T. Barwick who remains as Chairman of the 
Board. 


Henry Brandler, President L. A. Period Furniture, Div. Singer 
Co., has been elected to the Presidency of the Los Angeles 
Home Furnishings Mart. His predecessor, Herman Kranz has 
been elevated to the newly created post of Chairman of the 
Board. 


Guy Norman, President of Guy Norman, Ltd., has announced 
the formation of a design collaborative with Henry End As- 
sociates, Miami. 
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The only other seating group 
honored by AID/NSID was 
our KOE-10. It and the 2500 
Group can be seen at Harter 
showrooms and in fine inte- 
rior installations everywhere. 
Join us during Designers 
Saturday at 919 Third Ave- 
nue fora fresh look at seating. 


Furniture Design: 
Earl Koepke & Staff 


We're honored. By the AID 
and NSID. Their 1* Inter- 
national Contract Product 
Design Award was presented 
at NEOCON 6 for outstand- 
ing design to only two seating 
groups, both from Harter. 
This one, the 2500, had also 
been cited by the IBD earlier. 


| 
| HARTER Harter Corporation 


B Ш 230 Prairie, Sturgis, Michigan 49091 
ie 


The Quantum 


System separates 
space into work 
modules. 

And makes them 
Work 


The lateral file has always 
been the space saving answer. 
Now it is more. Now it is the 
Quantum System. 

The Quantum System is 
a dynamic system of filing, 
storage and work modules 
with unlimited possibilities for 
increasing office efficiency. 

Consider attractive, aes- 
thetically correct space 
dividers that also contain 
filing, wardrobes and storage 
cabinets. Add to these, work 
modules with provisions for 
communications centers and 
writing or machine surfaces. 
You now have some idea of 
the versatility of the Quantum 
System. 

The entire Quantum Sys- 
tem and how it can work for 
your clients is detailed in our 
new brochure. Ask your GF 
representative for a copy, 
or write: GF Business Equip- 
ment, Inc., Youngstown, Ohio 
44501 or Toronto, Ontario. 


Office 
3 Furniture 
Systems 


GF Business Equipment 
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SEE US IN MILAN HALL 21 BOOTH B-12 
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Precision crafted to duplicate the beauty 
of the finest oak parquet at a fraction of 
the cost of real wood, Lamin-Art Parquet 
is perfect for hundreds of fine furniture 
1 homes, hotels, motels and offices. 
; more, Parquet is just one of hun- 
dreds of colors and patterns readily 
available from Lamin-Art's 165,000 sq. ft. 
manufacturing facilities апа warehouse. 
For over 20 years, Lamin-Art has been 
recognized as a leader in pattern inno- 
vations by major West Coast furniture 
manufacturers. With new ideas con- 
stantly moving from concept through ex- 
1, you're sure to find a finish, color 
or style compatible with your new furni- 
ture designs. We have what you want, 
and we'l get it to you fast! 


есип 


THE LOOK ALIKES AGREE... 


LAM | М -ART Dept. C 


6430 E. Slauson Ave., Los Angeles, Ca 90022 
Telephone (213) 728-1276 
Please send us a production sample of your 
new designer Parquet. 
Г] Walnut O Oak 
We needa x —size 
In Г] 1/32" thickness (0 TEXtured Finish 

] 1/16" thickness [O N-TEX Finish 

Г] Gloss or Satin 


Firm Name —— = = à 5 
Address 


Cry: & Sich —— —— '* 
Attn: 


Lamin-Art 


* a stepahead in custom decorative laminates" 
Mig. by FABRICON PRODUCTS A DIVISION OF EAGLE-PICHER INDUSTRIES, INC. 


EAST COAST: 87 Greenwich Avenue, Greenwich, Connecticut 06830 (203) 798-1533 
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You can hardly tell Lamin-Art Parquet Decorative Laminate from the real thing! 


| THE PACE COLLECTION INC /315 E. 62 ST, NEW YORK 10021/TE 8-0331 
1200 MERCHANDISE MART / CHICAGO ILLINOIS 60654 / (312) 321-100 


BOSTON / DALLAS / LOS ANGELES / MIAMI / FT. LAUDERDALE 7 SAN FRANCISCO 
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The Qeerewge a functional, durable motel-hotel furniture is available. Color catalog on request. 

grouping in the Mediterranean style. Oak solids and veneers R-WAY FURNITURE COMPANY, Sheboygan, Wisconsin 
are used with warm brown distressed finished and brown 53081, Phone (414) 457-4833, Showrooms: Chicago, New 
leather pattern high pressure plastic laminate tops. A com- York, San Francisco. 

plete line of case pieces with matching tables and seating 


UNQUESTIONABLY GUESTABLE 
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COMING EVENTS 


1974 


September 9-12. INFO 74. Coliseum, New York City. 

September 21-25. Woodworking Machinery & Furniture Supply Fair 
Fair & Exposition Center, Louisville, Ky 

September 29-October 2. 14th Annual Convention, Western Floor- 
Covering Association. Caesars Palace, Las Vegas. 

October 1-3. Annual Meeting. Industrial Designers Soc iety of 
America. Copley Plaza Hotel, Boston. 

October 13-17. Chicago Casual Furniture Market. American Fur- 
niture Mart, Merchandise Mart, Chicago 

October 13-21. San Francisco International Design Show. The 
Showplace, San Francisco. 

October 14-18. Fourth Annual Come to the Marketplace, Member 
showrooms, New York. 

October 18-19. Seventh Annual Designers’ Saturday, Member 
showrooms, New York 

October 18-25. Fall Market. Southern Furniture Market, High Point, 
N.C 

October 19-20. Octoberfest Openhaus. Contract showrooms, 
Merchandise Mart, Chicago 

October 19-22. NOPA, National Office Products Association Con- 
vention & Exhibition, Chicago 

October 23-26. Annual Convention Architectural Woodwork In- 
stitute. Waldorf-Astoria Hotel, New York 

October 27-28. Homefurnishings, Gifts & Accessories Market Days, 
Dallas Market Center, Dallas. 

October 29-31. Second International Nonwoven Fabrics & Dis 
posables Exposition & Conference, IDEA 74, New York. 

October 30-November 3. Annual Convention Furniture Manufac- 
turers Assoc. of California, Rancho Bernardo, San Diego 

November 11-13. Annual Meeting, National Electrical Manufac- 
turers Association. Hyatt Regency O'Hare, Chicago 

November 11-14. 59th National Hotel & Motel Educational Exposi 
tion, New York Coliseum. 

December 3-6. AH&MA Annual Convention. Caribe Hilton, San 
Juan 


MORE НЕ 01у 


Hi 


1975 


January 10-13. Combined Winter Floorcovering Market. Los Angeles 
Home Furnishings Mart, Los Angeles. 

Fanuary 12-17. Winter Market Week. Los Angeles Home Furnishings 
Mart, Los Angeles. 

January 15-17. Dallas Contract Show, Dallas 

February 1-3. Winter Market. Denver Home Furnishings Mart, 
Denver. 

February 9.13. Executive Management Seminar, National Office 
Products Association. Wigwam, Phoenix, Arizona. 

February 11-13. Contract Marketplace— New York, Americana 
Hotel, New York. 

February 21-24. American Association of School Administrators 
Convention. Dallas Convention Center, Dallas. 


Foreign Trade Shows 1974-1975 


September 3-6. Northern Floor Coverings Fair. Harrogate, England 

September 20-25. Milan Furniture Fair, Milan. 

November 5-7. National Interior Design Show. Exhibition Park, 
l'oronto. 

January 18-22. Luxpo Copenhagen 775. Bella Centret Mart Building, 
Copenhagen. 

Write for Catalog: 

VOGEL-PETERSON CO., 

ELMHURST, ILLINOIS 60126 

SHOWROOMS 

MERCHANDISE MART, CHICAGO 

NEW YORK 


NEED INFORMATION IN A HURRY? 


There are FREE postage-paid service cards bound into this is 
sue of CONTRACT to assist you in obtaining complete in- 


formation on new products and advertisements. High-speed 
computers will process your requests and rush them to the 
appropriate manufacturers. You'll get needed literature and 
information in a hurry! 
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Conquer a whole new market 


- А" 


Namely, that vast no man's land of general office desks. | 
| 


You architects, designers and decorators have achieved 
stunning victories at the executive level. But you may 
have seen little profit or challenge in specifying the 
accessories for the horde of desks below the summit. 
Eldon has changed all that. With a line of low priced 
accessories that can live up to your reputation. A 
complete coordinated line that gives you a wide choice 
of colors and trim combinations. 

We don't believe there's any excuse for an ugly desk. 
Which may explain why Eldon now sells more desk 
accessories than anyone else. 


Write for our free Catalog Kit. It'll give you ideas. 


ELDON OFFICE PRODUCTS 


5330 W. 102nd St. | Los Angeles, Calif. 90045 | (213) 641-5600 
Division of Eldon Industries, Inc 


Eldon Office Products 
5330 W. 102nd Street 
Los Angeles, California 90045 


Ask your representative to call me. 


Please send me your free illustrated ca 


decorator kit. 
Name & Title 


Company & Address 


Expect quality carpets 
And expect their 


tobein Antron nylon. 
lookto last. 


The Buck Hill Inn, Buck 

Hill Falls, Pa., wanted the 
carpet in their newly re- 
modeled business conference 
center to be distinctive and 
they wanted the look to last. 
Their choice was this woven, 
block pattern cut/uncut car- 
pet with pile of continuous 
filament Antron* nylon. 
Knowing it was “Antron” 
was the assurance the Inn 
needed that their new carpet 
would stay new looking. 


NEW! “Antron” III nylon for 
static control is now available 
in selected styles. 


*Du Pont registered trademark. Du Pont makes fibers, not carpets. 


What you see is what you'll 
get for a long time. “Antron” 
is a soil-hiding carpet fiber. 
It is the leading commercial 
carpet fiber brand with more 
than twice the available 
styles in "Antron" than 

those made of the next 
brand. Its ability to diffuse 
light helps blend soil con- 
centrations into the overall 
look of the carpet. Also, 
being nylon, "Antron" gives 
carpet exceptional durability 
and crush resistance. 


How “Antron” keeps carpet 
looking fresh. Its filament 
structure is remarkable, as 
simulated in this greatly 
enlarged model. The four 
microscopic holes scatter 
light to minimize rather than 
magnify the dulling effects 
of soil, while maintaining an 
attractive, subdued luster. 
This property of the fiber, 
together with its outstanding 
wearability, helps the look 
of the carpet to last. 


MfG и & PAT OP 
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You'll find it easy to take our prices sitting down. 
s lower left to upper right) Model 1616EX, $227 / Model 1102R, $129 / 
1 70005, $121 / Model 6003X, $128 / Model 1700EX, $104 / Model 1010U, $145. 


Козо eter En 
P.O. Box 1751, Ft. Lauderdale, Florida 33302. Telephone: (305) 522-6791. 


All prices quoted list. Shipped F.O.B. Fort Lauderdale, Florida: Northbrook, Illinois: Carson, California. 
See Jansko at NOPA, Chicago, Oct. 19 to 22. Space 619. 
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WHAT YOU SIT THEM ON THERE'S A RIGHT MAGEE CARPET YOU CAN STAND THEM ON. 
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DEALER-DESIGNER DIALOGUE: 
THE LOVE-HATE SYNDROME 


What better place than NEOCON and The Merchandise Mart in 
Chicago to gather a distinguished group of nine 
professionals—four interior designers, four dealers, one 
manufacturers' representative—to explore what the dealer 
expects from the designer and vice versa. CONTRACT editors, 
with an assist from Herman Miller, which generously provided a 
conference room, taped the following dialogue on 
dealer-designer problems and how they are handled. 


CONTRACT: Let's start with a conflict often 
expressed by many designers: Specifically, 
that dealers with design departments are ac- 
tually in competition with designers. 


JANET SCHIRN (designer): It goes deeper 
than the premise you state. Conflicts exist 
because of the way the industry is currently 
structured, Until such time as manufacturers 
manufacture only, sellers sell only, and de- 
signers design only, this conflict will continue. 
Everyone is trying to wear every other hat: 
dealers who design, designers who sell. 
manufacturers who sell. This creates a lot of 
ambiguity, a lot of suspicion, and frequently, a 
lot of hostility. 

DAN ELSTER (designer): There are areas of 
grays in what you say. Speaking generally, 
there are a lot of dealers who are good dealers 
and just sell furniture. There are also some 
pretty cute dealers who will take business 
away from the designer, if they can. 


CONTRACT: Herman Batko, your firm has a 
design department. How do you explain—or 
defend — its existence? 


HERMAN BATKO (dealer): As a dealer with 
a design department, we of course try 
vigorously to service the design community. 
We feel it is important to be aware of what the 
design community wants. Our own designers 
have often plugged us into that need in terms 
of product dimensions and the like. That is an 
academic reason. There is a more pragmatic 
one—economics, a means of maintaining a 
reasonable profit base. Because the design 
community often puts the dealer into a 
shrinking profit-margin position, we find it 
necessary to have an in-house design staff. 
ELSTER: Let's say that Jack Jones comes into 
your store off the street. He's looking for a 
desk, a chair, or whatever. He says, “I am a 
lawyer and I'm opening a small office here for 
10 to 20 people." Do you immediately say. 
"Well, fine. We have a design department and 
can do the whole job for you." 


SEPTEMBER 1974 


BATKO: Generally, I would say that is true. 
ELSTER: | think that accounts for some of 
the designer hangups about dealers. You don't 
say, "We don't do such work. Here are a cou- 
ple of cards. Why don't you call this particular 
design firm and they can help you." 

BATKO: There are valid reasons why we 
don't. First, we're not pandering for the design 
community. To go one step further in your ex- 
ample. we might say. "Yes. we have a design 
department. but what are your needs?" If he 
indicates that he has conditions with technical 
requirements that are beyond our capabilities, 
we suggest that he use the services of a space 
planner. We may list half a dozen or more 
names for him to contact. 

On the other hand, there are jobs that are 

economically too small for designers to even 
consider. In these cases, we've received calls 
from designers suggesting we call John Jones. 
The designer can't afford the job at such a 
minimum fee. 
PHYLLIS CHUTE (designer): My office is in 
the Chicago area and many of the dealers here 
do have designers on staff. We've never felt 
the competition at all. Perhaps it is because. 
as Herman points out, dealers are not after the 
same jobs we are. Many times, the dealer has 
referred the client to us. We don't want the 
jobs that involve 20 desks here and there. We 
want to specify and design an entire space. 


CONTRACT: You're saying, in effect, that 
the dealer is not competing with you when you 
are doing a 200,000-square-foot office. And 
you would not want to compete with him on a 
4,000-square-foot office. 


CHUTE: That's right. 

DIANE HECHT (designer): | agree that there 
is no competition between the dealer and the 
design firm that is doing large-scale work. 
However, what about the designer who runs a 
small office, or who is perhaps just starting 
out? He depends on the small job and, in that 
case, he feels the competition from the deal- 
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ers design department. Га like to add that 
our office does not purchase anything, and 
therefore we do not compete in any way with 
the dealer. That is how the relationship is 
worked out. 


CONTRACT: What is the position of the 
dealer that does not maintain a design depart- 
ment? 


ALAN SOLOMON (dealer): We do not have a 
design department because it would detract 
from the services we provide to design firms. 
Either you're in the design/architectur- 
al/specifications business, or you are not. A 
dealer design department cannot help but 
create competition in the marketplace. The 
furniture dealer. by his nature, sells furniture. 
warehouses it. delivers it, installs it, and 
services it. That's what he does. Our stance is 
that each person should be what he is and not 
try to be somebody else. 

ROBERT J. WAGNER (dealer): Our main ob- 
jective is to service the clients in our market- 
ing area. We're located in Milwaukee and 
work with designers from other areas, such as 
Chicago. We're the local dealer that supplies 
equipment, services it, and maintains it for the 
customer after the designer returns to his 
home base. 

We provide the services day in and day out, 
and our trained installation crew is available 
at all times. They're not just furniture movers. 
In short, we maintain a staff the entire year to 
provide all the services for the designers' 
clients in the Milwaukee area. That is part of 
our function. 

ELSTER: As an in-house designer, I’m always 
responsible for all projects, whereas an out- 
side design firm can complete a job and, in ef- 
fect, walk away from it. If anything goes 
wrong on a job two years later, they know 
whom to call. If carpet falls apart in three 
months, they know where to find me. I can 
never walk away from anything I put into any 
project. 

BATKO: Nor can the dealer. 
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"It's the dealer's responsibility to keep in touch with the designer to outline problems 


CONTRACT: Aside from the question of 
competition, are there other functions that 
the dealer design department fulfills? 


BATKO: We use our design department to 
provide us with a vehicle for maintaining 
franchises. Manufacturers ask dealers to make 
commitments for a set period of time. Should 
the dealer sell less than the committed 
volume, the manufacturer looks at him with a 
jaundiced eye. Thus, we must generate our 
own business. But the in-house design ap- 
proach is not to jeopardize our position by at- 
tempting to compete with planners with 
whom we work on a day-to-day basis. 
SCHIRN: I can support the integrity of 
Herman's firm, and this is not a statement 1 
could make about many other dealers in 
Chicago. Nonetheless. it is still an ambiguous 
position; on principle alone I object to it. I can 
make a hell of a lot more money if I sell. but 1 
won't. | am committed to specifying. I won't 
buy from those manufacturers who do not sell 
through dealers. 


CONTRACT: How do manulacturers who 
deal directly with designers affect the dealer? 


EDWIN M. WEISBERG (dealer): The dealer's 
greatest problem area is with the manufac- 
turer whose salesmen are increasingly worried 
about selling. We find manufacturers jumping 
in to see the designer while trying to maintain 
a dealer market. or trying to maintain the con- 
tract market at different levels, discounts. 

| don't want to argue the merits for or 
against the dealer with a design department 
because the dealer structure is at four or five 
different levels. Each man must seek his own 
level and sell the best he can. at that level. 
BATKO: If it were conceivable that we could 
effectively dissolve our design department 
and concentrate totally on the kind of opera- 
tion that Alan Solomon has at A. Blank, | 
might consider that a viable choice. But. 
frankly, in our area we need the mix that the 
additional support staff provides. As Гуе said. 
we need to make money in order to support 
the designer's needs. Without that bottom-line 
figure, you find yourself working with second- 
class dealers. Then there's nothing left. and 
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that come up. —Hecht 


vou can't find a client that is going to be happy 
with you. 


CONTRACT: How influential is the dealer in 
supplving the products and systems that the 
designer can consider for his projects? 


ELSTER: We depend on the dealer to show us 
new products that reach the market. 

BATKO: As dealers. we buy a lot of equip- 
ment on speculation. and we're constantly in 
the marketplace to examine new and interest- 
ing lines. We get wined and dined, romanced 
and kissed. "But we ultimately consent to buy 
a product because we're truly interested in the 
mechanical feasibility of such equipment. 
Pieces of furniture can look awfully good at 
first glance, but I won't know what it is really 
like until I have a chance to dig into it myself. 
Го provide that kind of information to the ul- 
timate user and to the designer is why we buy 
a lot of equipment. It's not just to maintain 
franchises. 

ELSTER: In our operation. if we are shown an 
interesting system, we will experiment with it 
and help develop it. 

BATKO: While you may do that, the truth of 
the matter is that many designers are also 
romanced and kissed. wined and dined. Some 
designers may be interested enough to go to 
the plant and examine the furniture. But I sug- 
gest that many, unfortunately, don't have the 
time. Most want the dealer to explain the nuts 
and bolts. 


CONTRACT: What other basic services do 
designers expect from the dealers? 


HECHT: One important service is the placing 
of orders and then making constant reference 
to them. I don't think it's the responsibility of 
the designer to call the dealer to find out what 
is happening or how things are going. I feel it's 
the dealer's responsibility to keep in touch 
with the designer to outline and discuss any 
problems that come up—and often, to an- 
ticipate them. 


CONTRACT: Are you saying that if there is a 


delivery hangup the designer should not have 
to call the dealer and say, “Where the hell is 
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the order?” That the dealer should be up on it 
and not wait for the designer to call? 


HECHT: Yes. 


ELSTER: But there is one other thing that will 
make the designer call the dealer. The client 
will call the designer to find out where the 
furniture is. and the designer will in turn call the 
dealer. 

WEISBERG: Obviously we agree that the de- 
signer either lives or dies with the service 
dealers provide. And if we don't provide it. 
we die. | think a good relationship between 
dealer and designer starts at the very begin- 
ning, when the designer sits down with the deal- 
er to write specs. From experience —and I hope 
that other dealers might back me up —the de- 
signer has to rely on the dealer's knowledge 
and expertise of the business to know the 
limitations of design. to know what.is and 
what is not available, to listen to suggestions 
as to alternates that are available within the 
time sequence of the job. My finding is that 
not all designers are interested in what we 
have to say. They maintain: "This is what 1 
want, and I want it in six weeks. If you can't do 
it ГИ find somebody who will!" 


CONTRACT: Is there a disaffection between 
the designer and the dealer? 


SOLOMON: | don't think there is a disaffec- 
tion. | think that many designers, because they 
think in terms of esthetics, contend that they 
are the only ones who are familiar with and 
know about design. From a practical aspect, 
dealers have in-depth experience on most of 
the lines they handle. They know what will 
work and what can't work and why. 


CONTRACT: Chuck Eisen, as a manufac- 
turer's representative, can you describe the 
rep's role and where he fits in the contract 
marketplace? 


CHARLES J. EISEN (Manufacturer's rep): 
In that our industry is small. we are not 
cohesive. Everyone is worrying about every- 
one else instead of attempting interaction by 
sitting down together and achieving an under- 


"When | inquire about modifications, the reaction is that 


standing of one another's problems. The rep is 
here to help the specifier. While the dealer 
claims that he is knowledgeable about lines. 
many specifiers are using lines about which 
the dealer knows nothing. or only what he 
gleans from a catalog. We can all help each 
other with our own expertise. For example. I 
am Starting a computer printout of all 
specifiers and their jobs utilizing furniture and 
furnishings that I represent. Once the dealer 
gets the job, he doesn't care anymore. So I do 
the follow up. 
BATKO: You really believe that? 
EISEN: Not in every case, but it does happen. 
BATKO: Do you travel extensively, or do you 
maintain your manufacturer's rep business in 
Denver exclusively? 
EISEN: I cover five states. 
BATKO: I'm not trying to defend the dealer. 
but perhaps that isthe reason. 
EISEN: | think there has to be an interaction 
of support by а factory to the dealer. As the 
manufacturer's representative. | have made 
many calls to factories in hopes of at least get- 
ting a confirmation of the date indicated on 
my computer printout only to find that, just 
days before the eleventh hour. there has been 
a problem with the veneers or slides or what- 
have-you and delivery will be held up. Often 
they will tell us that they meant to call —but! 
One of the major problems that most deal- 
ers have is with factories that have made a 
commitment for a delivery date, yet submit 
status reports reneging on deliveries for a 
variety of reasons. The most common now is a 
shortage of materials —the greatest excuse in 
the world. 


CONTRACT: What are other factors that pro- 
long deliveries? What about custom or 
modified products? 

WAGNER: Manufacturers in their zeal to 
become specified on jobs will agree to almost 
anything that a designer wants. This often 
causes problems, particularly when an item 
has to be a "special" with the manufacturer. 
The manufacturer does not always tell the de- 
signer his order is a "special" because it may 
ruin his relationship with the designer. But the 
dealer ends up with some long deliveries. A 
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anything can be done and everything has a price. —Chute 


good relationship between designer and deal- 
er might eliminate some of these "specials" 
situations. You have to say "no" sometimes 
and say it can't be done 

WEISBERG: There is a tendency among 
some designers to not buy standard prod- 
ucts. They insist that the product has to be 
modified. If the job is large enough. the 
salesman will promise modifications that of 
necessity prolong delivery dates. 

CHUTE: When | inquire about modifications, 
the reaction is, normally. that anything can be 
done and everything has a price. When Гуе 
asked to have a modification priced out —say 
walnut to oak. something that simple—I've 
gotten phenomenal prices quoted. In other 
words, "We're not interested and we don't 
want to do it." I'm told right off that it will 
take six months and will cost three times as 
much. 

WEISBERG: That kind of honesty is good. 
CHUTE: Everyone is discouraging anything 
special. 

WEISBERG: There are. unfortunately. 
specifiers who can insist and manufacturers 
who can't refuse. 

CHUTE: Maybe those designers are going to 
the wrong places. Maybe they should go to a 
custom woodworking house. 

WEISBERG: Generally they can't because of 
budget. 

CHUTE: What with the high prices that are 
being quoted, it may well be less expensive to 
goto a woodworker. 


CONTRACT: Why is it that designers always 
do not allow enough lead time? At least, that 
is what the manufacturer would have us 
believe. 


ELSTER: As an in-house designer, I have a 
different situation from designers who are in 
their own businesses. | get my jobs out, usual- 
ly. six months before they are to be installed. 
Some purchasing people in our company may 
sit on the order for four months. Then they 
call the supplier and want it within two weeks. 
I have absolutely no control over this situa- 
tion. That is part of the dilemma in the cor- 
porate in-house design department structure. 

WEISBERG: The first thing I want from the 
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designer is the lead time on a job. 1 want to 
know the anticipated move-in date. I don't 
want to get an order and be told that we have 
to have it in six weeks. | want to be able to 
plan deliveries according to realistic specifica- 
tions. This is probably the greatest area of fric- 
tion between the dealer and the designer. 

WAGNER: I agree that lead time is a critical 
lack of 
everyone concerned. 

SCHIRN: May I ask the dealers a question? 
You've established lead time. You've placed 


area if there is cooperation from 


your orders. You've received delivery dates 
from the manufacturer. Is it part of your func- 
tion that three weeks before installation, with 
the merchandise not on your premises, you 
call to find out where it is? To call again three 
days later if it has not yet arrived, and three 
days after that? 

WEISBERG: Three days and three days and 
three days doesn't help. All it does is waste 
time. You have to know whom to call and 
when to call. because a manufacturer cannot 
keep you updated from the time you place the 
order until two weeks before he ships it. 
SCHIRN: If the dealer expects to install a job 
on October 1 5th and components have not ar- 
rived by August 7th, what do you do? What is 
your concept of your role? 

WEISBERG: To keep the designer as in- 
formed as possible on the progress of the job. I 
wouldn't call two weeks after the order is 
placed. It takes two weeks to get an acknowl- 
edgement date from the manufacturer, let 
alone a delivery date. 


CONTRACT: Are you dealers working on a 
critical path method, or some other system, so 
that if you don't get an acknowledgement in 
two weeks, the designer doesn't have to re- 
mind you to follow up? 


SOLOMON: We make a summary sheet of the 
job. the factory name. the date of the order. 
the first ordered number, and other pertinent 
data. When the acknowledgement comes in. 
we add it to the summary sheet. The secretary 
of the individual salesman keeps this sheet on 
her desk and checks it daily. She might not act 
on it may not be 
necessary. But if no acknowledgement has 
been received within a reasonable time, then 


every day, because it 


"We're not pandering for 


she will get on the phone and find out why. 
WEISBERG: The average installation requir- 
ing five. six, or seven manufacturers needs 
coordination. The designer is looking for 
coordinated purchasing. and if he is using 12 
manufacturers. there will be 12 different de- 
livery schedules. How to plan vour job for the 
longest delivery date on the schedule is the 
problem. 


CONTRACT: The manufacturer is being 
pressured by the dealer. the dealer is being 
pressured һу the designer, the designer is being 
pressured by the client. How does the client re- 
act to such long — and often late — deliveries? 


SCHIRN: The client basically has no concep- 
tion of the length of time that it takes to put 
something together. His usual comment is: 
"Eleven months for delivery? I would be out 
of business tomorrow!" No one outside of this 
industry has any conception of the time in- 
volved. It is the ultimate frustration for 
everyone. 
WEISBERG: The designer must make sure 
the client understands the problems that exist 
with deliveries. Make sure he doesn't leave 
veu with: "Well, see what you can do about 
speeding delivery." 
SCHIRN: There is another aspect to consider. 
Many planners today are involved with some 
of the major developers on development-type 
properties. Because the developer wants to 
rent space quickly to a hot prospect, the ten- 
dency is to prevent the complete education of 
that guy. The tenant is assured he can occupy 
his new offices within six weeks, and pressure 
is put on the designer—a sequence of pres- 
sures that are stimulated from the point of 
rental to the point of move in. The dealer is 
then hounded and pressured, and he makes a 
concerted effort to get the products on time. 
He has them in his warehouse or in the staging 
area and is ready to go. All of a sudden, we are 
told —and sometimes we're not even told — 
that "Gee, the electricians should have been 
out by now but aren't," or "The painters are 
still there," or "We can't lay carpet with six 
other trades on site." Then you get an over- 
time charge that is unbelievable. 

There must be an open line of communica- 
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the design community." —Batko 


tion. The problem is that the education of a 
client isn't that easy, particularly when the de- 
signers are tied to the purse strings of many 
important developers. 


CONTRACT: Do designers present dealers 
with realistic budgets? 


BATKO: It is important to get in on the 
ground floor. when the job is being prepared, 
particularly today with escalating labor and 
freight costs, with constantly changing prices. 
І heard one of the major planners at a 
NEOCON seminar indicate that the discount 
was 40 percent off retail. | almost choked. 
That is unrealistic, unless you add tremendous 
amounts of surcharges. Manufactuers don't 
discuss freight costs, nor do they really care. 
They don't discuss additional crating costs. 
They don't discuss what the installation costs 
might be. The result is that all of these costs 
compound themselves. Today they are higher 
than they were a month ago. They'll probably 
be higher 30 days from now. 


CONTRACT: You consider, then, that part of 
your function as a dealer is to cue in specifiers 
that there are going to be additional costs in 
the budget? 


BATKO: That is exactly it, so that the budget 
presented to the client is realistic. And when 
the final figures come in, they're close or 
perhaps even below. If anything. we tend to 
inflate just to cover the inflationary spiral 
we're living with. And that is an important 
part of a dealer's service, or should be. It is as 
important to the success of a job as the selec- 
поп of the equipment itself. 


CONTRACT: How well does the dealer pro- 
tect the designer on price in this inflationary 
spiral? How does he cope with shortages, with 
constantly changing prices? 


WAGNER: In any situation where we are 
making a commitment, we have that commit- 
ment from the manufacturer, and the price is 
based on a reasonable turn-around and de- 
livery. 

SOLOMON: Rarely will the manufacturer tell 
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us prices have changed before shipment, but 
occasionally they'll ship at prevailing prices. 
Many factories, particularly the con- 
glomerate-owned ones, don't care what's hap- 
pening in the field. They simply send out their 
dictums. 

When there is a problem. the dealer has to 
look at the situation with his design client, 
who in most cases is more important than the 
ultimate consumer. We may not see the con- 
sumer again for maybe five or 10 years, but 
the designer is coming up with a different proj- 
ect every week or every month. He is the one 
the dealer wants to keep happy. So. if there is 
a problem and the designer's client does not 
want to pay the unexpected increase, and you 
can't get the manufacturer to absorb it, then 
the dealer has to. 
ELSTER: 1 price 
paper basket. | don't even look at them. When 
we are ready to do a job, we call the manufac- 
turer and find out what is current. Recently, 
we wrote specs and got confirmed prices. We 
then sent specs down to our purchasing peo- 
ple and warned them, "Fellows, these prices 
are good for one month. You get the order in 
now or it's not valid." And this particular job 


throw lists in а waste- 


is not going in until next year. 


CONTRACT: What is the role of the dealer 
when a job is ready for installation? What does 
the designer expect of the dealer? 

HECHT: see that 
nothing is going to go wrong at the site. My 
firm has had a lot of problems at the time of 
installation. For example. we've had manufac- 


The dealers role is to 


turers forget to put on tagging instructions. 
One hundred chairs arrive and no one knows 
where they go. Or, as Гуе seen, the person 
who receives the goods upwraps them, ripping 
off all the tagging. 

We now write our specifications two ways: 
by item, indicating where each goes, and by 
room, listing every single item that goes in 
each room. We assemble the information in а 
book, which is then turned over to the dealer 
who is installing the job. But it seems to me 
that this should be a dealer function in the 
beginning. 

SCHIRN: Don't you have your own people on 
site? 


"| throw price lists in a wastepaper basket. —Elster. 


HECHT: We usually do. In some cases, since 
we work throughout the country, it isn't 
always possible. That's why we rely a lot more 
on the dealer. 

WEISBERG: that 
dealers problem. even though it was the 
manufacturer who did not tag the items. 


You're saving this is a 


CONTRACT: How can the dealer efficiently 
aid the designer during installation? 


BATKO: Where separate installers are used, 
there should be a project director from the 
make sure that 
everything gets to the right place. but also that 
they come off the truck in good condition. 
WEISBERG: The responsibility is dual. It is 
the dealer's responsibility to take the furniture 
and put it in place. lt is the designer's 
responsibility to make sure everything is put in 
proper place and in good condition. My men 
are delivering from my warehouse, or we are 
meeting trucks from manufacturers. 1 am 
there supervising the job. I know where every 
piece of furniture is to go. based on the de- 
signer's plans and our own lists, and I put it 
there in clean condition and ready to be 
worked. 

But І cannot assume the responsibility of 
signing for the client or the designer. In the 
middle of most major installations, changes 
are being made. The designer and the client 
are running around saying, "No. Don't put it in 
this guy's office; he won't be here for three 
weeks. Put it there." We cannot make these 
decisions. Therefore, the responsibility for 
signing the bill of lading, when the job is com- 
plete, rests with the designer. He has the re- 
sponsibility to the client. 

SCHIRN: And that is perfectly valid. 
CHUTE: It seems that the main problem is 
really one of communication, to make sure 


dealer on site. not just to 


everyone involved with a project knows every- 
thing about it from the onset. 


CONTRACT: And isn't that at the root of all 
problems — communications? There seems to 
be substantial agreement that our industry will 
be far better off when we all start com- 
municating with each other instead of simply 
shouting louder and louder. W 
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ANNUAL NOPA SHOW PUTS EMPHASK 


National Office Products 
Association's 1974 

Annual Convention & Exhibit, 
October 19-22, Chicago, 

is geared toward 

helping dealers and designers 
keep ahead 

of a booming industry 


Under the theme. "On your mark ... Get set ... 
Grow!” this year's National Office Products 
Administrations Convention & Exhibit will 
home in on the Office Products industry's 
blistering growth, new 
markets. Slated for October 19-22, the 1974 
NOPA show will be 
Chicago's Conrad Hilton, with McCormick 
Place serving as exhibit hall. 

High on the list of topics for general dis- 


products, and new 


headquartered in 


cussion and in-depth study will be major prob- 
lems facing the industry today. namely. 
materials and product shortages. compounded 
by delivery delays. In the words of NOPA 
management to participants. "Helping you 
cope is the prime purpose of the 1974 Con- 
vention & Exhibit at McCormick Hall. where 
you will find the newest products and pro- 
cedures yet devised.” 

Daily registrations purchased at the Exhibit 
Hall will cost $2 per person per day. Tickets 
to individual functions will be available only 
at the exhibit hall. 

Industry seminars and workshops will com- 
plement the exhibition, with nationally syn- 
dicated columnist Jack Anderson and Charles 
H. Smith, Jr.. Chairman of the Board of Direc- 
tors of the Chamber of Commerce of the Unit- 
ed States. as two of the key speakers. 

“There is a growing interest on the part of 
all office products dealers," says Ralph Terry, 
Director Office Contract Furnishings. "in pre- 
paring audio-visual presentations of the com- 
panies' capabilities which can be used both on 
and off premise in one of the little theaters in 


McCormick Place. We plan to actually screen 
two or three such presentations that have 
been prepared by contract furniture dealers 
This will be followed by a panel discussion on 
the experience these dealers had in putting 
together these presentations. costs. the use 
made of the presentations. and the plans being 
used to keepthe presentation current." 

In addition, a new tape cassette, Office Fur- 
niture Sales Training Course, will be avail- 
able to furniture dealers at the Convention. and 
each dealer registrant will receive a plastic 
card, imprinted with hisor her name. company. 
and address. Exhibitors will be provided with 
imprinting machines and forms (free of charge) 
to more accurately record and service inquiries 
from dealers visiting displays. 

The following is à brief synopsis of events. 
times. and places. as of press time: 

FRIDAY. OCT. 18 

10 a.m.-8 p.m.—Convention registration; 
Registration Lobby of Conrad Hilton. 
6:30-7:30 p.m.—President's Reception; 
Grand Ballroom of Conrad Hilton. 
SATURDAY. OCT. 19 

7:30-9 a.m. — Convention registration; Regis- 
tration Lobby of Conrad Hilton. 

9 a.m.-6 p.m. — Registration moves to Lobby 
Level of McCormick Place. 

8:30 a.m.— Opening Convention Breakfast: 
Grand Ballroom of Conrad Hilton; Speaker: 
Charles H. Smith. Jr.. Chairman of the Board 
of Directors of the Chamber of Commerce of 
the United States. 

10 a.m.— Opening Business Session; Grand 
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Ballroom of Conrad Hilton: Presidents 
keynote address to be delivered by James W. 
Kalbus. President, NOPA. 

10 a.m.—Grand Opening of Exhibits; Mc 
Cormick Place. Exhibits will be open until 6 
p.m. 

SUNDAY.OCT. 20 

9 a.m. — NOPA Prayer Breakfast; Grand Ball- 
room of Conrad Hilton. 

10:30 a.m. — Office and Contract Furnishings 
Division Meeting & Workshop: Waldorf 
Room of Conrad Hilton. 

10:30 a.m. — Family Forum Meeting: Beverly 
Room of Conrad Hilton. 

11 a.m.-6 p.m. — Convention registration; Lob- 
by Level of McCormick Place. 

Noon-6 P.M.—Exhibits are open in McCor- 
mick Place. 

3 p.m.— Young Executives Forum Meeting: 
Beverly Room of Conrad Hilton. 

MONDAY, OCT. 21 

8:30 a.m.-6 p.m.—Convention registration; 
Lobby Level of McCormick Place. 

9 a.m. —General Convention Breakfast; Lind- 
heimer Room of McCormick Place; Speaker: 
Jack Anderson. nationally syndicated colum- 
nist. 

10 a.m.-6 p.m.—Exhibits are open in Mc 
Cormick Place. 

10:30 a.m.-12 noon — Three concurrent work- 
shops: McCormick Place; topics to be an- 
nounced. 

Noon-5 p.m.— Winners Circle; McCormick 
Place: Chief Executive Officers of each ex- 
hibiting company will be at their respective 
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ON INDUSTRY GROWTH 


booths to talk to dealers; an opportunity for 
dealers to meet with chief officer of his sup- 
plier to discuss problems. 

Noon— Ladies’ Luncheon: Boulevard Room 
of Conrad Hilton; Speaker to be announced. 
TUESDAY. OCT. 22 

9 a.m.-4 p.m. —Convention registration: Lob- 
by Level of MeCormick Place. 

9 a.m.— Annual Business Meeting: Grand 
Ballroom of Conrad Hilton: Includes election 
of new Vice President 
William G. Goff's report. 

10 а.т.-4 p.m.—Exhibits are open in Mc 
Cormick place. 
10:30-Noon — Three 
McCormick Place: topics to be announced, 
During Afternoon — There three 
separate drawings. awarding a total of $ 1.000 


officers, Executive 


concurrent workshops: 


will be 


in cash as prizes. Only dealers are eligible: one 
must be in the hall at time of drawing to re- 
ceive prize 

4-6:30 p.m. —Convention registration moves 
back to Registration Lobby of 
Hilton. 

7:30 p.m.— Annual Banquet; International 
Ballroom of Conrad Hilton: Special guest en- 
tertainer: Milton Berle, 


OTHER CHICAGO ACTIVITIES 


The Merchandise Mart and its contract and 
office furnishings tenants are planning an 
authentic German Octoberfest holiday 
weekend to be held October 19-20, coinciding 
with the National Office Products Association 
Convention in Chicago. 


Conrad 


A — 4000 Series by Tectura uses 
floating cube design in matching desk 
and credenza to achieve 
contemporary, executive design. 
Technical features include aluminum 
frame construction, ball-bearing 
drawer glides. Circle No. 279. 

B —Molded unitized polyurethane 
shell gives contoured comfort to 
Consolidated Burris 
International's new armchair. 
Four-prong pedestal base has free 
swivel, tilt mechanism with tension 
control, is adjustable. Circle No. 280. 
C —Fixtures' 297 Stack/Gang chair 
boasts patented fit, hidden ganging 
mechanism. Chrome finish, woodgrain 
trim, and thickly padded seat and 
back afford the product comfort, 
design versatility. Circle No. 281. 

D — Crafted of solid, hard rock 
Northern maple, Astra's Admiral's 
chair is upgraded to executive level. 
The chair now tilts, swivels, and rocks, 
and, in addition, features 
hand-pegged, hand-wedged seat, 
legs, and back. Circle No. 282. 

E — Du Nord’s letter tray is available 
in single, double, or triple form, of 
stainless steel, anodized, or porcelain 
exteriors. This product is 
complemented by a full line of 
desk-top accessories. Circle No. 283. 


Е — Rotary and card files from Eldon 
Office Products will not chip, peel, 
rust, or dent. Roto-knob has smooth, 
clutch action which keeps cards in 
selected position. Circle No. 284. 


The Contract Manufacturers Association, 
principal Octoberfest sponsor, will be inviting 
its key customers from the five-state area 
around Chicago. Invitations will also go out to 
thousands of dealers attending the NOPA con- 
vention, design firms within 150 miles of 
Chicago, the Illinois AIA Chapter mem- 
bership, senior design students from 20 
schools, and a select list of corporate contract 
consumers. Designers and dealers may extend 
the invitation to all their employees, accord- 
ing tothe CMA. 

Special plans for the October open house 
include free German buffet luncheon Sunday. 
with free bratwurst and beer all day, German 
music. free bus transportation to and from the 
Merchandise Mart for groups of 150 or more 
traveling within 150 miles of Chicago, dis- 
count hotel packages (perhaps as low as $6 
per person), and free parking at the Mart. 

The Merchandise Mart will be open 9 a.m. 
to 5 p.m. both Saturday and Sunday. The un- 
usual weekend opening and events are de- 
signed especially for those in the industry who 
find it difficult to visit the Mart and its con- 
tract showrooms on weekdays. 
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NOPA 


Chairs are 
shaped for 
deep comfort 


G — Breaking from tradition in both 
design and material, Vogel-Peterson 
uses bright chrome, splashes of bold 
colors, and shining black accents, in a 
rack to blend with today's 
architecture. Circle No. 285. 

H — Chromecraft's conference table 
comes in burnished Walnut, Teakon, 
or Cordova wood-grain top, and a 
choice of three sizes. Equipped with 
optional drawer, the table is 
guaranteed against structural failure. 
Circle No. 286. 

| — Jasper Seating's No. 4100 Series 
offers both wood and upholstered 
arm, solid, steam-bent back, molded 
plywood seat. Both swivel and guest 


armchairs comprise the line. Circle No. 


287. 


J — Round or square chrome tubular 
steel legs, rectangular or round tops in 
a variety of sizes, and self or bullnose 
edging are a few of the designer 
choices with Krueger's Lineal line. 
Folding leg version features concealed 
mechanism, eliminating external 
hinges, hardware. Circle No. 288. 

К —Eck-Adams’ 1900 line of 
chrome-framed office chairs, lounge 
chairs, and multiple seating units, are 
plushly upholstered. Also new at 
NOPA: a line of typing stands, and the 
1800 line of contract seating. Circle 
No. 289. 


L —With frames made of reinforced 
Polyester-Fiberglass-Urethane foam 
and cushioned with flexible foam, 
Jasper Chair's J.C. Series is durable, 
comfortable. All chairs come with 
option of three base styles, choice of 
elastic Naugahyde or 100 percent 
nylon. Circle No. 290. 
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M — Centurian desk is from Cole's 
Group F Collection, an integrated line 
of desks and credenzas, modular units, 
and files. Full-pedestal design with 
recessed handles, bases, is available in 
a selection of colors and finishes. 
Circle No. 291. 

N — Typical of the La-Z-Boy line, this 
chair and ottoman combination is 
available in a variety of colors and 
fabrics, and reclines back to any 
position. The piece is shown in 
Naugahyde vinyl by Uniroyal. Circle 
No. 292. 

О — Jansko's model #3003 uses 

Pirelli Rubber for comfort, 

cantilevered design. And, as an added 
feature, this design is also available in 
a 50-in. love seat or 74-in. sofa. Circle 
No. 293. 

P —Cluster 120 System from Oxford 
Pendaflex is a modular equipment 
system based on the principle of the 
120-degree angle. G.E. Textolite desk 
tops offer a wide range of 
wood-grains, patterns, and colors, 
and steel cabinetry comes in 16 
standard Oxford colors. Circle No. 294. 


а —HON Co.'s Environ 1 system of 
movable wall panels is sized to 
conform to dimensions of standard top 
surfaces. Wall-suspended components 
are available to conserve floor space, 
provide ready filing and storage 
access. Circle No. 295. 

R — Murphy-Miller will show four 
complete desk series with walnut 
finishes, and four with oak. Series 
consist of executive desks, secretarial 
and executive "L" units, credenzas, 
two-drawer and four-drawer files. 
Circle No. 296. 

S — Interstate Industries’ SIT 70+ 
seating and table system, an English 
design now manufactured in the U.S., 
allows at least 18 versions of chairs 
alone from one molded polypropylene 
shell. Circle No. 297. 

T —Hi-Back Tilter Executive Chair from 
GW Furniture is upholstered in 
leather. Other styles include swivel 
conference chair, low-back guest 
chair, all on a variety of bases. Nylon, 
wool, or suede complete the list of 
upholstery choices. Circle No. 298. 
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SHOWROOMS IN SEVENTH 
DESIGNER'S SATURDAY PROMISE 
INNOVATIVE VISITOR FARE 


Twenty-four contemporary furniture showrooms 
prepare to welcome over 4,000 contract de- 
signers and specifiers from throughout the 
Eastern Seaboard to New York's East Side 
showroom concentration during two-day event, 
October 18-19, 1974 


The sidewalks of New York's East Side will be 
jammed with designers moving from 
showroom to showroom, bearing calendars, 
posters, identifying buttons (last year, 
balloons!) collected in the course of their tour. 
The reason for the specifier traffic jam is the 
Seventh Annual Designer's Saturday, promis- 
ing, as it has proven in past events, presenta- 
tion of innovative lines, exciting showroom de- 
cor — and a good time. 

Over 4,000 designers from throughout the 
Fastern half of the United States are expected 
to participate in the two-day event, beginning 
early Friday morning, concluding Saturday 
evening. Since its inception five years ago 
(there were two Saturdays the first year) the 
event has been hailed by participating 
manufacturers and designers as one of the 
most productive and enjoyable markets of the 
season. This year intendsto be no exception to 
the well established, well accepted rule. 
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Edward Epstein (AI), 
President 


Irving Rosen (Pace), 
Vice President 


Shirley Freedman 
(JG Furniture), 
Treasurer 


N Muriel Mayer (Harter), 


Secretary 


CONTRACT 


INTERNATIONAL 
CONTRACT FURNISHINGS 


Drafting equipment is a major element in ICF's 
Designer's Saturday presentation. President Sam 
Friedman and Vice President Pat Hoffman are quick 
to stress the combined precise engineering and good 
design of Paolo Parigi's Delta Drafting Equipment. 
Constructed to insure perfect angle and balance, the 
drafting table rests on a central axis, eliminating the 
need for counterweights, supplying plenty of leg 
room. Table is available with or without drafting 
machine (illustrated), is based on white enameled 
steel and topped with PVC-covered wood board. 
Drafting machine combines stainless aluminum, black 
plastic parts. Circle No. 244. 
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BRICKEL ASSOCIATES 


Ward Bennett solemnly awaits arrival of Designer's 
Saturday visitors, comfortably positioned at the bot- 
tom of a self-made seating pyramid. Chairs are all 
part of Bennett's collection for Brickel, promised to 
be displayed in a more easily viewed, horizontal 
manner for the two-day Designer's Saturday affair. 
Circle No. 257. 


STENDIG INC. 


Terrazza, imported from Switzerland, designed by 
Ubald King, is the ziggurat (an ancient Babylonian 
temple tower consisting of a lofty structure built in 
successive stages) of modular seating pieces accord- 
ing to Charles and Eleanore Stendig — and Daniel 
Webster. Users are free to sit, lie down, or stretch 
out on the units; seat sections are large and deep 
enough to handle any position. Left and right facing 
units covered in supple Swedish leather. Circle No. 
240. 


Charles Stendig Eleanore Stendig 
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CI DESIGNS 


Introduced at NEOCON 6, and the center of a beat- 
the-clock assembly competition there, Connector II 
Modular Seating System, designed by Hans Krieks 
for CI Designs, will make a fully assembled second 
appearance at Designer's Saturday. Cl President 
John Woodard projects a strong market for the solid 
wood series, upholstered C.O.M. or with a full line of 
Cl fabrics. In addition to seating, the Modular 
System includes file and drawer cabinets, coat 
closets, book cases, door cabinets, and desks. Circle 
No. 241 at back of book reader card. 


Woodard 
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JG FURNITURE 


Harris 
Inspired by the research/writing of psychologist 
Robert Sommer, furniture designer Neil Harris set 
Out to create a total system for public seating. Im- 
mediately impressed with Harris’ designs, JG Presi- 
dent Morris Goldman undertook manufacturing and 
marketing of the Harris Lounge System. Goldman 
plans to have prototypes ready for Designers Satur- 
day, with full scale production beginning soon 
thereafter. System units include curvilinear flat 
pedestal base, main rotating chair pedestal, two ac- 
cessory pedestals to accommodate acoustical divid- 
er panels, tables, planters, coatracks. All are 
thoroughly reserached for user comfort, with tables 
high and close enough for writing, pedestals ade- 
quately recessed to allow full 360 degree turns. Cir- 
cle No. 235 on reader card. 


STOW/DAVIS FURNITURE 


"A triumphant blend of esthetic and functional de- 
tails" is the way Stow/Davis executives sum up their 
Designer's Saturday presentation of Fillmore Harty's 
rich wood furniture. The Harty Collection includes 
the "pace-setting" super-executive desk and 
credenza, which pairs French walnut veneers and 
walnut solids with high polish stainless steel base. 
Lest the base appear carpeted — the polished surface 
is reflecting the underlaying rug. Also for Designer's 
Saturday: Modular, curvilinear seating system, with 
units available in arm and armless lounge, corner, 
and ottoman pieces. Circle No. 239. 


Stow/Davis personnel, 1. to г. Allen |. Hunting, President 
Walter Foster, New York Regional Manager, Phil Bradley, 
Marketing Manager, Joseph Viglione, National Sales 
Manager, all will be on hand 
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KNOLL INTERNATIONAL 


Designers Bruce Hannah and Andrew Morrison share 
the Saturday spotlight with German Designer Otto 
Zapf. Morrison-Hannah introduction — an office sys- 
tem which includes panel desk and table/desk units, 
complete with interchangeable top sizes and leg 
heights to suit any and all office needs. From Zapf — 
soft, comfortable office seating series (illustrated) 
with special frame design for easy reupholstering. 
Series includes high- and low-back chairs, ottoman. 
Circle No. 247. 


Bruce Hannah and Andrew Morrison 
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JENS RISOM DESIGNS 


Biggest news at Risom is that Risom is back. Com- 
pany founder and former President Jens Risom — 
returned after a brief absence —joins Advertising 
Manager Ingrid Olson and Vice President/Marketing 
& Sales Robert Farles in the presentation of what 
they consider the perfect answer to changing ex- 
ecutive storage and work space requirements — the 
envelope. Group 4 "envelope" desks, credenzas, re- 
turns, serve as enclosures for removable, in- 
terchangeable storage components and pedestals. 
Group 4 envelopes are available with polished 
chrome edge and base trim. Trim is repeated on all 
storage units to insure design continuity. Circle No. 
246 on reader card at back of book. 


PACE COLLECTION 


Lamps make bright additions to the growing Pace 
collection. Shown, Circo ST 363, a white/chrome 
combination standing 20 inches high, measuring 12 
inches in diameter. Biggest and best addition to the 
Pace showroom, according to Irv and Leon Rosen, is 
the showroom itself, expanding to display more Pace 
classics. Planning and design credits go to in-house 
designer, Janet Schwietzer. Circle No. 236. 


Leon Rosen 
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GUIDE TO DESIGNER'S SATURDAY SHOWROOMS 
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Atelier International 
595 Madison Avenue 


Brickel Associates 
515 Madison Avenue 
CI Designs 

136 E. 57 Street 
Cumberland Furniture 
40 E. 49 Street 


Directional Contract Furniture 
979 Third Avenue 


Dunbar Furniture 
305 E. 63 Street 
Eppinger Furniture 
306 E. 61 Street 


Fritz Hansen Inc. 
979 Third Avenue 


Harter Corporation 
919 Third Avenue 
Helikon Furniture 
315 E. 62 Street 
International Contract Furnishings 
145 E. 57 Street 
Intrex Inc. 

343 E. 62 Street 

JG Furniture 

150 E. 58 Street 
Knoll International 
745 Fifth Avenue 
Lehigh-Leopold 

150 E. 58 Street 
Herman Miller 

600 Madison Avenue 
Pace Collection 

315 E. 62 Street 


Harvey Probber Inc. 
979 Third Avenue 


Jens Risom Designs 
505 Park Avenue 


Edward Axel Roffman Associates 
160 E. 56 Street 


John Stuart International 
205 E. 58 Street 


Stendig Inc. 
410 E. 62 Street 


Stow/Davis Furniture 
49 E. 53 Street 


Turner Ltd. 
305 E. 63 Street 
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ATELIER INTERNATIONAL 


А component seating system built of arm and armless 
chairs, set on single or double foot ganging bases, 
Aeo makes it way to the Al showroom by way of 
Firenze, Italy, and the Archizoom Team planning 
facilities there. Construction details include: baked- 
enamel tubular and strap steel frame, sewn and rein- 
forced uphostery sleeves, polyurethane/Dacron seat 
cushions. Upholstery credits also go to the 
Archizoom group, which developed a collection of 
high-tensile strength textiles specifically for use on 
Aeo units. Circle No. 256. 
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TURNER LTD. 


Turner showroom personnel, 
Bill and Heidi Turner, far right. 


European Parliament, Luxembourg, displays row up- 
on row of Artifort of Holland's 360 Multiple Seating 
Series, which will be shown on a smaller, but no less 
grand, scale at the Turner showroom. Both Heidi and 
Bill Turner are impressed with the system's versatility 
(available in single seats, in combination units from 
three to ten), and stress the system's easy adaptabili- 
ty to airport, auditorium, reception areas. Circle No. 
237. 


INTREX INC. 


Billed by President Leonard Eisen and Vice Presidents 
Paul Mayen and Natale Ventimiglia as "the most 
fire-resistant wood furniture in the interior 
furnishings world," Intrex Inc.'s Parsons Exchange 
tables can withstand temperatures up to 1,600 
degrees, will not mar under cigarette, match, or can- 
dle heat. Precision-engineered hardware gives un- 
usual structural strength, facilitates on-site assembly. 
Trexcote finish — which insures tables’ fireproofing — 
is also resistant to water stains, scratches, can be 
specified in natural stains or a range of Intrex colors. 
Circle No. 243. 
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FRITZ HANSEN INC. 


"Designed for versatile living" —a succinct summa- 
tion by President Егіс Norup of Fritz Hansen's new 
Chair System. Designer Eric Panton agrees with the 
description, and points to choice of four seat heights, 
single or endlessly combined units, choice of three 
fabric grades, as ways in which Fritz Hansen has 
enlarged upon the system's integral versatility. Ex- 
posed chair frames come in high polish aluminum, 
matte brown epoxy finishes. Tubular metal arms are 
available for all but the chaises. Single chairs 
become sofa units with the addition of a simple 
coupling device. Circle No. 255. 
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DIRECTIONAL CONTRACT FURNITURE 


Introduction of a major design series — along with 
the redesigning of showroom space to display the 
series —is jointly announced by  Directional's 
Chairman of the Board, George Mesburg, and 
Manager of Showrooms, Bruce Shapiro. Paul Evans 
line of executive furniture will completely fill the new- 
ly redesigned second floor of the New York 
showroom. Also joining in the Directional presenta- 
tion, elegant, versatile All-Wall system of cabinet, 
shelf, and closet components. Circle No. 252. 


CUMBERLAND FURNITURE 


Cumberland President O. H. Krug reports a "sinking 
feeling" following several hours of comfortable sit- 
ting in Cumberland's newest series of desk and visitor 
chairs. Separate, semi-attached sinking seat cushion 
accounts for the feeling; channeled seat back, soft 
upholstery are responsible for long-use comfort. 
Coordinate lounge chairs and sofas also available. 
Circle No. 248. 


Krug 
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EPPINGER FURNITURE 


At center stage at the Eppinger showroom — Е metric 
open plan office system of freestanding panels and 
hang-on components. Jim and Bob Eppinger share in 
their father's enthusiasm for the system's easy as- 
sembly, easier rearrangement, total adaptability. Il- 
lustrated, a three-panel compact unit with extending 
work surface and standard, two-drawer lateral file. 
Available in oak and walnut. Circle No. 238. 
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Jim Eppinger 
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HELIKON FURNITURE 


Translating art deco and Chesterfield sofa inspira- 
tions into a contemporary seating group, Sig Ustad 
and George Dandridge’s Normandie Collection de- 
buts at the Helikon showroom. President Fred 
Seeman feels the Normandie group gives its own 
special form to rectangular and square spaces, easi- 
ly accommodates the growing trend to curved and 
shaping walls. Designer and Vice President Bob 
Becker provides the specs — sofas range from 60 to 
96 inches in length, stand 26 inches high; lounge 
chair is 34 inches wide, also stands a full 26 inches. 
Series may be specified tufted or untufted, in choice 
of leather, suede, or a wide variety of fabric pat- 
terns. Circle No. 245. 


HERMAN MILLER 


Wilkes Buglisi 


New to the Herman Miller repertoire, dual function 
Wilkes Soft and Multiple Seating. Flexible, durable, 
supportive (with cushioning that molds to body 
shape), the Wilkes chairs can be based on choice of 
four-point polished cast aluminum, stable pod base, 
tubular chrome sled base. New York Showroom 
Manager, John Buglisi cites optional pneumatic lift, 
choice of angle or square arm designs, as a few of 
the many specification options. Circle Мо. 242. 
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HARTER CORPORATION 


Earl Koepke and Theodore Combs 


Twenty-one layers of plywood go into the strudy 
construction of Harter Corp.'s Model 2614 Rocking 
Chair. The work of Harter Director of Design, Earl 
Koepke, the rocker joins the 2600 Series of slat-back 
oak chairs. President Theodore Combs and Sales 
Representative Muriel Mayer emphasize that the 
2600 Series is but a small part of the Harter display. 
Sharing showroom space will be two seating 
groups — 2500 Series and KOE-10 Group — cited by 
AID/NSID at NEOCON 6 “for outstanding design in 
the cateogry of seating." As a finishing touch to the 
seating array, Glenavy fabric of 100 percent New 
Zealand wool will premier. Circle No. 253. 


JOHN STUART INTERNATIONAL 


Precision bent steel tubing provides a "controlled 
curvilinear frame" for John Stuart's Comprehensive 
Seating Program. The work of designer William 
Sklaroff, the Comprehensive series features tooling 
and shaping so precise that visible joints are all but 
eliminated. The result is a collection of sleek, 
serviceable designs, modestly proportioned to im- 
part a feeling of lightness, sturdily constructed to in- 
sure long wear. Circle No. 249. 


LEHIGH-LEOPOLD 


Two pieces from Lehigh/Leopold's Group 55, pro- 
moted by Vice President-Marketing, Robert Glen 
Hunter as “high-rise office modulars.” Group com- 
ponents — available in walnut or oak, all with oiled 
finish — include workstations, extensions, cabinets, 
files, storage units. Total coordination is built-in for 
desks and consoles from L/L's groups 46 and 88. Cir- 
cle No. 258. 
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DUNBAR FURNITURE 


Bryant K. Alford, New York Showroom Manager, 
takes over presentation of Dunbar's Odyssey Collec- 
tion, previewed in Chicago during June market week. 
Capitalizing on the firm's long experience in wood 
craftsmanship, the Odyssey line houses Dacron- 
covered, poly-filled seat and cushion in curved, oak 
end frames. Design 7456 carries low lines, soft 
cushion to a compact, comfortable end. Circle No. 
251. 
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EDWARD AXEL ROFFMAN ASSOCIATES 


Cangelosi 


Walnut plinth base, hardwood frame, ure- 
thane/Dacron cushions, make for comfortable, 
sturdy seating in Roffman's M-1101 Club Chair. 
President Edward Axel Roffman presents the Club 
model in concert with three sofa designs, all covered 
in choice of leathers, vinyls, plush velvets, or selec- 
tions from Roffman's new fabric program. Executive 
Vice President John Cangelosi and Assistant General 
Manager Jack Fishkin assure us that more will be go- 
ing on in the Roffman showroom than meets the eye. 
In addition, they'll explain Roffman's revised catalog 
and new production systems, intended to speed 
manufacturing and delivery times. Circle No. 254. 


HARVEY PROBBER INC. 


Rich, hond-rubbed, satin-finished mahogany veneers 


are set in parquet pattern atop Harvey Probber's 
Mitered Mahogany Cube Desk. The pride of the 
Probber showroom, the desk is specially designed 
for super-executive installations. (Companion 
mahogany credenza features fine line, barely visible 
tambour front, with center fingertip opening pulls. 
Both desk and credenza are finished in new HP 
Chestnut color. Along with the Mitered collection, 
President Harvey Probber plans to introduce 
modular Advent system, and a newly designed line of 
airport seating. Circle No. 250. 
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MARBLE: GREAT LOOK AND 
WEARABILITY, IF THE 


SPECIFICATION IS RIGHT 


One of the most elegant and durable materials 
available to the designer, marble requires detailed 
product knowledge for the best performance 


By Marcie Avram, Special Features Editor 


Marble is beautiful, durable, and adaptable, 
but the right marble for the right ap- 
plication must be specified in order to get 
maximum and main- 
Performance 
of utmost 
texture, grain, 
working qualities, or finish properties of 
marble will not work in application. 

In common usage, any crystalline rock 
capable of taking a polish is considered 
marble. This includes composites of one or 
more of the minerals calcite, dolomite, and 
serpentine. 

The nomenclature, 
source, is a derivative of the Latin word 
meaning ''shining stone,'' 


appearance, wear, 
tenance out of the material. 
are 


requirements in contract 


importance or the color, 


according to one 


"marmor," 
because calcite crystals sparkle as they 


reflect light. 
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Marble is the object of a variety of 
classifications. One, based on formation and 
content, into three 
groups. The largest of these groups is the 
marble from recrystallization of limestone. 


divides this material 


The second group is what has become 
known as "onyx marble," not to be con- 
fused with true These stones 
primarily consist of calcium carbonate and 
unlike the former, have not resulted from 
metamorphism of pre-existing limestone. 

The term "onyx marble" is taken from 
the banding effect of colors produced during 
its formation, which likens it in appearance 
to onyx. 

A third group includes the verd antiques. 
This name is applied to those marbles 
primarily consisting of serpentine, which is 
characterized by a green color. 


onyx. 
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From huge masses of 
natural rock (this quarry is 
in Carrara, Italy), man 
fabricates beautifully 
functional items combining 
marble's natural beauty, 
durability, with his own 
sense of design and 
function. The table below is 
from Cumberland Furniture 
Corp. 


Verd antiques are highly decorative, the 
green sometimes streaked or veined with 
red or white. However, they are in no way 
comparable in either composition or origin 
marble. 

Travertine is closely related to onyx 
marble in origin. Although generally not 
susceptible to a high polish, this stone is 
classed with marble by Marble Institute of 


to "true" 


America. 

Characterized by irregular cavities and 
decorative bandings, travertine is available 
in great abundance, and has become a 
popular material for flooring and walls. 

MIA also classifies marble according to 
its natural working qualities. However, this 
grading system — A, B, C, D— is of primary 
concern in regard to exterior applications 

Exterior marbles are almost always grade 


A, by virtue of the fact that they must 
stand up to the extremes of the atmosphere. 
Interior marble, on the other hand, can be 
from any group, but the most highly 
decorative varieties are typically C and D 


grades, often requiring substantial 
manufacturer repair. 
Because many of the highly colored 


stones will disintegrate in the presence of 
water or pollutants in the air, they can only 
be used indoors. 


Variety of finishing methods 


Marbles also may be treated to a variety 
of finishing methods, the choice of which 
depends on the original material and its 
ultimate use. For instance, the honed and 
polished finishes are most widely used for 
interior applications. Outdoors, on the other 
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Sound marbles and stones with uniformly good working qualities. 


Marbles and stones similar in character to Group A, but with working qualities 
somewhat less favorable; limited amount of waxing, sticking, and reinforcing of 
occasional natural faults. (Sticking, waxing, and reinforcing are manufacturer's 
terms for filling natural voids, lines of separation,and repairing faults in mar- 
ble.) 


Marbles and stones of uncertain variation in working qualities; frequent 
geological flaws, voids, veins, and lines of separation repaired by sticking, wax- 
ing, filling, and reinforcing. 


Marbles and stones similar to Group C and subject to the same methods of 
finishing and manufacture, but with maximum variations in working qualities 
and a larger portion of faults; includes many of the highly colored marbles 
prized for their decorative qualities. 


Marble Finishes 
Description 


Rough natural face of the stone, used for masonry stonework consisting of 
small. uneven, narrow stones. 


A moderately rough face produced by sawing with the use of sand to a dull, 
smooth surface. 


A finish produced by sand blasting to a smooth, matte surface. 


A finish produced by rubbing the surface with abrasive grit to produce a dull, 
smooth surface that is somewhat smoother than a sand finish. 


A velvety smooth finish with little or no gloss produced by machine and hand 
rubbing with special abrasives. 
A mirrorlike glossy finish which brings out the full color of the marble; requires 


GroupD 


| 
1 
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MARBLE 

"American 
producers 
emphasize 

the exterior 
marble market." 


periodic maintenance. 


hand, a polished marble will lose its color 
and polish unless constantly maintained. 

As any natural material, marble can be 
additionally classified by a number of 
physical properties. Such properties as 
weight and strength relate to exterior 
applications. As ап interior material, 
marble's primary properties include color, 
hardness, and absorption ability. 

Color: As one might guess, marble color 
is governed by the nature of the stone's 
constituents. Several hundred different 
varieties are currently being quarried, 
ranging from pure white to pure black and 
almost any color in between. 

Any color variance from pure white is the 
result of a mixture of foreign materials 
present in the rock's formation stages. 
During the process of recrystallization from 
heat and pressure within the earth, certain 
impurities infiltrate the stone mass. They 
may be distributed uniformly, or they may 
take the form of veins, streaks or cloudings. 


Color indicates quarry region 


As examples: Reds, pinks and reddish 
browns are due to the presence of 
manganese oxide; yellow-brown, yellow, 
and creme to liomite, a hydrous iron oxide; 
blacks to carbon. 

Consequently, color is indicative of the 
region in which a particular marble is 
quarried. This explains, as well, why marble 
from a single quarry may vary with time as 
different beds are worked. 

Hardness; The hardness of a marble 
refers to its ability to resist abrasion. 
Hardness is also a measure of workability. 
Quarrying marbles which are hard is much 
costlier than working softer marbles, 
because it is a slower process. But such a 
cost may be warranted if the material is to 
be exposed to abrasion in end use. 


Absorption ability: А  marbles ab- 
sorption ability is a measure of its pore 
space as a percentage of the mass rock 
volume. Low absorption is desirable in 
exterior uses, and may be likewise desirable 
in interior applications—in high-traffic, 
heavy-maintenance areas as a protection 
against water, soot, and particles of soil. 


From quarry to supplier 


The preceding treatment of physical 
characteristics is abbreviated, yet essential, 
if the designer is to achieve a "best" 
specification. 

Most marble suppliers receive slabs of 
marble cut from blocks in standard 
thicknesses at the quarry's mill. In the 
supplier's shop, marble slabs are further 
processed — the extent of which depends on 
final use. 

When slabs first arrive at the shop, they 
experience coping or jointing — both 
referring to the subdivision of slabs into 
smaller sizes. Coping is the process of 
cutting a slab into two parts without regard 
to finishing the edges; jointing results in 
square edges without chipped corners. 

Slabs are then squared and finished on a 
rubbing bed. Marble slabs are held on the 
surface of a rotating circular disk to which 
sand and water are applied until desired 
dimensions and smoothness are achieved. 

If a hone finish is desired, the process of 
gritting — which gives a smoother surface 
than rubbing—is utilized. Gritting is 
generally accomplished with abrasive 
bricks attached to revolving buffer heads 
which travel over the marble surface. 

Buffing results in a polished finish: A 
rotating buffer head is guided over the 
wetted stone surface with the use of an 
abrasive. 

After this, marble slabs may be cut into 
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various configurations as specified, such as 
a circular table top. 


Specify to specific use 


Due to the variety of properties 
characteristic of each marble, final 
specifications must be based on the 


suitability of a marble for its particular use. 
And because the variations are many and 
the generalizations few, the specifier must 
rely on his supplier for guidance. 

However, several marble suppliers told 
CON'TRACT that the specifier often asks, 
but does not listen! Or—due to the in- 
tricacies of the subject— some marble 
sources have been known to let the profit 
motive stand in the way of optimum 
recommendations. 

Thus. spokesmen stress, the specifier 
must not only find a supplier, but he must 
also find a reliable supplier—based on 
experience and word-of-mouth. And then, 
the specifier must /isten to the supplier! 

If a specifier insists on a particular 
marble, despite professional advice, a whole 
assortment of problems may crop up. But 
what makes this subject ever more difficult 
is that often marble needs elicit not "black" 
or "white" solutions, but rather that 
nebulous “gray.” 


Domestic or imported? 


As a prime example, there exists that 
sticky question of domestic vs. imported 
marble. Are there actual differences, or is 
the decision simply guided by the supplier's 
offerings? 

As far as can be determined, both 
domestic and imported stones are used for 
all purposes, exterior and interior. 
Decisions are based, once again, on the 
particular job. 

Price, suppliers say, is one consideration. 
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Domestic marbles tend to be higher in cost 
as a result of the higher cost American labor 
market. But price aside, the bulk of any 
interior marble seems to be 
primarily based on esthetic considerations. 

Imported marbles offer a broader color 
selection, including the most highly 
decorative stones, resulting from the nature 
of source regions. As a specifier builds his 
total visual, he will often find his desired 
"look" among the imports. 

Further, adds Georgia Marble's Kay 
Montgomery, European sources, par- 
ticularly Italian, have developed a greater 
interior marble market than domestic 
sources. He explains: “Interior marbles 
tend to be C and D grade stones, which 
require ample manufacturer ‘repair,’— 
sticking, waxing, filling, reinforcing, and 
coloring. 

“Domestic suppliers had been more 
involved in the interior market in previous 
years, But with the rising cost of labor, it 
became too expensive to pursue on a broad 
basis. As a result, American producers 
began to emphasize the exterior marble 
market.” 

Just as an interior choice has a high 
probability of being an import, an exterior 
marble is just as likely to be domestic, says 
Jack Shackelford of Vermont Marble. The 
reason, he explains, is that the specifier is 
typically working with a large building 
requiring huge amounts of marble of 
uniform color and properties. Many of the 
domestic quarries produce materials filling 
this need. 

Regardless of any “valid” considerations, 
implies Jan Farensbach, Colonna & Co., the 
industry is suffering from what boils down 
to "an old wives’ tale" in regard to im- 
ported marble. Particulary, the Carrara 
name, he says, has come to be almost 


decision 


In one of the initial 
manufacturing steps, onyx, 
originally in rough, solid 
block, is transformed into 
sawn, polished slabs (A). 
Onyx can be richly 
variegated with unusual 
natural coloration and 
designs as in this piece (B), 
shown by John Puccio, Sales 
Manager of Puccio 
European Marble Works. 


synonymous with imported marble, and it 
sometimes carries more weight in specifier 
selection than it should. 

Carrara is a concentrated Italian marble 
producing, sawing, and shipping area, he 
continues. But all marble that is shipped 
from this port is not Carrara-produced 
material, nor is it necessarily the value its 
price may indicate іп specific сіг- 
cumstances. 

The most well known Carrara marble 
(white with gray veining) is considered a 
good "'value," says European Marble 
Work's John Puccio, because of its 
availability and flexibility (translated, 
abundance means lower cost) But the 
buyer directed by the Carrara name may 
not be getting the best marble choice for his 
needs, and occasionally, he may be paying a 
hypoed price. 


Names can be confusing 


Suppliers admit that although oft-times 
pleasing to the ear (Creamo Delicato, 
Dolchata Pearlota), commercial marble 
names can become a source of confusion to 
the buyer. Marble is marketed by the 
quarry under the quarry's name, but from 
here, a variety of practices results in in- 
consistency of labeling by the time the 
specifier enters the picture. 

Take European Marble Works. This 
company actually drops the quarry name 
and instead, assigns each marble a number, 
based on the source marble block. Thus, the 
same quarry is providing the supplier with 
number offerings; as blocks are extinguish- 
ed, the number is dropped from the line. 

The reasoning behind this system, relates 
Puccio, is to reduce confusion. Since marble 
will vary from block to block, each variation 
will carry a different number, rather than 
the identical quarry name. 
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Variations are inherent in 
marble, an element of 
nature, whether in color or 
in pattern design (C). The 
more select the marble and 
onyx, the more visually 
uniform it will be. Each type 
should be selected 
according to end use, 
whether part of a product 
or project. Cutting and 
shaping machine (D) is 
equipped with diamond 
circular blade. Each finished 
product is meticulously 
inspected (E) before leaving 
the plant, in this case by 
Paul Puccio (foreground), 
President of European 
Marble Works. Key to а 
successful finished product is 
proper specification at the 
inception of a job. 


On the other hand, Colonna and Vermont 
utilize the given quarry name, but both 
precede each with their own "brand" name, 
i.e., Colonna Suprema; Vermont Vermarko. 

At one time, a Colonna representative 
says, suppliers could obtain exclusives on 
certain marbles; thus, touting the quarry 
name offered added market clout. However, 
this is no longer possible; consequently, 
suppliers sometimes affix their own names 
to marbles in order to individualize their 
lines. 

This is yet another factor contributing to 
the need for a reliable supplier. 

Spokesmen emphasize that interior work 
is often complicated by the fact that many 
designers buy for esthetic considerations 
only, at the expense of physical suitability. 
And this practice will often lead to 
problems in the completed installation — 
problems which could have been avoided 
with the “proper” specification. 


Basic Guidelines 


To illustrate this claim, suppliers take the 
positive approach in setting down basic 
guidelines. 

Flooring, primarily in heavy-traffic areas, 
marble requires a particular level of 
abrasion-resistance. In addition, floors 
constructed with two or more varieties of 
marble—as a checker-board pattern— must 
possess equal levels of abrasion-resistance if 
the floor is to "wear" evenly. 

High-traffic area flooring also should 
possess a low absorption property in order 
to stand up to maintenance requirements. 
This fact bans the use of some highly ab- 
sorptive, white marbles. 

A common misconception among 
designers, says Farensbach, is that a 
polished marble flooring will be “slippery.” 
Because the shine of a polished finish is a 
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result of the finishing process and not an 
applied material, this type finish can be 
adapted to flooring as well as any other. 

Walls can be finished with a greater 
range of marbles than flooring, but again, a 
heavy-traffic area does impose certain 
limitations. Farensbach reports that the 
current trend is to utilize wall marbles with 
a honed finish. However, a pure white, 
honed marble would be highly subject to 
grease and dirt soilage from hands, etc. 

Many so-called "luxury" apartment 
buildings fall prey to this specification 
error, spokesmen say. With primary in- 
terest in producing a ''look," the building 
designer often chooses a less expensive 
material which carries his desired visual, 
and sometimes discovers that this choice 
not stand up to maintenance 
requirements. 

"While a marble-top table can be finished 
at reasonable cost (perhaps $2 a square 
foot)?" Farensbach continues, “it is a 
different story when it comes to installed 
walling. In fact, it may actually be less 
expensive to put up new materials than to 
refinish the old.” 

Furniture, particularly table and counter 
tops, again requires maintenance con- 
siderations at the time of selection. A 
recommended material would represent a 
marble which possesses high abrasion- 
resistance and low absorption. Logically, as 
well, a more colorful marble will offer 
greater stain-resistance. 

Because of these requirements, Puccio 
says, onyx becomes a better choice than 
marble. Onyx, in general, is more colorful, 
less porous, and more resitant to abrasion. 
However, the 50 to 300 percent greater 
finished product cost factor may initially 
disqualify this material. 

And when it 


does 


comes to vanity tops, 


Farensbach suggests that a honed finished, 
not a polished finish, be specified. The 
reason: Constant exposure to water and 
wiping of a polished finish will eventually 
result in a two-tone” effect as the polish is 
worn away in some areas, and remains in 
others. 

Statuary marble is among the most 
"valuable" varieties. It must be pure white, 
uniform, and typically fine grained. In 
addition, ornamental materials are used 
extensively for interior accessories. Onyx 
marble, verd antique and other stones are 
commonly found in the form of lamp bases, 
ashtrays and paper weights. 


Thickness guided by use 


The correct thickness of any marble is 
guided by its ultimate use. Although 
cracking can occur if too thin a material is 
specified, standard industry gauges in the 
majority of cases make this problem one of 
the lesser industry evils. 

Suppliers differ slightly on recommended 
thicknesses, but all to fall ap- 
proximately around following 


seem 
the 
measures: 

Table, desk, and counter tops: 7/8 in., 
1-1/4 in., 1-1/2 in., 2 in. (the selection, in 
part, is controlled by the free-standing 
span). 

Floor tiles: 7/8 in. 

Wall finishes: 7/8 in. 

Puccio remarks that wall finishes can be 
as thin as 1/2 inch, although thicker cuts 
are preferred. A thinner material, he adds, 
should be cut in smaller pieces. This is the 
approach utilized by ceramic tile manu- 


facturers, but often ignored in marble 
manufacture in an effort to accommodate 
price. 


The concept of marble cost sometimes 
frightens the specifier, says Dick Eschman, 
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John Eschman & Sons. “Designers often 
operate under the  misconception that 
marble will always skyrocket the cost as a 
surface material for table and counter 
tops." 

Eschman claims that a lower priced 
marble can run the same as a 3/4-in. glass 
table top. A wood, such as walnut, will run 
slightly less, while better marbles will run 
approximately 40 to 50 percent higher on 
top cost alone. 

Not only can emphasis on esthetics lead 
to problems in the finished installation, but 
such emphasis also can present obstacles to 
a good working relationship between 
specifier and supplier. “The supplier is 
often asked to do the impossible," Mont- 
gomery says. “If he reports to the designer 
that a particular coloration is not available, 
the designer's retort is often akin to: 
"You're not telling me the truth.’ " 

Suppliers additionally feel that because 
the marble man is not brought into a job 
until the end, further difficulties arise which 
might have been avoided. According to 
Shakelford, “Some quarries, notably those 
in Europe, are inaccessible during the 
winter months. They produce only during 
the summer, and consequently, supply is 
readily available only during this period. 

"As well, some quarries do not produce 
for inventory, but only cut to special order. 
Both situations demand greater lead time.” 


Natural variations in marbles 


Farensbach adds that bringing in the 
marble supplier late in any job often leads 
to a color problem. “When the marble 
supplier is not involved until after man- 
made materials have been selected," he 
says, "he is expected to supply a marble 
which fills a precise color need іп 
relationship to these other materials. 
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“The designer often forgets that marble 
is a natural product, and that the exact 
color he desires may be unavailable. And 
even if it is available, it may not be the most 
suitable marble for the job. 

“The first thing we ask," Farensbach 
adds, ‘is ‘What are you trying to do?’ If, for 
instance, the specifier relates that he is 
interested in a white marble with blue 
veining, we will show him preliminary 
samples, and finally, narrow this down to 
final selection.” 

If decisions on man-made products 
(draperies, ceramic tiles, etc.) are made 
after this, he implies, the specifier is likely 
to end up with the best possible marble 
selection, as well as a satisfactory total 
visual. 

Another possible difficulty eliminated 
with early supplier consultation is 
illustrated by such a marble use as wall 
panels. Different marbles are most 
economically quarried in different size 
blocks. If a specifier comes to the supplier 
with a need for 3-ft. panels, and his marble 
selection most economically produces 5-ft. 
panels, someone has to pay for the 2-ft. 
waste factor (and it isn't going to be the 
supplier). 

In early design considerations, Farens- 
bach points out, the designer probably 
could have utilized 2-1/2-ft. panels or 5-ft. 
panels just as easily. 

Sampling, itself, can become a bone of 
contention between specifier and supplier. 
Some spokesmen report that they prefer to 
work with three samples of a particular 
marble in order to assure the buyer that the 
supplied material will fall within this range. 
A buyer, though, may insist on only two; 
{һе supplied materials, then, must be more 
uniform and thus, more costly. 

Farensbach emphasizes 


that the 


MARBLE 


“The supplier 


is often asked 
to do the 
impossible.” 
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MARBLE 


"Consulting supplier 


too late often 
leads to color 
problem. 
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"legitimate" way to sample marble is to 
offer at least two sample pieces showing the 
limits in maximum and minimum of 
coloration and veins and markings — with 
the understanding that the supplied 
material will likely fall somewhere in the 
middle. 

Spokesmen state that the specifier many 
times has trouble visualizing a finished 
product from small samples— and that the 
finished job leads to "buyer discontent.” 

The antidote, they say, is understanding 
that (1) marble is a natural material and can 
never be reproduced tone for tone, marking 
for marking, and that (2) marble is a dif- 
ficult material to sample (due primarily to 
its weight) and that the ‘‘reliable’’ supplier 
is doing the best sampling job possible. 

Time has witnessed a change in the use of 
marble as a building material. While once 
marble was a common structural material 
and was utilized in cubic, carved form, 
current practice restricts this material to 
"veneers" used over other structural 
material. 

Consequently, Farensbach says, marble 
craftsmanship is becoming a thing of the 
past. He relates as an example the con- 
struction of the Rayburn House Office 
building in Washington, D.C., for which 
marble carvers had to be imported from 
Europe. 

Shakelford repeats Farensbach's sen- 
timents: "It has become a difficult task to 
locate a commercial marble sculptor capable 
of producing such decorative effects as 
carved mantel facings and door trims." 
(Vermont is one supplier that offers this 
capability.) 

If fire standards are critical, the specifier 
may put his mind at ease. Marble is not 
combustible and is considered a  fire- 
resistant material. However, heat transfer 


Hand carving and finishing 
(F) is required on some 
pieces; however, marble 
sculptors capable of 
producing intricate 
decorative effects are a 
vanishing commodity. Most 
modern products are 
geared toward 

clean lines, enhancing the 
elemental beauty of marble. 
Both products at left, the 
top from the Puccio 
Collection, bottom from 
Pace Collection, clearly 
illustrate the element's 
potential. 


through marble is fairly rapid and con- 
sequently, it is not a highly rated thermal 
insulator. 


Marble upkeep is easy 


Once the right marble has been specified 
for the job, client maintenance is a fairly 
simple task. As in the care of wood, day-to- 
day maintenance of polished marble begins 
with an initial application of wax for 
protection (remember, the ''polished"' effect 
is produced through heat and pressure and 
is not an addition of any protective 
material), followed by regular dusting and 
the occasional use of a damp cloth. 

The Marble Institute of America, in its 
Marble Design Manual, details particulars 
on individual staining problems, but in 
general, when the need arises for a 
“thorough” cleaning: 

Polished marble—Wet with clean, hot 
water. Then use а soluable, soapless 
cleaner, such as Spic ‘n Span. Rinse 
thoroughly. Dry with a soft cloth. 

Honed marble— Use an abrasive cleaner, 
such as Ajax or Comet. Mix a solution of 
1-1/2 quarts of abrasive cleaner dissolved in 
about 4 quarts of hot water, then dilute 
with 6 or 8 quarts lukewarm water. Stirring 
constantly, sloth the solution onto the 
marble. Let dry. Dip a wet fiber scrub brush 
in abrasive cleaner and scrub vigorously. 
Rinse well with clean water. Wipe dry. 

Marble as a building material, says one 
manufacturer, offers industrial design 
expression far beyond that of wood and 
other interior materials. All the designer 
need do is view the varieties and colorations 
on the market to agree. W 
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ART IN INTERIORS 


HAS GRADUATED 
FROM AMENITY 
TO NECESSITY 


H.M. Keiser 
Associates, Inc. 
selected photographic 
blowups of raw 
materials, 
manufacturer's 
activities, for 
International Basic 
Economy Corp. 
installation, located in 
New York City. 
Framed and in full 
color, such 
“behind-the-scene” 
tableaux promote 
corporate image, and 
leave viewer with a 
lasting visual image of 


the firm. 


For many years, the accepted way to discreet- 
ly judge people was to peruse the assortment 
of books found on their shelves. Now a similar 
mode of judgment prevails in the world of 
business—a company is often judged by the 
art on its walls. Just as possessions reflect in- 
dividual personality. so arts and graphics 
reflect a corporate image. Judith Selkowitz 
of Judith Selkowitz Fine Arts starts with this as 
a premise as she questions clients about the 
"statement they wish to make," seeking art- 
worksthat are really reflections of the client. 

"Today people are demanding better sur- 
roundings." explains Selkowitz, "and are con- 
sidering artwork earlier in their interior plan- 
ning. Management seems more aware of the 
benefits of artwork for employee morale as 
well as for distinguishing their offices in the 
minds of their customers and visitors." 

So important is art and the impression it 
leaves on the visiting viewer that, in planning 
Manhattan s Dime Savings Bank of New 
York, important locations for art were des- 
ignated on the blueprints. Selkowitz worked 
closely with the architectural firm of Carson. 
Lundin & Thorsen, and the project required 
in-depth interviews with the client to de- 
termine the desired image to be projected. 

Obviously, then, the client must be part of 
the selection from the inception of the job. 
Therefore, one of the most important jobs of 
the art consultant is to educate the client. 
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ART & GRAPHICS 


Consultants 
must educate 
the client 


"Most people possess very little knowledge of 
art, and would rather say no than show any 
lapse of knowledge." says Leslie Howard Stern 
of Leslie Howard Stern Interiors. "As a rule, 
we can overcome this by giving our client a 
showing of good galleries and museums in 
such a way that the request comes from them 
for the purchase of quality art, and not from 
us." 

"We find that educating the client to the art 
market." agrees Selkowitz, "has been a very 
important step in working out a budget: we 
keep the client informed as to current prices 
and what various types of art will cost him." 

This also maintains a certain standard in the 
quality of the total art package. a commodity 
built on client taste and end use. "We have no 
preconceived ideas about the use of art in inter- 
iors," says Hugh Keiser of H. M. Keiser Associ- 
ates, Inc. "Our art programs usually evolve 
from the specific needs of the individual proj- 
ect." An excellent example is the firm's use of 
"disposable art" for Bates Advertising. "We re- 
cognized that ad agency personnel would want 
to ornament their walls in their own way once 
they settled in," explains Keiser. "For the in- 
terim period, we asked Bill Tapley to create 
some colorful shapes and forms with illustra- 
tion board that could be dispensed with later." 
A great success, the art program was main- 
tained in many of the offices and incorporated 
into more permanent arrangements. 

Hotel guestrooms necessitate criteria all 
their own. "It's not only a matter of budget 
and esthetics.” explains Joseph Fevola of 
Charlotte Sabathie Design Associates, "but 
size, too. A painting 24-in by 36-in. is perfect- 
ly scaled —just right for the room, yet too 
large to fit into the average suitcase. Thus, the 
sensibilities of both the guest and the hotel 
operator are spared." 

Although usage may dictate final choice, 
there is virtually no restriction on what, in 
today's marketplace, constitutes art. “The de- 
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A — Eight-ft. square construction of 
canvas over stainless steel wire is part 
of the new contract-oriented collection 
from Robert Aaron Young. Circle No. 
300. 

B — When Leon Gordon Miller & 
Associates, Inc. designed the interior 
of Cleveland's Capital National Bank, 
it used decorative screens, designed by 
Leon Gordon Miller to promote visual 
interest. 

C — Etchings International offers a full 
range of art and art services to the 
designer, including custom-crafted 
wall hangings and tapestries by 
Yvonne Forbath. Circle No. 302. 


D —H.M. Keiser Associates' answer to 
the artistic needs of the ever-changing 
ad agency world? Disposable art, 
specially designed for the Bates 
Advertising installation by Bill Tapley. 
E — Pace Editions offers a wide range 
of art, from limited edition graphics, 
to intaglio prints, to tapestries, 
including this Jack Youngerman 


design. Circle No. 303. 


F — Banner, designed by Jack Lowery 
of Jack Lowery & Associates, Inc., 
lends color and a humanizing influence 
to the interiors of this New York City 
Bankers Trust Co. branch office. The 
banner is one of a series of twenty 
created by Lowery for national 
distribution through Karl Mann 
Associates. Circle No. 304. 

G — Metal Sculpture by Herb 
Feuerlicht was commissioned by Jack 
Lowery & Associates, Inc. for New 
York City's Barclay's Bank. 
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ART & GRAPHICS 


Art projects 
a visual 
corporate image 


signer, as well as the client, is more educated 
to the world of the art consultant now than at 
any other time," says Perle Goodwin of 
Etchings International. "Distinctions in quali- 
ty of prints are now readily perceived. and 
more unusual media are used with increasing 
frequency. In fact, we receive many requests 
for sculptured tapestries and hand-woven wall 
hangings, crafted by commission only." 

So diverse can the collection be without 
offending the viewer's sensibilities, that 
Selkowitz recently used classical Nepalese 
Tankas, watercolors, photographs, geometric 
prints, and tapestries in the same installation, 
achieving a pleasant visual mix. 

Jack Lowery, of Jack Lowery & Associates, 
has frequently specified the use of banners in 
an installation, often of his own design. 
"The banner fills a contemporary need." ex- 
plains Lowery. "The rich materials and volup- 
tuous contours help to counterbalance the 
hard surfaces and machine-made precision so 
prevalent in our environment today." 

Another trend with increasing following is 
the use of large photographs of a firm's 
manufacturing processes, plantations, fac- 
tories, mills, or other "behind-the-scene" 
tableaux. This promotes the corporate image 
while satisfying the viewer's curiosity, leaving 
him with a lasting visual image of the firm. 

More and more. the hard-edge work in 
vogue а few years ago has slipped to the 
kitsch-like status of fabrics, wallcoverings, 
vinyls, etc., primarily due to its near-exclusive 
use in many projects. "Hard edge as an art 
form is passé." says Goodwin. “Subtle and in- 


tricate color use, sometimes requiring 16 to 
18 colors in а single print, is increasing in 
popularity." 

In general, the art field is expanding in in- 
terior design. both in importance and defini- 
tion. What was once considered a luxury, or at 
worst a grudging amenity, is now а necessity 
to corporate image and humanized space. Ё 
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H — This guestroom, designed by 
Charlotte Sabathie Design Associates, 
uses art chosen with a specific criterion 
in mind — that the painting be scaled 
to fit the room but not the guest's 
suitcase. Painting was purchased 
through Karl Mann Associates. Circle 
No. 305. 

| —Heeding the old adage that “a 
good picture deserves a good frame; a 
bad picture needs one," New York 
Graphic Society mats dramatic Klimts 
with silver foil piped in gold. Circle 
No. 306. 

J — Part of the trend away from hard 
edge and toward the realistic, Woods 
in Summer, an etching and engraving 
by R.C. Ziemann, is available through 
Peter Rose Gallery. The gallery 
represents more than 100 established 
artists in all media, and is geared 
toward both financial and artistic 
appreciation of their work. Circle No. 
307. 

K — Conceived and executed by 
Spanish artist Gual, this ceramic 
sculptural mural from Raventos, 
located in the Volvo installation in 
New Jersey, merges with the 
surrounding architecture to lend the 
space a more human scale. Circle No. 
308. 

L — Proving the merit of more unusual 
media, Judith Selkowitz of Judith 
Selkowitz Fine Arts specified this 
Wioska tapestry, to hang on the teak 
wall of New York City's Dime Savings 
Bank reception area. Circle No. 309. 
M — Gyrus, executed іп gold and 
silver-leafed steel by William Bowie, is 
indicative of the still-popular trend to 
wall rather than pedestal sculpture, 
especially where floor space is at a 
premium. Circle No. 310. 
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MARKETPLACE IS EDUCATIONAL FORUM 


FOR MANUFACTURING PROCESSES 


SELECTED LIST OF EXHIBITORS 


Scheduled for October 14-18, 
New York City, the Fourth 
Annual Come to the 
Marketplace combines 
educational workshops, 
product design awards, 
furniture introductions, and 
wallcovering, lighting, and 
flooring exhibits 


The Fourth Annual Resources Council Come 
to the Marketplace, scheduled for October 
14-18. in participating showrooms throughout 
New York City. promises to be educational in 
all areas of design. with special emphasis this 
year on manufacturing processes. Participants 
will be afforded a special showing of several 
"see how" workshops. including how raised cop- 
per and aluminum designs are fashioned, how 
vinyl flooring is laminated, how raw yarn is pre- 
pared for jacquard and plain cloth weaving. In 
addition to visual workshops and general 
showroom touring. Marketplace attendees are 
invited to the Resources Council Product 
Awards, scheduled for presentation on Wed- 
nesday evening. October 16, in the Plaza Hotel 
Ballroom. 


Advent Wallcoverings, Inc. 
Agency Tile, Inc. 

Albrizzi Inc. 

Allied Chemical Corp. 

Allison Handprints 

Allume Handprints, Inc 
Ameritone Paint Corp. 
Architectural Paneling, Inc 
Bedquarters 

Belgian Linen Association 
Robert Benjamin, Inc. 
Bergamo Fabrics, Inc. 

Norton Blumenthal/Innovations, Inc 
Avery Boardman, Ltd. 
Boussac of France, Inc. 

Louis W. Bowen, Inc. 

Briare Co. 

Herbert Bright, Ltd. 

Brown Jordan Co. 

Brunschwig & Fils, Inc. 

Camer Glass, Inc. 

Carpet Showrooms, Inc. 
Henry Cassen, Inc. 

Cavallon Associates, Inc. 
Charterhouse Designs, Ltd. 
Chesapeake-Siegel-Land, Inc. 
Connaissance 

Conrad Imports 

Creative Surfaces 

Crown Wallcovering Corp. 
Philip Daniel 

Designers Furniture Center Int. 
Design-Technics Ceramics Inc. 
D. I. Group 

Duraclean AAA Service 
Durawall Inc. 

Eaglesham Prints, Inc. 

Eden Manufacturing Corp. 
Elon, Inc. 


Evans Products Co. 

Fine Arts Furniture, Inc. 

First Editions Wallcoverings, Inc. 
Floor Trends, Inc. 

Formica Corp. 

Naomi Gale 

Gardisette, Inc. 

General Tire & Rubber Co. 
Gilford, Inc. 

Philip Graf Wallpapers, Inc. 
Greeff Fabrics, Inc. 

Green Metals-Dante, Inc. 
Addison Greene Gallery Ltd. 
Groundworks, Inc. 
Harmony Carpet Corp. 
Hastings Gallery of Tile 

S. M. Hexter Co. 

Holland Shade Co. 

Howard & Schaffer, Inc. 

I. D. International, Inc. 
Interpace Corp. 

J. G. Furniture Co. 

J. Josephson, Inc. 

K B Designs 

Karastan Rug Mills 

Keller Williams Furniture 
Kenmore Carpet Corp. 
Kirk-Brummel Associates 
Koch & Lowy 
Lacey-Champion Carpets, Inc. 
Lamin-Art 

Jack Lenor Larsen, Inc. 

Lees Carpets 

Arthur Н. Lee & Jofa, Inc. 
Les Prismatiques Inc. 

Linea Plus Ltd./Sormani 
Laue Wallcoverings, Inc. 
Magee Carpet Co. 


Karl Mann Associates, Inc. 


Masland Duraleather Co. 
Louis Maslow & Son, Inc. 
Metropolitan Lighting Fixture Co., Inc. 
Bob Mitchell Designs 

A. Morjikian Co., Inc. 
Parkwood Laminates, Inc. 
Parzinger Originals 
Patina Garray, Inc. 

Payne & Co. 

Peacock Papers, Ltd. 
Perceptive Concepts, Inc. 
Phoenix Carpet Co., Inc. 
Regal Rugs, Inc. 
Salterini-Gallo 

Sanders & Associates 
Saxony Carpet Co., Inc. 
Scope Furniture, Inc. 
Isabel Scott Fabrics Corp. 
James Seeman Studios, Inc. 
Silas Seandel Studio Inc. 
Thomas K. Smith, Inc. 
Smith & Watson, Inc. 
South Bay Design Corp. 
John Stuart, Inc. 

Stylab Corp. 

Tech Furniture, Inc. 

Thonet Industries, Inc. 
Tomorrow Designs, Ltd. 
Ernest Treganowan 
Trouvailles, Inc. 

Ulana Weaves 

Uniroyal Inc. 

Albert Van Luit & Co. 
Wallcoverings of Merit 
James Ware Associates 
Warren Charles Furniture, Inc. 
Wood & Hogan Inc. 
World Wide Design House 


C —Hand-made parquet top caps custom order 
game table #515, available from World Wide 
Designs. Size specification is virtually limitless for the 
contemporary model; forged base, like table top, is 
hand crafted. Circle No. 262. 


A —Orbit, vinyl wallcovering design from General 
Tire & Rubber Co. passes all government 
performance and fire retardancy standards, can be 
specified in 22 tone-on-tone colorways. Circle No. 
260. 

B — Greeff Fabrics’ Shiraz, from the Magic Carpet 
Collection, captures intricate detailing of Oriental rug 
design, translates it into a rich, screen printed 
wallcovering. Linen/cotton combination is 56 inches 
wide. Circle No. 261. 
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D —Geometric composition of multi-shaded 
squares and rectangles is titled Gradation — one of 
eight Japanese prints in Isabel Scott Fabrics' Fujie 
Collection. Designed for use in draperies, wallcover- 
ings, slipcovers, wall graphics, the Collection is 
handprinted on 100 percent cotton. Circle No. 263. 

E —Modularity is key to Tech Furniture's Series 
125. The solid oak base grouping includes armless 
chair, left and right arm sections, table, and bench/ot- 
toman. Seat cushions are poly/dacron, set on sus- 
pended wire platform. Circle No. 264. 
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F —Phoenix Carpet's Khyber Pass, a high-low 
loop and cut pile Wilton, can be specified in three 2- 
color combinations. Choice of six and seven-ft. widths 
are available for the Berber design. Circle No. 265. 

"G — From V'Soske-Kent, Suez, 100 percent wool, 
hand over-tuft design. Created by carpet designer 
Roger McDonald, Suez is available in custom colors, 
any scale, with machine-made, fully sheared back- 
ground. Circle No. 266. 

Ф —Mushrooms and Sunseeds, Jack Lenor 
Larsen's newest fabrics/carpet/wallcoverings collec- 
tions, premier during Marketplace week. Both groups 
— Mushroom, all wool, Sunseeds, mixed fiber — are 
Larsen Custom Collections. Concurrent with 
Marketplace activity, New York's Fischbach gallery 
will host a display of Larsen hangings, theater cur- 
tains, commissioned works, and other art projects. To 
accommodate expected visitors, Gallery hours will be 
extended, from 10 a.m. to 8 p.m. Circle No. 267. 
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Upholstery honors 
the golden calf 
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А —Three views of Sormani Linea Plus Ltd.'s 
Cubea modular system. Ideal for free-standing or cor- 
ner grouping, with quick conversion to a sleeping unit, 
the Cubea system is fashioned of molded polyurethane 
foam. Circle No. 268. 

B — Detail from J. G. Furniture's Quadrant Desk 
shows decorative corner combining polished 
aluminum curved insert with rift oak wood. The John 
Behringer design may also be specified in two 
fruitwood finishes with antique bronze, riftwood, 
fruitwood corners. Circle No. 269. 

C — Clear acrylic panels and brackets form sturdy, 
light-look wall units, suitable for office, reception, re- 
tail display areas. Available from Naomi Gale/- 
Shelves Unlimited, the V/2-in. solid shelves can be 
specified in standard and custom order sizes. Circle 
No. 278. 

D — Eaglesham Prints goes boldly geometric with 
its custom colored Dover. The 48-in.-wide fabric car- 
ries a 27-in. repeat, can be coordinated with another 
Eaglesham print, Squares. Circle No. 270. 

E — Corner cut from Karastan Rug Mills’ African 
inspired Maroc details natural tone knotted fringe, 
Berber style, homespun pattern. Available in four 
sizes, four colorways, all 100 percent acrylic. Circle 
No. 271. 
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F —Foils & Textures Volume |, designed by Fred 
Cole for 1.0. International Inc., includes Bloody 
Mary, geometric/impressionist pattern in striking 
earth tones. Volume | group is coated with plastic for 
durability, fade-resistance, and easy cleaning. Circle 
No. 272. 

G —Shorebirds subtly emerge from the screen 
printed fabric bearing their name. Available in six col- 
or combinations from S. M. Hexter Co., the 100 
percent cotton cloth is 54 inches wide. Circle No. 
273. 

Н —Classically elegant, James Seeman Studios’ 
Do Tulips Tell can be specified in 5 five colorways, with 
choice of gold or silver foil columns. Companion print, 
Apollo, carries solid tortoise shell design for elegant 
plain/patterned alternation. Circle No. 274. 

| —From Thonet Industries, the best of natural 
wood, polished metal. Executive Desk YD 6174 is 
equipped with utility and file drawer combination, 
carries two-in. solid oak rails around desk's 
perimeter. Circle No. 275. 

J —Scope Furniture's M-Chair elegantly com- 
bines supple leather with slim metal sled base. Rich 
coverup, complements of Jack Lenor Larsen's Golden 
Calf leather. Circle No. 276. 

K — Devant, from the Berber Collection of Saxony 
Carpet Co., is machine woven of heavy quality 
wool, one meter in width. The Swiss manufactured 
carpet is available in three colorways — bone, 
greige, and brown tones. Circle No. 277. 
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What fiber is 
inherently 
fire-resistant 
for your safety? 


yneL 


What fiber is 
lustrous 

and color spun 
in 18 beautiful 
shades? 


DyneL 
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What fiber is 
actually 
self extinguishing? 


DyneL 


What smart 
textile people 

in the casement, 
drapery and 
upholstery field 
are using Dynel 
more and more? 


Jeff Brown Fine Fabrics, Ltd.; 
Carnegie Fabrics, Inc.; 
Carole Fabrics; 

Claremar Fabrics; 

Reese B. Davis Company; 


What fiber 

pioneered 

all others in 

fire safety awareness 
to consumers? 


Decorative Mills; 

Design Tex, Inc.; 

Duralee Fabrics; 

Empire Fabrics; 

Fabricut Inc.; 

S. Harris Co., Inc.; 
Herschell's Fabrics, Inc.; 
Hinsman Company; 
Huntington Products; 
Judkins and Company; 

Paul Kaiser Associates; 
Frank Kasmir and Associates; 
Maen Line Majestic Fabrics; 
Maharam Fabric Corporation; 
Neo Fabrics; 

Norbar Fabrics; 

Pawley Co.; 

Payne and Company; 
Rondo-Antel; 

Rosco Products; 

Ben Rose, Inc.; 

Stan Schwartz Associates; 
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What fiber is 


extremely 
light fast? 


Morris Sklare and Company; 
Standard Textile Company; 
Steven Fabrics; 

Sunset House Fabrics; 
Thortel Fabrics Inc.; 
Upholstery Supply Co.; 
Wesco Fabrics; 

H. Lynn White Inc.; 
Window World Fabrics; 
Wintex Textiles; 
Perle-Youdéne Co., Inc. 


Properly constructed fabrics of Dynel are 
self-extinguishing when flame is removed. 


DyneL 
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What fiber is 
non-allergenic, 
non-irritating 
and 
abrasion-proof? 


DyneL 
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What fiber 

do smart decorators 
and contract 
managers 

want in their life 

for all these reasons? 


You guessed! 


DyneL 


Circle No. 56 on reader service card 


What fiber is | 


easy to maintain, 
durable and 
mildew-proof? 
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CONTRACT PRODUCTS AND SERVICES 


- ~~ FOUR PART 
— i "m PACKAGE FOR 
| OPEN PLAN 


2,99" 


A four part open plan package — 
designed to provide visual and 
acoustical privacy —has been de- 
veloped by Armstrong Cork Co. 
for use in executive, clerical, and 
reception areas. System compo- 
nents include: Armstrong's 
C-60/30 luminaire integrated 
ceiling, specially designed to 
meet open plan requirements for 
lighting. air distribution, fire 
control, appearance; Armstrong 
Soundsoak wall panels and 
screens, constructed of mineral 
fiber, covered with modacrylic 
fabrics; Armstrong Quiet Zone 
resilient flooring and carpeting. 
both underlayed with '4-in. thick- 
ness of Cushioncord foam vinyl 
for sound absorption. Back- 
ground sound masking system — 
fourth component in the open 
plan package —was designed for 
Armstrong by Executone, Inc. 
The electronic equipment totally 
integrates into ceiling luminaire, 
and can be individually tuned to 


suit varying noise levels. Circle 
No. 201. 


CHOICE OF 
DRAWERS, 
PEDESTALS 
FOR 

CUBE SERIES 7 


All-Steel 1500 Series Cube Desks 
are designed straight-to-the-floor 
or with choice of mirror, chrome, 
or matte black finish base to ef- 
fect a floating shadow support. 
To accommodate larger than 
average storage requirements, 
Series models can take on up to 
one-third additional drawer 
space, with two-letter drawers (or 
a combination of letter and 
storage drawers) per pedestal. 
Specially suited for use in open 
plan areas, the Cube Series is 
equipped with telephone and 
machine cord concealment chan- 
nels, eliminating unsightly, often 
hazardous, exposed wires. Circle 
No. 202. 
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The new SEF Collection from Rockland Mills: 
in an office, it'll break up the coffee break. 


What's the latest news around the contract 
drapery fabric grapevine? Rockland Mills sophisticated 
new SEF office fabrics. They're not only beautifully 
different, but offer superior flame retardancy, soil re- 
lease and a lot more, too. 

SEF modacrylic is the new Monsanto fiber with 
superior flame retardant characteristics that 
produces contract drapery fabrics that look just 
like acrylics. Rich and varied in pattern and 
texture. Soft and resilient, with a natural drape. 


ча. 


FABRIC MADE OF = 


Monsanto 


SEF is a great performer, too. These fabrics can 
all pass the California Fire Marshall Test. They're easy 
to maintain. Stay clean longer. Superior resistance to 
sun fading. 

Specify SEF drapery fabrics from Rockland 
Mills now and break up the monotony in offices, motels, 
high-rises. The choice is choice. And deliveries 
are fast. Rockland Mills, Brooklandville, Mary- 
land 21022. (301) 823-3770, or 261 Fifth Avenue, 
New York, N.Y. 10016. (212) 697-9220. 


Cirlce No. 57 on reader service card 
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Circle No. 101 on reader service card PRODUCTS & SERVICES 


STORAGE MOBILITY FOR SCHOOLS, HOSPITALS 


A mobile stak-storage system. providing maximum storage in 
minimum space. has been designed by Reflector Hardware 
Corp.. Educational Products Div.. for use in libraries, schools, 
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hospitals. and commercial institutions. Precision-made 
lightweight aluminum carriages travel smoothly. quietly on 
fixed floor tracks. and can be moved manually or electrically. 
Steel uprights are available in choice of five standard heights. 
all balanced to carry modular shelving and cabinets. Carriage 
lengths range from three to 60 feet. 
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Correlated grouping in a variety 
of finishes and upholstery 


3701 OAK 


WRITE FOR NEW COLORFUL LITERATURE 
JASPER SEATING COMPANY • JASPER, iNDIANA 47546 


NOPA Space No. 635 


Circle No, 58 on reader service card 
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TheQuality Showroom 
for the Trade 


Here, in one building, are fourteen beautifully appointed 
showrooms displaying furnishings, both traditional 

and contemporary to suit both residential and contract 
requirements. Come, visit us—enjoy the unhurried, gracious 
hospitality which has never been a lost art at The Decorative 
Arts Center. And, plan to meet your friends and relax in the 
privacy of our "Designer's Lounge” on the main floor. 


BRUNOVAN 


DUNBAR FURNITURE FICKS REED 
FICKS REED 
KENT-COSTIKYAN 
KITTINGER COMPANY 
LIGHTING ASSOCIATES 


WILLIAM LYONS WYCOMBE, MEYER 


DESIGN CRAFT 
ROMWEBER 

SMITH & WATSON 
THONET INDUSTRIES 
TURNER, LTD. 


WOOD & HOGAN DUNBAR 


FURNITURE 
LEE L. WOODARD SONS 


WYCOMBE, MEYER 


Decorative Arts Center 


305 East 63rd Street, New York, New York 10021 


Circle No. 7 on reader service card 
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With MOD-LOK. 
Elegantly Simple. 
Comfortable 
Beautifully finished 
in natural Danish 
beech wood 

Choice of upholstery 


Coverings, Interlocking 
and stacking. 


m 
CHICAGO, ILLINOIS 60610 e 


т 325 ORTH WELLS STREE 


Or with Archbold Seating, 
Strong, Lightweight Laminated 
Danish beech 
fr 


EXHIBITORS BUILDING 


Aurora Steel Products 
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1974 NATIONAL INTERIOR DESIGN SHOW f^ 


NOVEMBER 5TH, 6TH AND 7TH * AUTOMOTIVE BUILDING, EXHIBITION PARK, TORONTO, ONTARIO 


Over 15,000 visitors are expected to attend the 8th Annual National Int terior Design Show. It is acknowledged by architects, 
designers, purchasing agents, specification writers, Government officials and executives as the most informative and 
sophisticated international exhibition of interior products on the North American continent. Plan to attend the most exciting 
show ever, which will include a display of the Government of Ontario "EEDEE" (Excellence of Design) furniture award 


winners and nominees 
/, ENDORSED BY 
f Interior Designers 
gy Designers d'intérieur 
Е of Canada du Canada 
For Information: Bernie Loveridge, Show Manager, National Interior Design Show, 1450 Don Mills Road, Don Mills, Ontario, M3B 2X7 * Canada * Telephone: (416) 445-7460 
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TOP TOTES ASHES EASILY 


Discouraging vandalism. solving the problem of inadvertent 
dislodzement. fix-in-place top —designed by F.H. Lawson Co.. 
for use in its surface mounted smoke urns and litter baskets — 


automatically returns to a closed position after use, contain- 
PAINTINGS SCULPTURE  TAPESTRIES PRINTS | 


Albers  Anuszkiewicz Archipenko Arp Avery Bell 
Calder Dubuffet Francis Frankenthaler Goodnough Y 
Gottlieb Jensen Johns Kandinsky Krushenick Leger Smok'r-Kaddy unit. Galvanized ash receiver is easily removed 
Lindner Louis  Natkin  Nevelson Noguchi Noland for emptying and cleaning. 

Okada O'Keeffe Oldenburg Picasso Samaras Stella 
Trova Vasarely Warhol Wesselmann Youngerman 


ing ashes and litter safely, without mess. A variety of finishes 
(woodgrained, gunstock walnut) can be specified for the 
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Here's a contem- 
porary definition for 
"easy chair. 
Contemporaries 
Contura. 
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| | | 
U-<___) COSCO CONTEMPORARIES 


ATLANTA MERCHANDISE MART • 582 WEST. 
)ME FURNISHINGS MART • 1771 CHICAGO 

MART « 6TH FL. NEW YORK MERC N ART « SHOWROOM ASSOCIATES, DENVER 
USEHOLD PRODUCTS, INC., COLUMBUS, INDIANA 47201 / A COSCO DIVISION 


SHOWROOMS 
Ef JER 


CF-6 FURNITURE PLAZA, HIGH POINT « 1 
NDISE MART, SAN FRANCISCO * 267 DA 


CON TURA 
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Both carpets cost the same. But 68% 
of the people we asked preferred the one 
on the left, thanks to high-density foam. 


The carpet on the left has 22 ounces 
of fiber and 38 ounces of foam per square 
yard. The one on the right has 26 ounces 
of fiber and 18 ounces of foam. Both have 
exactly the same raw materials cost. 

We asked 150 women in three 
cities—Philadelphia, Chicago and Los 
Angeles—to walk on both. Then we asked 
them to tell us which one they preferred. 
Which one they judged to be of higher 
quality. And which one they thought 
would be more expensive. 

Of the 150 women we asked, 68% 
preferred the one on the left, 67% 
judged it to be of higher quality, and 
63% thought it would be more 
expensive. Even though the one 
on the right actually had a 
higher fiber content. 


The results speak for themselves. 
When you specify a quality high density 
backing for your latex foam backed 
carpets, you'll have noticeably higher 
perceived quality and greater consumer 
appeal. Which means you'll have more 
satisfied customers, and be able to 
maintain higher mark-ups. 

Your Goodyear Chemicals 
representative will be happy to discuss 
with you the complete results of this study. 
To get in touch with him, just write 
Goodyear Chemicals, Dept. 3087, Box 
9115, Akron, Ohio 44305. 


GOOD YEAR 


CHEMICALS 
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П ett О m akes | CASTERS CARRY AN EASY LOAD 
^ H tt A mobile load capacity of 500 pounds per four allows Joseph 
sitting pre Ч. Gillott & Sons, Ltd.'s Sprite caster to carry average and extra- 


heavy frames with ease. Strongly constructed, the caster 
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Classic chair upholstered in 
velvet, expanded vinyl, simulated suede or C.O.M. 
Chromed tubular frame 


Met О group (in three heights) combines square or round metal 


plates with diecast socket. insertion screws. Choice of plastic 
INDUSTRIES, INC. ч a Е 
EXECUTIVE OFFICES: plugs in varying heights and diameters provides easy insertion 
145-68 228th STREET, SPRINGFIELD GARDENS, NEW YORK, N.Y, 11413 
(212) 276-5400 


SHOWROOMS—SPACE 905-906 
NATIONAL FURNITURE MART, 215 LEXINGTON AVE., NEW YORK 10016 


into wood, steel, and square-tube frames. 
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Astro Senes 


Office Suites, Incorporated, 359 North Wells Street, Chicago, Illinois 60610, (312) 467-6290 
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Hintkote flooring 
brings in a 


new'stone AQE” s 


ines are part of th« 


ones of gray 


к and texture of 


Cle 
осе y 
от aray 


and colors are fused 
rea 
» tile so they cannot wear off. Dover Slate comes in 


| into the tile itself to provide 


stone slate. Even the grout 


a more deeply-textured 


e a choice of colors— 


featured above to the 


FLINTKOTE' FLOORING PRODUCTS «во Centro! Avenue, Eost Rutherford, М. 07073 Скот 
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When in the course of contract events, 
a new Naugahyde is born,there shall be 
color, long life and freedom to spread your wings 
Herein lies our 


- 


Ex 
M 


[t's a color-spangled new 
Naugahyde vinyl fabric. 
With more unfurled than 
the reds, whites and 
blues you'd expect. 
In our Spirit of '76 
you'll find the greens 
of a Gulf Coast summer. 
Desert browns and 
sandtones. Splashing 
yellows and flame-oranges 
of the climbing dawn. 
Yet there's more 
than color to this fabric's 
character. The Spirit of ^76 
is born into the contract 


Winner of the first joint 
AID-NSID Contract Design Award 
for excellence in meeting 

the specific product needs 

of the contract designer. 


world with a hearty, 
robust constitution. 

It's manufactured to 
meet flame resistant 
requirements of lab test 
methods as contained in 
these specifications: 
Federal Government 
Specification 
CCC-A-680A, Boston 


Fire Dept., FAR: 25.853, 


Port of New York 
Authority Motor Vehicle 
Safety Standard 302. 
What's more, in the 
true Naugahyde tradi- 


tion, its beauty will long 
endure. 

It's also priced 
competitively. And avail- 
able now in every color 
you see here... 76 in all. 

Got a revolutionary 
idea of your own? 
Consider upholstering 
it in this bright new 
idea from Naugahyde... 
the Spirit of 76. You'll 
get a new freedom of 
color choice. And a 
chance to cover your 
work with glory. 


Ask your Uniroyal 
representative for details. 
Or write Uniroyal Coated 
Fabrics, Mishawaka, 
Indiana 46544. 


Nau e 
Brand e 


UNIROYAL 


we help you 
do it wth style. 
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EASY ASSEMBLY IS MULTIPLES' MAINSTAY 


Convenience comes first with Emeco Industries. Inc.'s 
DAVIS 
SEATING | 
DIVISION 


modular seating system, designed for use in library. hospital, 
and reception areas. Each unit is shipped fully assembled, 


8050 OAK BASE 


eliminating all on-site construction. Basic modules of arm and 


| armless chairs. corner, intermediate, and end tables, join with 


| simple insertion of two screws. Twenty-three individual 


pieces — with three accessories for connection and spacing — 


DAVIS FURNITURE INDUST 


make up the Emeco svstem. Standard upholsteriesinclude four 


RIES INCORPORATEL 


fabric lines, four vinyl collections. Frame finishes available: 
12 


mirror chrome, satin chrome, 1 2 standard enamel colors 
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SHOWROOM: CHICAGO MERCHANDISE MART, SUITE 11-116A 


FABRICS INC... 
WALLCOVERINGS, INC .... 


Once Again a Leader Announces 
Its New CONTRACT DIVISION 


We are pleased to announce the appoint- 
ment of Mr. Raymond J. Le Cuyer as 
head of Tressard Fabric and Wallcover- 
ing's new Contract Division. 


Our complete collection of more than 
300 designs are available, on 50 differ- 
ent fabric grounds and 18 wallcovering 
grounds. 


Please contact Mr. Le Cuyer for an ap- 
pointment to view his entire line of ex- 
citing fabrics and wallcoverings. They 
will introduce to you a new' concept in 


contract designing. 
А. if ii 
AA 
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HARCOURT THEBES 


TRESSARD FABRICS INC. 979 THIRD AVENUE, NEW YORK, N.Y. 10022 (212)752-3510 
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We dare you 
to match the 
fire fighting fiber. 


It's extraordinary how Cordelan can be designed 
into so many striking colors and textures, yet 
never loose its safety features. 

That's because of the extraordinary way 
Cordelan was designed. 

To fight the possible danger of fire found in 
flammable fabrics, Cordelan has built-in flame 
resistant and self-extinguishing 
characteristics that cannot be laundered or 
dry cleaned away. 

And while Cordelan has a flammability 
feature that's matchless, it has a toxicity 
resistance that's hard to beat. 

Other flame retardant fibers give off 
highly poisonous fumes when ignited and 
forced to burn. But not Cordelan. 

So the danger of side effects from 
inhalation is greatly reduced. 

How many synthetic fibers can stand 
up the way Cordelan does to static 
electricity, corrosive chemicals, 
abrasion and oil-borne stains. 

While Cordelan bravely 
challenges the elements it's 
basically a softie at heart, with 
a hand that can be compared 
to cashmere. 

So with all of Cordelan's 
safety features, it's no 
wonder those synthetic 
fibers can't hold a candle to 
the fire fighting fiber. 


Manufactured under О. S, Dept. of Commerce 
Standard DOC FF3-71 for flammability. 
Cordelan*, a matrix fiber (50% vinal, 50% vinyon) 


Kohjin International Corporation Importer and Distributor Kim International, Inc. (Home Furnishings) 
(Fiber Producer) Mitsubishi International Corporation 1816 Briarwood Industrial Court N.E. 
441 Lexington Avenue 277 Park Avenue Atlanta, Georgia 30329 


New York, М. Y. 10017 • 212-687-1560 New York, N. Y. 10017 * 212-922-3807 (Atlanta) 404-636-6668 • (New York) 212-575-8577 
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Featuring: KNOLL INTERNATIONAL 
WESTINGHOUSE A.S.D. GROUP 
METALSTAND 
JG FURNITURE 
LEHIGH LEOPOLD 
BRICKEL ASSOCIATES 
DESIGNCRAFT 


Working in cooperation with architects, 
designers and corporate purchasing de- 
partments. We specialize in establishing 
standards programs and maintaining 
them with high professional performance. 


PRODUCTS & SERVICES 


MODULARS FOR RECEPTION AREAS 


Basic chair unit. two-leg add-on chair. square and corner ta- 
ble, starter and add-on ottomans, are the interchangeable. 
flexible units in Western Mfg. Co.'s Modul-Aire reception 


room system. Each piece is fashioned of durable one-in. 
square tubing. Cushions measure 22 by 22-in. deep foam cov 
ered in a variety of fabrics. Units can be joined on either side, 
at any angle, to accommodate corner and curved wall installa- 
поп. 
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The building: LD.S. 
. Theplanters: Pouliot. 


And there's a Pouliot design for what 
you'll build, too. 


w Architects and builders 


of Minneapolis' new 52 


story 1.0.5. center knew 
they'd find the perfect 
finishing touches through 
Pouliot Designs 
Corporation. Any size. 
Any shape. Fiberglass, 
wood, metal. 136 planters. 
1б finishes. Dividers, 
screens, seating units, 
containers, Permanent 
trees, plants, shrubs. Landscaping. Our 
new catalog is free and filled with ideas that 
will be helpful to you. Contact us 


— os 


) 890-8144 


CORPORATION 
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CONTRACT 


HARVARD'S  — 
Symphony of Sine Sealing 


MANUFACTURERS OF 

FINE SEATING FOR 
MORE THAN THIRTY 
YEARS. 


COME SEE OUR FINE 
LINE AT BOOTH #245. 


HARVARD Interiors 
MANUFACTURING CO. 


4321 SEMPLE AVENUE 
ST.LOUIS, MISSOURI 63120 
TELEX 44-7416 
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| STARSCOMBINE FOR SECURITY 


Duplicating the familiar four-point star of the Steel Service 
Center, National Standard Co's Circle design units measure 
2-'4-in. square. are cast of cold rolled or galvanized steel, 


1414-14 


stainless steel, aluminum. The sturdy metal plates сап be 
combined to make virtually impenetrable fencing. grills, in- 
| door/outdoor partitions. To add to visual interest, units аге 
aligned to appear either stright or staggered, depending on 
viewer's focal point. 


We hear many reports that glare is a 
nuisance even with tinted or so-called 
reflective glass. That's why more and 
more buildings are installing Levolor 
Rivieras. They are the one sure way to 
control light—and they can cut AC power 
costs. Levolor Rivieras come in 76 beau- 
tiful colors. For a sampling, send the 
coupon now, or call. 


LEVOLOR RIVIERA 


720 Monroe Street, Hoboken, New Jersey 07030 
(201) 792-2600 
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ANSWER TO TRAFFIC — TRAFFIC 


Durability in heavily traveled areas is the outstanding feature of 
Traffic, Enkaloft stria nylon carpet from Jorges Carpet Mills. 
With a 22-ounce face weight, the floor covering conforms to 
newly established FHA regulations. Jute and HDR secondary 
backing further insure Traffic's long-life claim. 
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Traditional 
prestige 


Genuine Walnut 

Oil or lacquer finish 
Choice of upholstery 
materials and colors 


& NOPA 
|| Space 
No. 535 


INDIANA CHAIR CO., INC. 


POST OFFICE BOX 70 
JASPER, INDIANA 47546 


4401-HB 4401 
Write for new catalog 


| C 
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Nevamar 


introduces Natural Cork 
„real cork in a laminate. 


use what you т 


secret of putting a thin veneer of cork under its tough melamine surface 
all the colortones, all the natural pattern 
still a Nevamar high-pressure plastic laminate. It meets or exceeds a// N.E.M.A 
| on the toll-free Nevamar HOT LINE fora s 


standards. Сг 


iy 


. feel the soft texture. But remember, it's 


ample 


Or write: Nevamar Division, Exxon Chemical Company U.S.A 
21113. Exclusive new Natural Cork proves you're right to think 


laminate leader 
EXXON 


CHEMICALS 


as the uncommon plastic laminate 


EXXON CHEMICAL COMPANY U.S.A. 


Odenton, Maryland 21113 
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00-638-4380 
enton, Maryland 


Nevamar as the 
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Our carpet is Columbus "Canterbury" 
100% HERCULON* olefin fiber. Made to survive stain- 


ing, wear and all the other hazards that people, food and 


It won't take long. 
e drink can inflict. 


carpetng restaurants 


The stain-resistance of HERCULON is coupled with 
uncommon resistance to fading and practically zero static 
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generation—below the level of human sensitivity. All of 
which makes carpet of HERCULON ideal for your next 
installation. So much for openers. 


For detailed information on HERCULON, see Sweet’s 
© Interior Design files. Or write Fibers Merchandising, 
Dept. 422, Hercules Incorporated, Wilmington, Dela- 
ware 19899, for a free 24-page booklet. 
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Specify Columbus carpet of stain-resistant 


HERCULES 
* Hercules registered trademark 


IHE 


SILENT CONTROL FOR BANK TRAFFIC 


Controlling bank traffic simply and quietly. Armento Inc.'s 
Flo-Glo Signal System uses teller alert light panel to direct 


Ñ- - Қ» 


TELLER AVAILABLE TELLER AVAILABLE 


waiting customers to available bank personnel. A main direc- 
tion panel is supplemented by individual booth lights, so that 
customer is shown exactly whom to approach. Coordinated 
poster is available to inform clientele that an electrical call 
system is in use. 
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VINYL DESIGN GOES TO GREAT WIDTHS 


Fhe first commercial-gauged vinyl flooring in the GAF Corp. 
collection to be offered in expansive 9-ft. widths, Park Place 
is backed with soft, marbleized cushioned sheet vinyl and 
topped with an extra-heavy clear vinyl wearlayer to protect 
against soil, alkali. stains, scuffs, and heavy traffic. Available 


in four natural tones—green, beige. gold. and tan—Park 
| Place's expanded width allows for fewer seams and, in many 
cases, wall-to-wall, seamless installations. 
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Use the FREE reader service cards bound in this issue. They'll 
rush information to you on new products and advertisements via 


high-speed computers. 


ج جج ڪڪ ج ج ج ي 
MITCH MORSE GALLERY, тс. <‏ "7 


964 THIRD AVE. N.Y. 10022 (212)593-1812 


MONTICELLO PATTERN PARQUET PATTERN IN-LINE PATTERN 


— — has been appointed agent for 


ACRYLIC / HARDWOOD | BANKERS TRUST CO. 


Flooring for all high traffic NU І 
агеаѕ. їо liquidate the former inventory of 
STANDARD AND CUSTOM 


COLORS | NABIS FINE ARTS INC. 


Y 276 PARK AVE. SOUTH, N.Y. 10010 (212) 674-1340 A 
STRIP PATTERN N а 

7 ^ @! 9 
DESIGNER CATALOGS AVAILABLE, WRITE LD HU o. 
RADIATION TECHNOLOGY, INC. Circle No. 82 on reader service card 
LAKE DENMARK ROAD, ROCKAWAY, NEW JERSEY 07866 
(201) 627-2900 | «Circle No. 81 on reader service card CONTRACT 


SCHOOLS - CHURCHES - OFFICES - STORES PUBLIC BUILDINGS 


What makes GA Е Sheet Vinyl so easy to keep clean 
can be summed up in 2 words. The surface. 


In places where cleanliness is an important factor, 
GAF Sheet Vinyl is something you should seriously consider. 
Places like hospitals, schools, cafeterias, nursing homes 
and day care centers, where dirt and germs aren't very 
healthy things to have around. 

The reason is very simple. Our flooring has a tough, 
wear-resistant, high-gloss, non-porous finish. Which means 
there's nothing for dirt and germs to penetrate. So, when 
it looks clean, you know it is clean. 

There's another reason. GAF Sheet Vinyl comes in 6, 9, 


and 12 foot widths. Sizes that can be made to conveniently 

fit almost any room or corridor. So, unlike terrazzo or carpet 

it has no nooks or crannies for dirt and bacteria to hide in. 
Remember. The next time you plan a facility where 

cleanliness and maintenance are the key words, 

keep in mind a few of our key words. GAF Sheet Vinyl. 


GAF Corporation, Fior Рака Sheet 
Vinyl 


Division, Dept. M 94, Box 1121, 
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Radio City Station, N.Y., N.Y. 10019. 
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Here's how 
CONTRACT Magazine's 
Construction Lead 
Service can help you 
sell a volume market 


Commercial/Institutional Jobs Exclusively: 
New construction, additions, remodeling, 
expansions, renovations for: offices; medical 
facilities; schools; colleges & universities; 
banks; hotels/motels; restaurants; stores; 
libraries; religious buildings; etc. 
à Leads Average 140,000 sq. ft.; $670,000 
ae Ney e, Pr к», x for Furniture/Furnishings: First quarter 
MOS = < b et м reports averaged over 140,000 sq. ft. and 
eter. еды, сы, VE o diia $670,000+ for furniture/furnishings per 
du. MN QNA + м, | AV ES p' 
э. ee qm Зери - installation. 

o EE Specific Product Data Included: Specific 
product areas still open for bids; additional 
facilities to be included; details on size and scope 
of job; actual dates when bids will be taken, 
if available. 

Specifier/ Buyer Identified: Each lead contains 
information on: designer, architect and/or 
specifier for interiors; client responsible for 

purchase approval and/or actual purchase of 
furniture/furnishings. 
Timed for Immediate Use: Construction 
starting date and/or completion date are 
included. Twice-a-month frequency assures 
current information. Jobs are either currently 
under construction or to be started within 
3-6 months. 
Accurate, Exclusive Sources: CONTRACT's 
Marketing Services Division personally 
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^^ HOSPITAL MODERNIZATION 
зи цад. Honolulu, enpanding end modernising. Construction sow 
wort Мөө dote: " ] m T. Muraysme & Assoc. Ine, 


M, 5 , case goods, 
chairs, volume senting (chapel), beds & bedding. tome carpeting, ceiling Lighting, wall 
coverings, partitions, 1/15/72. 


MOTEL ADOTTIOW 


Bridge Parkway, Cambridge, Mass., siding ID-story tower including 56 rooms, || 
ees, conterence room, banquet facilities and cocktail lounge. jè million 
Сезимге» te stort. Samer "УП completion бакет Ана -Ti 
Purchaser. John Oraham, Interior Designer, Sonesta Motele ternational, 


th ive., Nosti 
р oli inverting | shing. ym 
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алран оше"? ee contacts all clients and/or designer/specifiers 
for three-month via the phone for complete verification 

trial subscription . ДҮ ==. prior to listing in the report. 

Fill in the Quantity & Quality at Only 50€ Per Lead: 
coupon below Currently, each report contains 42-50 

and accurate, verified leads. For only $137.50 
mail today! per quarter, you get six reports... 


из кш кыш кыш кын нын ныш нын нын пын нин шин шыш ныш нын мин нын нин шын шин ниш шиш кып пын нын ишн нын кшн нен нин нын ныш шын кын кын Л 


or 250-300 leads at about 50@ each. 
Regional additions not available. Published i 
z nationally only. 


CONTRACT's Construction Lead Service, 1501 Broadway, New York, N.Y. 10036 


[] Enclosed is my check for $495 for a full 
year's subscription at the special 10% pre- 
payment discount rate. 


[7] Enclosed is my check for $137.50 for 3 МБ == Е 
months service to begin at once. 


[J Please bill me $137.50 for а 3-month sub- Company 
scription. Subscription will begin on receipt 
of my check. Address 


LJ] Please send sample report. el 


City/State/Zip 
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CONTRACT 


alex stuart 


design 


EXECUTIVE 
OFFICE 
FURNITURE 
EXCLUSIVELY 


SHOWROOMS: 

LOS ANGELES HOME FURNISHINGS MART 
1933 SO. BROADWAY, L.A., CALIF. 90007 
—SPACE 454 


DALLAS TRADE MART 
2100 STEMMONS FWY., DALLAS, TEXAS 75207 
SPACE 4355 


FACTORY SHOWROOM: 
20735 SUPERIOR STREET 
CHATSWORTH, CALIF. 91311 
(213) 998-1332 


Designers and manufacturers of truly distinctive EXECUTIVE DESKS, CABINETS CREDENZAS, CONFERENCE TABLES. 


Circle No. 85 on reader service card 
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Do It Your Way! 


THE WAY YOU WANT IT... AT ONCE 


Colbert NameSign has imparted new compound flexibility in a 
system of office signage designed to meet constantly changing 
demands. This year 32% of all office layouts will change, and 
so will 35% of their occupants. As layouts change, NameSign 
moves immediately. When people change, unique changeable 
letters permit anyone to make a new name in just minutes. 
Reuseable... never obsolete, and the cost is modest. Mount- 
ings for walls, doors, and dividers ...readily attach to wood, 
metal, or carpeted surfaces. For desks and counters, solid wal- 
nut or vinyl-tailored stands. Replaceable color backgrounds 
permit color coding for departments or areas. 


Available trom contract furnishers and office 
supply dealers in Kits of 6, 20, 100, and 500 
signs. Kits include letterbanks or trays with 
more than enough letters to make and recycle 
any combination of names. 

Write for brochure, pricing and nearest dealer 


COLBERT - 


NAMESIGN 


Dept. 101 


A Division о! 

COLBERT INDUSTRIES 
10107 Adella Ave., 

South Gate, California 90280 


IMPROVE 
YOUR 
ENVIRONMENT 


National Art Services Co. offers a 
single source of framed art that ranges 
from greatthings, large silkscreens on 
canvas, to Accent Art, framed graphics 
under glass in all mediums. 


Full color catalogs available on request. 


NATIONAL ART SERVICES CO. 


515 Louisiana 
Houston, Texas 77002 
(713) 224-6427 


Circle No. 87 on reader service card 


PRODUCTS & SERVICES 


TILES GO FOR TOTAL NATURAL LOOK 


Natural coloration and design are achieved through hand 
fashioning, unglazed finishing of terra cotta tiles from Elon 


Inc. Available in standard 2.4.6.8.10. and 15-in. sizes, the 
tiles can be specified in natural or chocolate tones, in а varı- 
ety of geometric shapes. Hand painted decorative insert 
squares allow individual combination, positioning for custom 
floor design. 


Circle No. 191 on reader service card 


SYMA-SYSTEM 


The NEW aluminum 
structural system for 
@ OFFICE PARTITIONS 
@ OPEN PLAN 

@ STORE INTERIORS 
@ MUSEUMS 


O STRUCTURALLY SOUND О COMPLETE LINE OF 


ACCESSORIES O EXTENDS 45? 60? 90° 120° + О МО 
MITERING О INTERCHANGEABLE 100% REUSEABLE 
O LAY IN PANELS O JOINS WITH HEXAGONAL WRENCH 


SYMA STRUCTURES. INC. 


457 West 45th Street, New York, N.Y.10036, 212/245-5233 
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the series 100 desk 


The natural beauty of wood 

The evident quality of true craftsmanship 
The clean, crisp lines of modern design 
And a price that remains within reason 


SEND FOR YOUR FREE CATALOG 


Conwed 


CORPORATION 
CONTRACT FURNITURE DIVISION 
332 MINNESOTA STREET 
ST, PAUL, MINNESOTA 55101 
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. : PANELS WITH MULTI-CONFIGURATION CAPABILITY 
"Don't tell a customer you can't deliver 


when he wants it without calling us.” Hinged on a reversible post — permitting inward, outward, 


CHAIR AND Phone: 212—652-4341 and zig-zag patterning—Rockaway Metal Products’ 
Decorator Bases by Faull & Son 7 
TABLE BASES Box 627, Niles, O. 44446 


2100 Style Shown 


DOZEN DIFFERENT STYLES 

* As many prices 

* All finishes-raw 

* Chrome—mirror—satin—bronze—others 


"Many shipments the same day, 
most not longer than three weeks.” 


€ Ouality work with high style 
€ Fits all chair irons (mechanisms) Landscape Partitioner system incorporates two 48 by 54 in. 
€ Nylon hubs, no lubrication, life long All Steel panels, with choice of All Acoustical Chalkboard. 
€ Bore for 5/16, 3/8, or 7/16 caster stems pegboard. corkboard. masonite, or glass inserts. Each unit 
€ Can supply with casters can be used singly or in combination; fabric or wall carpeting 
Ask for liberal discount and Catalog may be affixed to heighten acoustic capability. 


FAULL & SON Circle No. 192 on reader service card 


P.O. Box 627, Niles Ohio 44446 AreaCode 216-652-4341 


CONTEMPO! 


There's a certain quiet elegance about the new 
CONTEMPO Series. For certain, its contemporary, but 
beyond this it sets itself apart with sleek, crisp lines 
complemented with dramatic sliced walnut grain ex- 
teriors. We're just giving you a sneak preview . . . for 
the real thing, write for the CONTEMPO brochure. 


n 


APA. 
4 


" 


JASPER TABLE Company 


Jasper, Indiana 47546 
Circle No. 91 on reader service card 
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How to open up 
an office without closing 
down the business 


ج ے کے 
Many open-landscaped "4 mm NG | ge‏ 


offices are nice places to d 
visit. ا‎ ~ 
But you wouldn't want 
to work there. 
There’s beautiful 
spaciousness. No cubicles 
or closed-in areas. Carefully 


planned traffic and work 
flow. Breathing room for 
everybody and everything. 
Except for what you 
need to operate the 
business. Like files. 
That’s why so many 
interior designers and 
architects, too, are working 
closely with Supreme. 
Supreme is the file 
resource for the planners 
who want function along developed the extraordinarily side. It’s something you’ve 
with fashion. It’s what efficient concept of file just got to see before you plan 
you'd expect from the islands. Area dividers that your next installation. 
people who invented lateral are the most compact, most 5 
filing, са mni | capacious filing units Conserv-a-file V. 
expandable cabinets, and is available anywhere. 
Supreme calls it by Supreme. 
| | Conserv-a-file V" Finders. Keepers. 
You'll call it design Supreme 
enius. Equipment & Systems Corp. 
Р Conserv-a-file V PD. Box 2183 Station 
almost doubles filing | States cee oderam ov Conserv. die V. the front 
capacity. It consists — 
of tiers of lateral Name 
files (which save 
aisle space to begin T" 
with) on which Company 
special front tracks ы 
е are attached. On " 
all alone in supplying each track a second row of City 
electronic storage and files is mounted. How do ва. 
retrieval. you pull out a drawer from | 
Specifically for the open the back row? Just roll the тилн EE 
office landscape, Supreme front files smoothly to the Notime to fill in coupons? Just staple to your letterhead 
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COLOR SGUARES Г [] ae 


An exclusive 12’ broadloom carpet design, available 
in four exciting color ways. Send for free color 
postcard, or come to the new Harmil Carpet and 
Rug Building. You'll see what you're looking for. 


A natural combination with two suede cloth 

covered seating pieces that glide under a 

butcher block designed table. Write for our 
full color NEW LOOKK74 brochure. 


i} | 


HARMIL CARPET EXCHANGE 


| 336 East 61st Street, New York, М.Ү. 10021 
(212) 838-1330 


f 


Ф | 
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y 
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The 
French Throne Chair 
Excellence in hand crafted quality and style, made of 
genuine rattan and wicker, this "French Throne Chair’, 


like all Hurricane products, is available in any of 25 fine 


finishes. The cover for the poly-filled cushion can be 


selected from 80 plus stock fabrics, as well as C.O.M. 
Aside from its beauty, it is sturdily built and braced — 
able to take long, hard use, making it completely suit- 
able for contract use as well as residential use. 


For 50 years we have been providing enduring elegance 


in fine furniture and as we enter our second half century, 


we hope you will join us by writing for our Golden 


Anniversary catalog. 


SHOWROOMS: 
Atlanta — Merchandise Mart, Space 20 D3 
Chicago — American Furniture Mart, Space 1712 


Dallas — Trade Mart, Space 4618 E CN W Y 
High Point — So. Furniture Exposition Bldg., Space C-643 T U | NN 
Los Angeles — Home Furnishing Mart, Space 1216-18-20 : \\ \ 
New York— National Furniture Mart, Space 604 | NO 
San Francisco — Western Merchandise Mart, Space 686 aT | | 

Seattle — Northwest Home Furniture Mart, Space 204 | | | 


Hurricane International 
575 Mission Street, San Francisco, CA 94105 U 


UY | | 
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In Québec, 
we speal OU m | 
language. дь 

Come and talk to us. 

About old-fashioned pride 
and new-fashioned 
techniques. About 

short runs 
and shorter lead times. 
About suaranteed quality 

and guaranteed 


delivery. ] 
At NODA. in Chicago. 
Were great listeners. 


And we want to hear 
from you. — 


=" 


BILTRITE FURNITURE MFG. INC. BOOTH 1425 10251 Ray Lawson Blvd. 
Montreal 438 Québec. e CAMDESK LTD. BOOTH 1625 C.P. 213 St. Eustache, 
Québec. e CORE — ETÀ LTÉE. BOOTH 1428 10061, rue Mirabeau, 
Montréal 437, Québec. e WILLIS & CO. OF CANADA LTD. BOOTH 1629 
39 Dubois P. О. Box 550 Ste-Thérése, Québec. 
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classic designs interpreted to suit the designers' 


specifications for residential or contract interiors. 
upholstered seating * occasional tables e accent items 


desks e credenzas e secretarial desks e conference tables 


VERMONT BARNBOARD 


PLANTERS 


AND CUSTOM FURNITURE FROM 


catalogue, specification sheets, price lists available THE 


marden: W'arpénter 


showroom / 1700 Merchandise Mart e Chicago 60654 De 


factory / 5823 N. Ravenswood Ave. e Chicago 60626 ace E «ИЙ STUDIO G' INCORPORATED: 
telephone / 312/561-5832 


and our NEW LINE 
in Space 731—NOPA SHOW 


JASPER CHAIR COMPANY, INC. 
Р.О. BOX 31! * JASPER, INDIANA 47546 
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падах 


will stay 


SEPTEMBER 1974 


261 FIFTH AVENUE, NEW YORK, N.Y. 10016 • 


We're very much in business and better in every way 


that we've ever been! 

Sure there have been a few changes. There are some 
new faces in our management (along with most of the ones 
you know so well). And our ownership has changed. As à 
division of a publicly held corporation; we've been taken 
over by a strong, solid company that provides us with the 
Triple ''A"' financial back-up that puts us on a sounder basis 
than ever 


We're ready as we've never been before to serve you 
better and faster with a broader range of 
fabrics at more attractive prices than we've 


ever offered 
See what's going on at Prismatic. Ask for samples of the 


latest additions to the line. Write or call us collect. We 


want to continue to serve your fabric needs 


Quality Fabrics for Home Furnishings 


Circle No. 98 on reader service card 


PRISMATIC FABRICS, INC. 


(212) 679.5312 


Offices In: 
CHICAGO: LOS ANGELES: MIAMI: 
NATE GEROWITZ IRVING FINKELSTEIN HERMAN DANZIG 
4049 Suffield Court 6200 Canterbury Drive 815 МЕ 178 Terrace 
Skokie, Illinois 60076 Culver City, Calif., 90230 No. Miami Beach, Fla., 33162 
(312) 674-8151 (213) 776-7761 (305) 651-7566 
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The truth about pain relievers. 


For relief of headaches and anxieties caused 
by the problems of obtaining catalog ma- 
terial, budgeting, confirming, expediting, co- 
ordinating, delivering, installing and billing 
of all contract furnishings . . . Architects/ 


Designers and Corporate Purchasing Depart- 
ments have found *Furniture Resources, Inc. 
more effective. 


** Furniture Resources, Inc. 


745 Fifth Avenue, New York, New York 10022, 212/752-7811 
(Room 1401 in the Knoll Building) 


113 М, San Vincente Bivd., 
Beverly Hills, Ca, 90211, 213/655-9511 


ANOTHER GOOD IDEA 
*“ HOWELL 


THE 
SUPPER CLUB 
CHAIR 


Superbly styled for dining room, conference, waiting room... . 
wherever luxury and function are in equal demand. Framed in 
brushed or mirror finish chrome. Polystyrene caning will not dry 
out, split or crack. Vinyl or nylon fabric seats available in a wide 
range of decorator inspired colors. A Warren Peterson design. 


For specifications on the complete line of HOWELL 
contract furniture write to: 


THE HOWELL COMPANY berr. crs 


St. Charles, IL 60174 ы Division of Interlake, Inc. 
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MANUFACTURERS' 
LITERATURE 


Kiln-dried redwood signs — with reflective surface finish for 
night visibility —are presented in a four-page brochure from 
Woodgraphics Inc. The Supergraphics collection of redwood 
interior/exterior signage includes designs for professional 
plazas. resort areas, restaurants, and apartment complexes. 
all with complete custom capability. 


Circle No. 311 on reader service card 


Publication of a new, fully illustrated installation manual has 
been announced by Wal Vac. Inc. The 32-page booklet pro- 
vides information on layout. installation, and maintenance of 
the company's Central Vacuum Cleaning System, and in- 
cludes photos and line drawings of step-by-step installation 
cleaning processes. 


Circle No. 312 on reader service card 


A full-color consumer guide to Cadon nylon carpet fiber has 
been issued by its producer. Monsanto Textiles Co. Describ- 
ing practical and design advantages. "Cadon — A New Genera- 
tion of Nylon" details static-resistance and soil-hiding charac- 
teristics for the newly developed fiber. 


Circle No. 313 on reader service card 


A full range of contemporary fixtures for floor, table, and ac- 
cent lighting is illustrated in Laurel Lamp's 1974 General 
Catalog. In addition to photos. size and color specification op- 
tions, the catalog provides full information for efficient order- 
ing and delivery scheduling. 

Circle No. 314 on reader service card, 


^ specifier's sample book with paper swatches for client pre- 
sentation pasteups has been produced by Westinghouse for its 
Decorative Micarta collection. Assembled as a working tool 
for designers, the book contains information on finishes and 
thicknesses, fire-retardancy. classifications, and sales outlets. 
Swatches measure one by three inches, are easily removed, 
and replicate a full range of solid colors. woodgrains, and 
leathers. 
Circle No. 315 on reader service card. 


The executive, secretary, clerk, and guest can each find а 
model of the Body Chair suited to his particular needs in GF 
Business Equipments newest brochure. Illustrations of 
various models. as well as color and fabric choices. supple- 
ment a detailed account of construction features. 

Circle No. 316 on reader service card 


Some of the mystery of how a professional lighting consultant 
works is dispelled in a brochure recently prepared by Design 
Decisions. Inc.. New York lighting design consulting firm. 
Among the many sections in the carefully detailed brochure is 
one on fees, with actual figures listed. This section has been 
called by attorney Richard Savitsky "one of the clearest state- 
ments of fees and expense criteria that I have seen. If all pro- 
fessionals offered these materials. their charges might be 
much clearer to lay users." 
Circle No. 317 on reader service card. 


А sample swatch display of Mohair Plush collection is avail- 
able from its manufacturer. Design Tex. Twenty-seven color 
samples—ranging from Natural through Fuschia and 
Emerald —of the Mitin Mothproof fabric are assembled with 
size and price information, catalog order numbers. 

Circle No. 318 on reader service сага. 


CONTRACT 


It had to happen. The massive hotel and motel exposi- 


tion is now worldwide. It was always the big one. Now 
it covers the four corners of the earth. Everything for 
and from the world of hospitality. 700 sep- 
arate exhibits. More than sixty hours of 
Education Forums and International Con- 
ferences. Spread out over four floors of 

W the gigantic New York Coliseum. 


Last year there was a dramatic increase in foreign attendance. This year we expect international attention to 
rivet on this show, with overseas attendance and exhibitors zooming to an all-time high. For good reason, the 
exhibition is the key showing for the $18-Billion wholesale market of the industry. Which makes it a must for 
hotel, motel, hospital, restaurant and institutional executives. 


THE INTERNATIONAL HOTEL & MOTEL EDUCATIONAL EXPOSITION 


Nov. 11-14, 1974 


At the New York Coliseum in New York City 


General Chairman, Alphonse W. Salomone 


—— M ————— ی‎ COUPON افو‎ — M ——4 


IT'S GOING TO BE 
A COLOSSAL CROWD 


Up to 75,000 people are expected. 
Don't get stuck in line. Mail the 
coupon for your pre-registration 

badge no later than Oct. 26. 


| Exhibition Hours 
| Open to entire trade including dealers, 
wholesalers, food brokers, consultants, 
| manufacturers representatives, over- 
| seas visitors and press. 
Monday, November 11 
| 10 A.M. to 9 P.M. 
Tuesday & Wednesday, 
| November 12 & 13 
10 A.M. to 6 P.M. 
| Thursday, November 14 
10 A.M. to 4 P.M. 
= 


SEPTEMBER 1974 


International Hotel & Motel Education Exposition CHECK ONLY ONE 
141 West 51st Street, New York, N.Y. 10019 O Architect 
| don't want to wait in line. Register me now Lo AS 
O Dealer 
Name = 5 = Г] Education 
Г] Food Broker 
O Hospital/Institutions 
Position C] Hotel 
O Interior Designer 
Company. - Г] International Visitor 
Company Г] Manufacturer's Rep 
Address О Motel 
D Press 
at O Restaurant 
City mm ep Г] Wholesale 
Г] Additional badges needed. Names and information Other ===. 


listed (as above) on company letterhead. 


An activity of the New York State Hotel and Motel Association, Inc. 
and Hotel Association of New York City, Inc. 
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OUR SHOWROOM WILL BE OPEN FOR DESIGNERS' SATURDAY, OCTOBER 19 


Pierre Paulin's lamps 
designed for the 
Elysee Palace redecoration. 


THIS IS A BEAUTIFUL BLIND. 
ESPECIALLY WHEN YOU NOTICE YOU DON'T NOTICE THE HEADRAIL. 


Until now, nobody could make a one-inch blind 
that was beautiful all over. 

The headrail hurt the overall effect. It looked 
a little horsey, stuck out, didn't fit in everywhere. 

Enter Alcan. 

The headrail on our new Mark II Blind is 
skinnier. Only one inch square instead of the usual 
one by one and a half. So it fits almost every 
window frame ever made no matter how shallow. 

There's more, of course. Like a bottomrail 
that's also hardly noticeable. But strong enough 
to keep the slats perfectly straight, even part 
way up. 

The rest is eye-appeal. In any color — or 
combination — under the sun. But why not see 
for yourself? Our colorful book of possibilities 
called Window Shopping is yours for the asking. 

The Mark II Blind. It's a nice thing to do 
for a window. 

Alcan Aluminum. Dept. I. Box 511, 
Warren, Ohio 44482. 


ALCAN ALUMINUM yw 


ALCAN ' 
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For total contract fabric service 
now there’s ONE name to remember 


SPECIFHER. 


CONTRACT FABRICS 


Now, Riverdale and Seneca combine their contract fabric facilities under one new name, Specifier Contract 
Fabrics. Busy specifiers in the hotel/motel, institutional and planned environmental fields can save time and 
trouble by coordinating their total contract fabric needs through one source. Choose from a vast collection 
of designs in an endless variety of textures and exciting colorways in fabrics, manufactured bedspreads, and 
draperies. Or, our designers will create special patterns to fulfill your custom projects. 


Specifier Contract Fabrics... а new and efficient way 


to meet all your contract requirements through | 


ONE Decision: ONE -of-a-kind: 


The most important one you can make-call 


Specifier Contract Fabrics—for one contact that Ask about our new Design Program. A unique concept 
is responsible for the entire project, from incep- that allows the designer/specifier to express his pro- 
tion to completion. fessional expertise with customized color options and 


a choice of fabrics. Working with an extensive collection 
Fi D | H Р of patterns апа colorways you can now create your 
Iri | \ е мегу. own color combinations. 
e 


Scheduled to meet your completion date. 


ONE Number to call: 


(212) 679-3636 Ext. 410-417. Ask for Joe Perry. 


SPECIFIER £; 


CONTRACT FABRICS MANUFACTURERS OF 


BEDSPREADS & DRAPERIES 


295 FIFTH AVENUE, NEW YORK, N.Y. 10016 * 212-679-3636 
DIVISION OF UNITED MERCHANTS AND MANUFACTURERS, INC. 


Circle No. 34 on reader service card 
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codriade 


enzo/elio mari dining & cocktail table 
iron & wood Si structure with glass too available in vanous sizes & heights 


driade furniture limited showroom: 16 east 39th street- second floor 
new york NY 10016 telephone 685 2075 


distributors: atlanta, ga. 404) 874-1987 miami, fia. 305) 7 
washington, d.c. & metropolitan areas 202 965.0848 
dallas, tx. (214 521-0452 ‘denver, co. 303) 355-873 


marco grille 


ARCHITECTURAL HARDWOOD PANELS 


Marco Grille is constructed of fine hardwood units 
individually hand crafted. Each panel component is 
interlocked-fabricated to your specifications. Available 
in eleven patterns. Write for brochuré 
custom craft cabinets 
LESE 2228 N. Clark Street, Chicago, Illinois 60657 
Phone: 312/477-5184 
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| CLASSIFIED ADVERTISEMENTS | 


Rate: $22.00 per column-inch. Payment must accompany order or 
ad will not run. Specify whether signed ad or box number. Add 
$3.00 if box number is used. Estimate 58 words per inch; one-inch 
ad equals approximately 6 lines: 60 characters per line. Deadline, 
5th day of preceding month. Orders must be submitted in type- 
written format. Address all ads to: CONTRACT Magazine, 
Gralla Publications, Classified Ad Dept.. 1501 Broadway, New 
York, М.Ү. 10036. Classified ads тау be used for help or 
situations wanted; representatives or lines wanted; business for 
sale; any used or odd-lot products or items for sale on one-time 
basis. Classified ads тау not be used for extensive product 
descriptions, or the offer of merchandise or services continuously 
available to readers, which is the function of display advertising. 
Send for display advertising rate card. 


Line Wanted Chicago and Midwest Area: | am a young and 
very aggressive contract rep who has established a large 
number of loyal architects, designers, and dealers through a 
reputation of excellent service and dependable technical in- 
formation for specifiers and purchasers. Please send product 
information and company background to: Box 939, CON- 
TRACT 1501 Broadway, New York, N.Y. 10036. 


Reps Wanted — Top quality butcher block and chrome line —- 
several territories open. Reply to: Box 940, CONTRACT, 
1501 Broadway, New York, М.Ү. 10036. 


Sales Representative: Immediate career opening with major 
contract supply house that will involve limited travel. 
Knowledge of hotel, motel, restaurant or institutional sales 
preferred. Full service backup in design, drafting, installation, 
and financing. Commission and expenses. Jack Wagner, 
Director or Marketing, The Revere Group. 10750 Columbia 
Pike, Silver Spring, Md. 20901, Telephone 301/681-7300. 


Sales нна амади and experienced іп 
motel, hotel contract wood furniture sales. Market develop- 
ment a vital requirement. Working with and acquiring new 
representatives important need. Established firm. Excellent 
reputation. Midwest location. Division of AMEX Corp. Ex- 
tensive travel required. Report to President. Looking for man 
on way up, to build new business. Salary open. Box 941, CON- 
TRACT, 1501 Broadway, New York, N.Y. 10036. 


Attention: Contract furnishers, architects, designers, and 

dealers send us your brochures. CONTRACT Magazine is 

often asked by corporate representatives to provide them with 

z ualified names. Mail to Sales Manager, CONTRACT Reader 
rochures, 1501 Broadway, New York, N.Y. 10036. 


Contract "m Wanted. Many important and new manufac- 
turers ask CONTRACT Magazine for the names of qualified 
independent representatives, who currently sell commercial/ 
institutional furnishings and might be interested in an addi- 
tional line. If you want us to include your name in a confiden- 
tial list of reps, which we supply to manufacturers who have 
become new advertisers, write to the publishers of CON- 
TRACT Magazine. State your name, address, type of lines 
you carry, number of associates or salesmen if you have any, 
and indicate product categories in which you have a 
particular interest. Also include area covered. This is a free 
service. CONTRACT advertisers who are interested in ex- 
panding sales coverage and finding additional reps are invited 
to inquire about this advertiser service. Write: Sales Manager, 
CONTRACT, 1501 Broadway, New York, М.Ү. 10036. 


WHEN YOU MOVE 


Be sure to send a copy of your old and new addresses 
to: CONTRACT MAGAZINE, Circulation Depart- 
ment, 1501 Broadway, New York, New York 10036 


CONTRACT 
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write for literature 


33" h, 50" w, 7'' d. 


Van San Corporation 
1180 Centre Drive 

City of Industry, CA 91748 

(714) 595-7487 * Telex 67-0320 


WILLIAM 
THE SCULPTURE STUDIO INC. 


202 EAST 77 ST NYC UN1 8480 


че, УУ er тра RE el a 


ML NIS d br RAE T TN EIE ыг sad , 
1t arawoo quare tne eauty S LTEC. 

What you buy is Solid Elm combined with Pecan veneer construction, extra bracing, Hardwood Square is in use at: 
gluing and doweling, and the durable finishes that make Hardwood Square almost indestructible i таи а ` — | —— 
< 3 ~ Li 5 ores e Iubs e rna alis e Hunting 
. . . tough enough to stand the abuse it gets in dormitories, lodges, and heavy use installations. and Skiing Lodg Hospitals • Executive 
We don’t charge extra for Hardwood Square’s casual, relaxed, elegant air . . . its special beauty Offices e Armed Forces Installations. • 
i ` ^ ' : r 7 . Hotels * Motels * Golf Clubs * Nurses 
that sets a whole new mood in interior decor. Seventeen. perfec tly coordinated pieces, Homes • Senior Citizen Facilities • Banks 
in a warm brown, lightly distressed finish. Our catalogs available on request . . . e Religious Retreats * Churches • Prep 


why not write for it? Extensole-Sparta, Sparta, Michigan 49345 БОБО e Mese... OtNERUOP e CHCADO 


> 
" 
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ADVERTISERS’ DIRECTORY 


ADVERTISER PAGE 
Adonlock-Jomestown Corp. soi esee „»ь+» eee erra Wale tnm EET 
Airborne Furniture Inc. .............. EES iue Se M laa Б 8 
Nord eR DER. ore ns Тү ЛҮ jos eei NL 
Nice DANI oed OR sae pines ADU ae mer vras e ала Utm donne 133 
ЖАНЕК. ды» Ln str m voe ie адь tier pomi enw тш 22-23, 27 
American Seating ..... ass CL tel pa in SE 33, 35 
ince MINE P RIO ur aiiis or iore re ve is: M элыш C Eco a йк las сы 4 
Apelier е л | ИШИНИН er A a am ee 29 
Babcock Phillips ................................ pie s 138 
Bangkok Industries ........ ee rr EE RE OE 48 
RR LC oed ta polls ждей aO appv TERES ats I apa ure 24 
A. Blank, Inc. ..... SE lt Sted РРА айй, Lern rmt ex AQ шортан 122 
NC OB, сод open ood dora quels npe ир a padre fa 44 
Colbert Industries ............ à —"".-— w— a 
oc emere RE a e Өй USES 135 
Cosco Contemporaries .............. Pi EE айыны IE od ET 
Crest FoomGorp. serenos ae RU Е d TEN ‚жээ 
Олан UD. э.» ыыы aenea aee m ast imet ote aiam 146 
Ded eR ae «x «КО 
Decorative Arts Center, Inc. .. ————— — oan i 
Decorator Industries, Inc. 

DE Bere DR Liu oci Casas URS O York seii аши; жа ain ch enn emit 28 
Dow Badische Co.............. vp а лалы 
Dues. ESR GSS ланд элин anew ctc — АЙ 
E. |. Du Pont de Nemours & Co., Inc MB ындын Fej a "aci vir Pac UN 62-63 
ОССО esis oi» ei Ton байна завео Je PSP аде a CREE lid 530 
Eastman Chemical Products, Inc. T UNE rU ETE RES CM 37 
Eldon Office Products .......... һар: dE asc qu cS "rer da 
European Marble ЗЕРРЕ opu mio Main odoris n Be uibs qiu ae 1 
Eddie Cu. MUR UN... eus BG E жалы Sr ode к= «зем VAS 
Foull & Son. ......... ta ыы ab sa коза олы гав айлыка Cas + ‚136 
FlintkoteCo. il o oat VIN itf ln a pe ahr ease ROSE 117 
ons SUEDE. Lush сех EES ESA VIP RR o йк SERENE 19 
store КОДУ DN. SOE OER RGR OE AS die wake Oe 142 


Circle No. 111 on reader service card 


148 


ADVERTISER PAGE 
Genel abest ROO ++». duse iis SO ASS eid ace octo ae! te 129 
т NO. SSS ema Ur te ere on. Selma aimee 54-55 
Gand TRIG, saate ausum «айлу» oa Sara ctae shane quat 17 
HRCA RN ii ы vba a 6C КУЕ HT NDS Т FS GUTER 110 
Delden Moret ШИЕ ИП oues aue sa аа ыйы ано Xe Op: e 43 
блок Ghent е mesure аз оен ES Ro йн» наг gun tn non 115 
ОРОО. оо BR йкелей жакы Bain ead 26 
с ото S. a یھ‎ a EM cdi Inside Back Cover 
Fritz Hansen Inc. . T TR i ESAS SESE AMES aE 25 
Harmil Carpet, Inc. ... . چ ن‎ sm ESE HU KOA BERKE 138 
OE TE 53 
ات وا‎ O E OC ERE 123 
A BEBO. SRS SA Sas no shies کج یوی‎ MERE ی ای چو‎ 21 
MORES SSE the een aes on) 34. Vea RS a e Ей 126-127 
Hiebert, Inc. KDE Hd Dos cx ЛҮГҮ Г Back Cover 
билеле NGS na isn i: gui арна тынына es OES 15 
Howell Со. ..... —— — Á— — S 142 
Hurricane International i ageres ed ana aye QR d RU EN a CC DR fla 138 
indiana Dolto. aane ems hon из айак алдалый L Bana Sirm 124 
ОЛИМИ: SS „ооа mot ERI cate yea Un n, eaa. EES зеки наана ен 2 
International Hotel & Motel Educational Exposition .................. 143 
ИККЕ: anita Zo rat ada c fece SER a ii ent ania naps apy acad. a 7 
JN. В. aces мез» КУТУ ЯРА чч ЧЧ pesca is Roni E nena ENES: 64 
Bg QU b.. accus. cea datei p Rp ORA AERIS: NHAC RR MR gti cgi 140 
Jeep Sec DU CCS SEGRE oue Aenea joa QU pns .. 0 
all TERT T T Саз рй OG ILU DL. 2. 177 2219 136 
jute Carpet Backing БИЙ) à soos eser оа inm ate aa wie wenn midlets 31 
Kennen RN CHR ea at аль Ric Samet oon era 6 REO aimed Sue sienna eê 40 
Knipp & Co. ЧРАТЕР ae ЭЛЙ. AND RUNI луч» е m рур. MANNA: A 148 
о ФРАЗЕ ТУОРА НРО a Ta 12-13 
ос. eem noha 
с NL. sec ine oceans ag ا‎ fn ت‎ Wi 57 
һи are E NEP T ET TE ET TE E LS CI DOLCE киез ELIT 112 
Le Bayr Ce Cb. Luna con айал сө жуды: ата og fi RENTA s айа, wd ida oon AR 42 
бйрт ркан MAG. ess erem ELTE уюй к» e ama x Ra RR Ра 124 
ee Ra ioi SS COR Ж» cic 144 
MuR оаа нь sls Sekine ESS ee meee ROM RA mA .65 
RENNES SRE GS SER MERE MER Apte ger Bra MAGN. amio 140 
MORD QA. qoa os occi oett «жаы» eae aid Haa i ec RO 14 
ПОКИИ, Bi. cere oon эы жапай ga e aa да Ust VR 116 
Nuper Mer о acies cms miii эней ән йит чбек» Scl SIS Ro S 50 
ЭЛ RRO CETT E CE E а LE ELT TI E OE DEI 128 
Wd PON ac эз кэл» ots E Жылан ira eren RIS Ий. йу axa Prot 45 
Mull DRE, UE эне. ci eai marry Recalls Mae eat at movens 16 
7 0. e dus rri ora sonia Et QR A) hc Fierent pl илер жй p doe 109 
Nba WC Muller o ARI... rura rri ai ceat i aane 112 
KERN Re... dare qus opi qiio da qi Pes айырылды Gad codi it: lm 134 
National мысы Ded gn оном... er err mm mmm m9 ra rta 113 
OC es ine ҮК ris recreate ANA Л КУЛГУУ К, 56 
EN once. PR CASES ARS abs S ne d 116 
рл 5. rope ese ie MBAS SS RAO uitam p ira loo AINE esas 0rd nt aber QE ри 52 
Fire Colle Rec eee vi Ree eeiam nce Sita E o po DR PUR NOn ato Res p 58 
ee e ы ا ی د ی و وی رد‎ PN 114 
"Лл СН Ср. су viera ipM x taria tra t s inier Inside Back Cover 
Bun Deng QNID. «i xa akin ote исе oi wierd umi lero аа амын % ые» 122 
Пл ule Bin ius млан disi Mr. жыйа is Wile aaa dt n O 141 
Quebec Government, Department of Industry & Commerce ............ 139 
РИ. acerque ctii akt pa strani эй» за codon, che egi hono 59 
Nus Tes, дазыл dicii) rouen. eise ei ora Masa nc Cice 128 
Sa iplb ICI. aun aede dues чамы: adis Molti is ad ctc ar 112 
cee: oo ж» BAe Hears энене SiO ê 20 
КАЛ БШ. SSO pm vam эла scu juae даа МЕ He lature Ў 49 
Selten ЭМ ОДИН. Sones res ti o's ate sins een in ER tmm 147 
PU RUMOR ONE. ioni, stato Unio sie toni aem ot ceteris Anas к 147 
Seed tir Bunte DEMO ае ska T erunt ei obo oia nct xe 145 
ЭШИДЕН. iau neue ate ыас RR UPC саша касына ek 46-47 
Ч С. 0 СС cus Ka oes nim mcn ———— HOM 140 
Supreme Equipment & Systems Согр. ............................ 137 
donc CNN, a cte эше prs aii EINE. анайын абай Ml la c E DU a. 134 
NRE SSG GOR E SESS RRR EE 32 
Жар Comp E MUR a SA o a SR leh SrA as itn 10 
И OOD E LST DS ае айдеме Sa aa erga UE ó 
ОКО aue SEE олыо acts aE EKE vto ire лил N 120 
DD, ge aqu M dic Ra psal pd йерен. ee ee 41 
UDO DES бор SS +» жос» ые» tà RICO RA Wes oe WHI Carats . 106-107 
Vine Fabi iss amies materi iUe ti: de TM Rin cat RO 118-119 
Wen Den CON. ee noo prior mmm tme He Ir RR ct Yo n э 147 
bebat o PEPPER 9 
Ng PRA. мә иш oi odii die HORN plar. Vo. treo m rte uenit галена й 60 
RGIS MNCS PCIE эс». нул» sho e rg ae ac geese eS 38-39 
CONTRACT 


Begin py 
абон а with 
Gunlocke 


reproductions 
classic favorites built by 
Gunlocke craftsmen for a 
lifetime of service. 
Desks—credenzas— 
tables—swivels— 
executive chairs—arm 
chairs, timeless in their 
beauty and lasting in 
their dignity. 
Write for ‘complete 


designer kit. 
The Gunlocke C Inc. 
Wayland, New York 14552 
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